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brand positioning
statement
For companies and businesses who need updated branding to make their 
company stand out among competitors, Cara Bow Creative is a graphic designer 
that welcomes the collaboration of ideas to enhance a company and/or business 
through their branding in the most effective way.
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brand board
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brand board

inspiration

typefaces

patterns textures

color palette

brand positioning statement

logo markCara Bowling

Cara Bow Creative 

carabowcreative@gmail.com

870.317.2360

carabowling.com

@carabowcreative

@CaraBowling

For people and businesses who need creative branding to make their company stand out among 
competitors, Cara Bow Creative is a graphic designer that welcomes the collaboration of ideas to 
enhance a company and/or business through their branding in the most effective way.

Megasta Signateria
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.

Montserrat
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.
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visual guidelines
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logo
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components of logo

mark logotype

The logo may be separated into two symbols, the mark and 
logotype, to be used independently. The logo mark can be 
pulled apart to create a separate option for the brand.
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clear space 
requirements
The space around the logo is important and needs to be consistent. 
Nothing should be placed within the height of the letter ‘o’ in ‘bow.’ 
Anything placed closer would reduce clarity of the logo and the brand.

o

o oo
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1 in.

minimum size

0.25 in.

The minimum size for the logo is one inch in width. Anything smaller 
causes the risk of losing legibility to increase.

When the mark is used independently from the logotype, the width of 
the mark should not be smaller than 0.25 inches.
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colors

HEX: #F47525
RGB: 244R, 117G, 37B
CMYK: 0C, 68M, 97Y, 0K
PMS: 30-8 C

HEX: #F19FC4
RGB: 241R, 159G, 196B
CMYK: 2C, 47M, 1Y, 0K
PMS: 75-12 C
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color variations
When color is not available, black and white is preferred.
Reverse treatment may be used when necessary.

black and white

reverse treatment
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unacceptable
logo usage

Do not stretch, distort, or skew the logo. The logo should not be rearranged 
from its original composition.

No effects should be added to the logo, 
such as gradients and drop shadows.

No colors outside of the color palette or 
accepted color variations should be used.
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typography

Montserrat
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,

Megasta Signateria Serif
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,

sans serif

serif

The listed sans serif and serif are the preferred typefaces. Montserrat is to 
be used for body copy, large amounts of text, or headers. It is preferred 
that all lowercase be chosen when using Montserrat. Megasta Signateria 
Serif may also be used for small amounts of text and headers.
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alternative
typography

sans serif

serif

If the preferred typefaces are unavailable, use Georgia in place of 
Megasta Signateria Serif and Avenir in place of Monsterrat.

Avenir
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,

Georgia
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,
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visual identity
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business card
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letterhead
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letterhead
When using the letterhead, all text should f it within 0.5 inch margins on 
the left, bottom, and right sides, as well as a 1.5 inch margin from the top. 
Leading should be 14.5 pt for body text and body copy should be 9 pt.

.5 in. .5 in.

.5 in. .5 in.

1.5 in. 1.5 in.
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website favicon
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social media
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email sign-off
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resume &
references
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resume

e d u c a t i o n
Bachelor of Fine Arts in Graphic Design

Arkansas State University | GPA 4.0

o r g a n i z a t i o n s
2020-Present | Alpha Omicron Pi

Sigma Omicron | Arkansas State University

Vice President of Membership Recruitment

Junior Membership Integrity Coordinator

Merchandise Coordinator

Banner Chairman

r e l e v a n t  c l a s s e s
Ideation

Typography and Layout

Intermediate Typography

Design Entrepreneurship

Identity Design

Information Design

Digital Illustration

Photography

s k i l l s
Adobe Creative Suite

Procreate 

Illustration

Creative Problem Solving

Leadership

Typography

Identity Design + Branding

r e f e r e n c e s
Available upon request.

p r o f e s s i o n a l  e x p e r i e n c e
December 2022 | Self Made A-State Pop Up Shop

Designer, Content Creator, Business Owner | Jonesboro, AR

Co-designed brand identity for event. Curated Instagram 

content, minimum three posts per week. Sold original prints, 

buttons, and paintings for pop-up shop.

