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ABOUT THE BRAND

BRAND POSITIONING STATEMENT
For companies and individuals who seek clean and contemporary design, Khansa Design
guarantees you creativity and quality in all that we offer for you. In addition, we provide
after-sales services to ensure your satisfaction with all services provided under all legal
regulations in our industry because It’s really important for us to earn your trust.

VALUES
We value Integrity, honesty, people orientation, and trust.

VOICE/TONE
Integrity
Honesty
Trust
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BRAND BOARD
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VISUAL GUIDELINE
COMPONENTS OF LOGO

MARK

LOGO

LOGOTYPE
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CLEAR SPACE AND MINIMUM SIZE

LOGO

Khansa Design logo will aid in brand
recognition and should be used in all
appropriate applications.

K

K

K

1 in

K
CLEAR SPACE

MINIMUM SIZE

Clear space is defined as the area around the logo

Khansa design logo should never appear

where no other element may be placed. For the

smaller than 1 inch high. Anything smaller will

Khansa Design brand, no element may be placed

lose legibility of the logo.

closer than the height of the letter K on all sides.
Any closer would compromise the clarity of the
logo and the brand.
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COLOR PALETTE

CMYK
RGB
HEX
PMS

85, 73, 48, 45
41, 52, 71
293447
7546c

CMYK
RGB
HEX
PMS

2, 28, 100, 0
247, 187, 23
f7bb17
110c

CMYK
RGB
HEX
PMS

3, 70, 89, 0
236, 111, 55
ec6f37
7576c

CMYK
RGB
HEX
PMS

87, 22, 84, 7
1, 138, 87
018a57
7731c

CMYK
RGB
HEX
PMS

2, 37, 6, 0
243, 178, 198
f3b2c6
1895c

CMYK
RGB
HEX
PMS

0, 0, 0, 0
255, 255, 255
ffffff
11-0608c
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COLOR VARIATIONS

If needed, the logo can be on black on
white or light colored backgrounds.

An all white version can be used on
dark backgrounds .

Those are the preferred background colors to use
for the logo.
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UNACCEPTABLE LOGO USAGE
The logo should not be used the following ways :

•

Use any other than the
approved logo colors

•

Skew, stretch, or distort the
logo in any way

•

Rotate or reposition logo
elements in any way

•

Place the logo on any image that
reduces visibility or legibility
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TYPOGRAPHY
Preferred Sans Serif Typeface:

Avenir Next Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()_+=”:?><
Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

If Avenir is unavailable, Futura STD or Helvetica are acceptable
to use in its place.

Preferred Serif Typeface:

Georgia
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()_+=”:?><
Italic
ABCDEFGHIJKLMNOPQ
RSTUVWXYZabcdefghi
jklmnopqrstuvwxyz
1234567890

REGULAR
ABCDEFGHIJKLMNOPQ
RSTUVWXYZabcdefghi
jklmnopqrstuvwxyz
1234567890

BOLD
ABCDEFGHIJKLNOPQRST
UVWXYZabcdefghijklmnop qrstuvwxyz
1234567890

If Georgia is unavailable, Adobe Garamond Pro or Times New
Roman are acceptable to use in its place.
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LETTERHEAD

All typed letters should be within the approved areas. Any outside
printing is prohibited.

2”in

3/4”in

3/4”in

1”in
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ENVELOPE
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BUSINESS CARD
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WEBSITE FAVICON

SOCIAL PROFILE MARK
INSTAGRAM

This is a profile picture in a circular form
to match the Instagram platform.

LINKEDIN

The LinkedIn profile for Khansa Design should
show the designer's picture. Any background
imagery should use the element shown.

EMAIL SIGN-OFF
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BUDGET
LETTERHEAD
• Vista Print
• Ordering 25
• Uncoated
• Smoth white 70# text
• $ 25.00 + $8.99 shipping

ENVELOPE
• Vista Print
• Ordering 25
• Smoth white 70# text
• $ 14.25 + $8.99 shipping

BUSINESS CARD
• Vista Print
• Ordering 100
• Uncoated
• Ultra thick
• $ 48 + $8.99 shipping

ENVELOPES STICKERS
• Zazzle
• Ordering 20
• Uncoated
• $ 6.30 + $5.99 shipping

WEBSITE

TOTAL

• Wix
• Price for domain and server for
one year = $183.60

= $292.13
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RÉSUMÉ
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CORRESPONDENCE
COVER LETTER
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THANK YOU LETTER
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WEBSITE
SITEMAP
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WEBSITE HOMEPAGE
MY WEBSITE

Khansadesign.com

ABOUT ME PAGE
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RÉSUMÉ PAGE

PORTFOLIO PAGE

22

SOCIAL MEDIA
MISSION STATEMENT
I, as a graphic designer, will use social media to reach an audience to whom I intend to bring
designs and artwork that, in the long run, will create a recognizable brand on my behalf. To add
value to the existing designing communities and improve audience perception, I will create and
share only high quality, unique, and avant-garde yet admirable designs and use them as leverage
to gain a foothold among both my peers and the audience. I choose to be real, artsy whenever
required, and vulnerable through my artwork—no matter the scale of my design—and I will use
my social platforms as a stage to display the work I enjoy and love creating.