October 2022 | Shadrachs Coffee

Designer, Painter | Jonesboro, AR

Designed and painted window for Shadrachs’ Nine Punch Day.

September 2022 | McCrory Student Council

Designer, Painter  | McCrory, AR

Designed and painted signs for McCrory High School 

homecoming ceremony.

a w a r d s
2022-2023 Peter Gustav Kluge Endowed Scholarship

2020-2023 A-State Art + Design Portfolio Award

2020-2023 Christy Swanson Endowed Scholarship

2020-2023 A-State Achievement Scholarship

2020-2023 Arkansas Challenge Scholarship

2020-2022 A-State Chancellor’s List

2020-2021 College of Liberal Arts and Communication

Academic Performance Scholarship

s e r v i c e
August 2020-Present | Alpha Omicron Pi

Arthritis Foundation | Jonesboro, AR

Raised money for the Arthritis Foundation through donations, 

events, and fundraisers.

c a r a  b o w l i n g
870.317.2360

carabowcreative@gmail.com

cara bowling

@carabowcreative

carabowling.com
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May 2023 resume. Recent version available online.

https://carabowling.com/resume
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references

       carabowling.com                                                                cara bowling                                                                @carabowcreativeC    QK

r e f e r e n c e s

Leslie Parker
Assistant Professor of Graphic Design

Arkansas State University

P.O. Box 1920, State University, AR 72467

lemoore@astate.edu

(870) 972-3050

Relationship: Professor

Ali Johnson
General Manager

Hotworx

3800 East Johnson Ave Suite 8, Jonesboro, AR 72401

manager.ar0010@hotworx.net

(870) 926-5221

Relationship: Employer

Jennifer Pinson
Program Specialist, Department of Childhood Services

Arkansas State University

P.O. Box 808, State University, AR 72467

jpinson@astate.edu

(870) 974-4623

Relationship: Sorority Advisor
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correspondence
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cover letter

       carabowling.com                                                                cara bowling                                                                @carabowcreativeC    QK

Scott Cameron
822 3rd Avenue South
Nashville, TN 37210
 
Dear Mr. Cameron;

I write this letter to express my interest in the Designer opening advertised on your company’s website. From day one,
I believe my contributions to the team at ST8MNT Brand Agency could be a worthwhile addition. 

After comprehensive study for my Bachelor of Fine Arts in Graphic Design degree obtained at Arkansas State 
University, I possess a wide range of abilities that combine innovative art and design principles. Furthermore, my 
expert knowledge of Adobe Creative Suite will allow me to play a crucial role in implementing your design and brand 
development initiatives. 

The following are highlights of my skills and accomplishments:
• Collaboration with team members and clients. I am able to work well with others through strong communication 

and constructive criticism by actively participating in critiques.
• Versatility to design across any medium. I am comfortable creating design systems that succeed in print, digital, 

social media, or collateral forms.
• Experience with a variety of brand identities. These range from small businesses to illustrations to personal 

branding. Each project resulted in a unique design to the brand and its services. 
• Time-management and organization skills. By being involved in a campus organization and the community, I 

manage time well to meet important deadlines.

Enclosed are my resumé and references for your review. You may also view my portfolio of work at carabowling.com 
or learn more about me on Instagram @carabowcreative. I welcome the opportunity to discuss how my skills and 
strengths can best serve your company with you. I will contact you this week or please feel free to reach me at
870-317-2360 or carabowcreative@gmail.com. 

I look forward to speaking with you and appreciate your valuable time and consideration. 

Sincerely,

Cara Bowling 
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thank you email
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website
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website
www.carabowling.com

homepage

https://carabowling.com/
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portfolio
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resume download
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about me
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contact
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social media



37

social media
mission statement

s u n d a y

2 pm
Q
Post a to-do 
checklist / week at a 
glance calendar.

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

f r i d a y

8 am
Q
Promote a local 
event / art show / 
creative opportunity.

C
Share Instagram 
post on LinkedIn 
feed with comment 
about the event.

1 pm

Qy
Post #GETCREATIVE 
and share a new 
piece of work with 
link to Behance.

5 pm

C Check LinkedIn

Q Check Instagram
Reply to posts

6 pm

Q
Post a resource / 
how-to / tips & tricks 
graphic.

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

m o n d a y

8 am
Q
Post a typography 
graphic with quote 
to start off the week!

10 am

C Check LinkedIn

Q Check Instagram
Reply to posts

2 pm

Q
Post #GETCREATIVE 
and share a new 
piece of work.

C
Share Instagram 
post on LinkedIn

5 pm

Q
Post another 
designer’s work 
as a shout-out for 
inspiration.

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

t u e s d a y

10 am

C Check LinkedIn

Q Check Instagram
Reply to posts

1 pm

Q
Post a #TIPTUESDAY 
graphic (resource 
/ how-to / tips & 
tricks) with a favorite 
font.

5 pm

Q Reply to posts
Check groups

6 pm

Q 
Post a 
#CREATIVEPROCESS 
(work in progress)

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

w e d n e s d a y

8 am
Q
Promote a local 
event / art show / 
creative opportunity.

10 am

C Check LinkedIn

Q Check Instagram
Reply to posts

2 pm

Q
Post #GETCREATIVE 
and share a new 
piece of work.

C
Share Instagram 
post on LinkedIn

5 pm

Q
Post a mockup 
of today’s 
#GETCREATIVE 
work.

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

t h u r s d a y

10 am

C Check LinkedIn

Q Check Instagram
Reply to posts

1 pm

Q
Post a 
#TYPETHURSDAY 
graphic with a 
favorite font.

5 pm

Q Reply to posts
Check groups

6 pm

Q 
Post a 
#CREATIVEPROCESS 
(work in progress)

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

 s a t u r d a y

2 pm
Q
Post a “Design with 
Me” reel.

8 pm

Q Check Instagram
Reply to posts
Check groups
Research all feeds

I use social networks to connect with like-minded professionals, inform and inspire my 
community of creatives, build my personal brand, and grow my business. Through social 
media, I will f ind similar designers who see the value in our services, networking, and using 
social media to spread positivity. To make this a reality, I will showcase my personal brand 
online by being authentic and true to my personality, interests, and values.

content calendar
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instagram
@carabowcreative

prof ile

https://www.instagram.com/carabowcreative/
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feed
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instagram posts

For this post, I shared a graphic promoting a local event and tagged it #savethedate 
in the caption. I included all of the designer’s logos that will be at the event, as well 
as tagged their accounts, to form connections and support my peers.
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instagram posts

For this post, I shared a headshot and introduced myself in the caption. I wanted 
this post to be professional, while also showing my personality through illustrations 
using my brand colors.
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instagram posts

For this post, I shared a completed project with the tag #getcreative. I decided to 
use this tag that incorporates my brand name as a way to share my projects.
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l inkedin
cara bowling

https://www.linkedin.com/in/carabowling/
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For this post, I shared the link to my business Instagram account, 
@carabowcreative, to cross-promote across multiple platforms.

l inkedin posts
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For this post, I shared the link to a project posted on my Behance page to 
encourage my connections to view my work on a different platform.

l inkedin posts
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l inkedin posts

For this post, I shared the link to my website to reveal and encourage 
interaction with the newly launched site!
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behance
Cara Bowling

https://www.behance.net/carabowling1
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behance
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business plans
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business plans
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4BUSINESS PLAN B | GRFX-4503 PROFESSIONAL PRACTICE

What’s your full name? 
Cara Bowling
______

YOUR FINANCIAL PLAN:
A traditional financial plan for business consists of the following at a minimum:  
12-month profit and loss projection; cash-flow projection; projected balance sheet; and break-even 
calculation. This project will not be so demanding, nor specific. 
______

COST-OF-LIVING ANALYSIS:

What are your minimum EXPENSES in relation to your business per month?  
If the costs you acquire are per quarter or year, do the math for the monthly cost. 

Cost of basic Health Insurance: 
$589

Cost of Equipment (Software and Hardware): 
$54.99/month Adobe Creative Suite. 