SOCIAL MEDIA CONTENT CALENDAR
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HOOTSUITE SCHEDULER
HootSuite is a social media management tool that allows users to
schedule and post updates to any pages or profiles.
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INSTAGRAM
MY PROFILE

@khansadesigner

INSTAGRAM POST EXAMPLES
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LINKEDIN
MY PROFILE
@Khans Alodhaib

LINKEDIN POST EXAMPLES
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BUSINESS PLAN-A
IDENTITY:
Full Name:
Khansa Alodhiab

Would you like to create a brand that refers to you as a person or
you as a thing?
It depends to the type of business that I will have on the future, but now and for starting my
first step on business I prefer to known by my name.

What is the location of your business?
Riyadh, Saudi Arabia.

Where would you rather work? Virtual from home or at a
physical office?
Physical office.

S.W.O.T.
Strengths:
1. Extensive knowledge of modern and current trends in the application of digital skills in graphic design.
2. Intermediate computer programs knowledge such as InDesign and Illustrator.
3. Positive Analytic skills.
4. Great exposure to research methods.
5. Unmatched interpersonal skills.

Opportunities:
1. A widened network with professional designers and relevant bodies.
2. Live projects that will offer insights into how to handle clients.
3. Advancing technologies will present more innovative ideas on ways of satisfying clients.
4. Growing demands and markets in the world of graphic design both locally and globally.
5. Increasing digitization offers a wider marketer for graphic design products, especially in
business marketing.

Weaknesses:
1. Lack of marketing expertise.
2. Lack of extensive experience.
3. Inability to take risks.
4. Inadequate capital to purchase various computer programs to use in my work.
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Threats :
1. Personal issues.
2. High competition in the labor market from experienced candidates.
3. Possible lack of support from peers, role models, and experts in the field.
4. Long procedures in attaining relevant licenses to obtain legal authorization to practice.

MISSION:
What drives you? What keeps you motivated? What are you
passionate about?
My biggest motivation is my spouse and daughters . My kids they are my biggest source of inspiration
and my spouse he is the strongest supporters as well. I have learned from him how to not giving up on
my goals .This excites me to take up greater challenges and risks without the fear of failure or backing
out. I become more calm and confidence, knowing exactly where to push hard and where to slow down.
Passion is a great thing, and I believe my passionate that I am building myself up something I love and
something that I have looked forward to doing for a long time since I was a small kid. “Do what you
Love “This is the best ways to become a successful in the future.

What is important to you in business?
Following what I learned during my studies even when I graduate will give me a good benefits in my
future business because it broadens my mind, satisfies my soul, and offers me an opportunity for
creative thinking. While I believe this career is financially rewarding, I am not in this line of work just
because I want to make money. I strongly believe that pursuing a career that matches one’s personal
ethics and values is much better than simply chasing after money. Graphic design is a professional
career with strong values and ethical codes that match my personal beliefs. I want to do creative works
related logo design, drawing, and interior design specifically to find pride in my work and satisfy my
clients’ aesthetically needs. I believe becoming a successful graphic designer goes beyond just financial
gains that one obtains. Rather, it extends to the reputation one builds out of the artistic products and
services they offer and the level of customer satisfaction one achieves with their work.

Describe your creative industry. Is it a growth industry?
The creative industry is highly dynamic and is set to change remarkably in the next years. With the
growth of technology and globalization, I foresee a whole creative industry that is entirely from the one
we have today. I believe only flexible and professionally dynamic artists with great admiration for
technology and a taste of creativity will succeed. I will take advantage by leveraging technology and
sharpening my talents to win the market.

Describe your most important strengths and core competencies. What factors
will make you succeed?
My most important strength of competency is versatility. I am flexible and resilient enough to handle
and come out of any challenge thrown at me. I believe this attribute will help me adjust to different
challenges that may come my way as I advance in my career. The great passion for art is another
important element I intend to bring to this new venture. I will not just work for money but also for the
beauty that comes with it.
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Where do you see yourself in 12 months?
I hope to graduate in the next 12 months and set up my first graphic design firm. This move would be
a step closer to meeting my long-term career goal of becoming a successful graphic designer. It would
open new paths within my line of career.

Where do you see yourself in 5 years?
In the next 5 years, I hope to be recognized as an ingenious graphic designer, helping different
clients in achieving successful campaigns

Where do you see yourself in 10 years?
In the next 10 years, I see myself as a graphic designer serving different reputable clients and
organizations; helping them to meet their diverse needs. I would love to be recognized for my
work in different successful campaigns and graphic design products that I shall have completed.

How are you going to make these goals happen?
I will make these goals happen in different ways. First, my priority is to complete my undergraduate
studies. While doing this, I want to join different graphic design professional clubs and networking
groups. I also want to consult extensively with diverse professionals in my field. Concisely, attaining
these goals require positive preparation from now. I have to set my strategies right to ensure that I
meet each of the objectives within the specified period.

PRODUCTS AND SERVICES:
Logo Design: I love the creativity that logo design demands. I would enjoy working in this area
because of the great challenge it will present, and that is what I will focus on to earn advantages.
Photography: I am passionate about photography because of the opportunity it presents to interact with
people socially. Drawing/Illustration: The application of modern technology makes this area one of my
most preferred ones. Fashion: This is an area to be proud of because of the end-products that come up.
It requires extensive knowledge about current and modern trends. Interior Design: The application of
advanced technology combined with a high level of talents required makes it interesting.

COMPETITION:
Creativity:

Training:

The person should have unmatched creative ideas
that allow them to promote a company or its
products in ways that I cannot think of.

The person should possess at least a Bachelor’s Degree
in Graphic Design.

Talent:

The person should have over 3 years work experience in
the field of graphic design to challenge me.

The person should rely on not only his or her
learned professional skills but also innate abilities
to develop the best designs for the clients.

Ability:
The person should possess abilities such as
positive communication, effective delivery of
presentations, typography skills, coding, and
branding among others.

Experience:

Specialty:
Depth understanding of design fundamentals and
techniques for various mediums as well as experience
with different types of graphic design software.

Values:
Integrity, honesty, people orientation, and trust.
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CLIENTS:
Who is your ideal client(s)?
A middle and large company that seeks graphic design services. However, this is not the only clients
that I will target, considering that I will focus on different graphic design services ranging from logo
design, interior design to drawing among others.

How will you find your client(s)?
I will use different avenues, including social media, email marketing, mainstream media posts, and
physical inquiries.

CUSTOMER RELATIONSHIPS:
How will clients interact you or your business. Is it automated or personal?
I will have both automated and personal interaction to enhance trust and at the same time ensure
convenience. The automated interaction will involve having clients receive automatic responses to
their queries 24/7 via the available platforms such as email and website. However, this strategy may
not work best in some cases, and that is the reason why we would want to have personal interactions
where our customer service team directly addresses issues that they may have.

What type of marketing/networking will you do to get your name out there?
I will rely more on digital/online marketing using platforms such as social media.

Will the ideal client give you little or full control over the project scope?
I prefer a lot of control and direction to meet clients’ needs fully. However, it is undeniable that in
some cases, I will have to help my clients by advising them expertly on the best option. This approach
does not mean that I will take full control over what they choose or how they get their services/
products delivered. The main aim is to encourage clients to go for what they find most appealing while
working effectively for the groups/audiences they target.

Will you give any discounts to clients for any reason?
Yes, I will do so to encourage them to come back or suggest referrals.

What are your desired results? Number of clients or projects per month.
I hope to handle at least 6 established clients a month. I believe this target is great because it will
not only offer me adequate profit to run my business but also ensure that I attend to my clients’
needs satisfactorily. My main aim is to market my brand through the high-quality services that I
will be offering to my clients. I believe that the number of clients I will be attending to every month
will grow if the quality I provide is high.
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BUSINESS PLAN-B
COST-OF-LIVING ANALYSIS:
During the last two decades, freelancing has emerged as a new sector in the field of information
technology. Earlier it was considered as a part-time affair to help meet the ends, but today most of the
freelancers are earning handsome take-home pay and working as full-time freelancers. In this paper,
we will take a look at how much an average graphic designer can earn by examining their expenses
and net earnings per month. The financial plan is given in the section after the cost of living analysis.

Minimum business expenses per month:
Cost of basic Health Insurance:
$511

Cost of Equipment (Software and Hardware):
$ $52.99 (Adobe business plans)

Cost of Website:
$4

Cost of Continued Education
$16.67

Cost of Estimated Quarterly Taxes Set Aside Per
Month (1/3 rule set aside 4 times a year):
$1200

Other:
$250 (Fuel and Maintenance of a vehicle)
$100 (Rent of shared space)
$50 (Utilities)

TOTAL ESTIMATED COST PER MONTH:
$2200
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Business profits/expenses per month:
How much will you charge?
$30

How many days of the week will you
work?
5 days

How many hours per week do you expect
to be billable? 2
30 hours

TOTAL ESTIMATED PROFIT PER MONTH:
$1400
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FINANCIAL FORMS
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MERCHANDISE

36

CONCLUSION
THANK YOU

I would to say thank you for taking the time to look over my brand book!
A lot of time and effort has went into this project and my own personal
brand. I am glad to share it with you and I hope you enjoyed looking
through my design.
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