Cost of Website: 
$11.99/month GoDaddy 

Cost of Continued Education 
$35.99/course, varies by course LinkedinLearning 

Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 times a year): 
$1,116

TOTAL ESTIMATED COST PER MONTH:
$1,807

______

What are your minimum projected PROFITS in relation to your business and its expenses per month?
Replace month with  year or quarter to match expenses if necessary.  

How much will you charge? 
I will charge an hourly rate of $75.  

How many days of the week will you work? 
I will work five days per week.

How many hours per week do you expect to be billable?
40 hours per week 

TOTAL ESTIMATED PROFIT PER MONTH:
$10,193
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f inancial forms
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f inancial forms

e s t i m a t e
The following is an estimate from Cara Bowling for work. 
This is neither an invoice, nor a quote. See plans from 
meeting notes to provide the expected total of hours. 
THANK YOU FOR THIS OPPORTUNITY!

Date: Date
Job Number: Job or Invoice #
Client Name: Company (or Person’s) Name Here

p r o j e c t  d e s c r i p t i o n s
Name of Project

Notes:
List any notes from meetings or other information provided by client.

Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.

Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here a
and increase rate.

Rate: $--/hr                                              -Explain here what you will receive and what is expected.
Hours:                                                       -More here. Include everything, including the time to pre-press (or similar) files.
Revisions:                                                 -Revisions beyond those listed will incur hourly charges.
Total: $

Name of Project

Notes:
List any notes from meetings or other information provided by client.

Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.

Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here a
and increase rate.

Rate: $--/hr                                                 -Explain here what you will receive and what is expected.
Hours:                                                          -More here. Include everything, including the time to pre-press (or similar) files.
Revisions:                                                   -Revisions beyond those listed will incur hourly charges.
Total: $

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

t h a n k  y o u !
870.317.2360

carabowcreative@gmail.com

      carabowling.com

      @carabowcreative

Cara Bowling

     
 

in

estimate
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f inancial forms

q u o t e
The following is a quote from Cara Bowling for work. 
This is not a legally binding contract, nor an invoice. See 
meeting notes to provide the expected total of hours. 
THANK YOU FOR THIS OPPORTUNITY!

Date: Date
Job Number: Job or Invoice #

p r o j e c t  d e s c r i p t i o n s
Name of Project

Notes:
List any notes from meetings or other information provided by client.

Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.

Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here a
and increase rate.

Total: $XXX                                             -Explain here what you will receive and what is expected.
Revisions: 2                                             -More here. Include everything, including the time to pre-press (or similar) files.
                                                                   -Revisions beyond those listed will incur hourly charges of $XX/hr.

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

t h a n k  y o u !
870.317.2360

carabowcreative@gmail.com

      carabowling.com

      @carabowcreative

Cara Bowling

     
 

in

quote



57

f inancial forms

i n v o i c e
THANK YOU FOR THE OPPORTUNITY TO WORK WITH YOU.  
All payments can be made to Cara Bowling and mailed to 
the address below. Please contact me with questions about 
this or any future work!

Date: Date
Job Number: Job or Invoice #
Payment Due: XX/XX/XXXX

p r o j e c t  d e s c r i p t i o n s

Name of Project

Rate: $XX/hr
Hours:                                  
Total: $XXX

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

t h a n k  y o u !
870.317.2360

carabowcreative@gmail.com

      carabowling.com

      @carabowcreative

Cara Bowling

     
 

in

-Explain briefly what was done. Be sure it matches to the estimate and
quote at a minimum.

-If the project is not yet finished, state this.

t o t a l  d u e :  $ X X X

hourly invoice
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f inancial forms

i n v o i c e
THANK YOU FOR THE OPPORTUNITY TO WORK WITH 
YOU! All payments can be made to Cara Bowling and 
mailed to the address below. Please contact me with 
questions about this or any future work!

Date: Date
Job Number: Job or Invoice #
Payment Due: XX/XX/XXXX

p r o j e c t  d e s c r i p t i o n s

Name of Project

Project Rate: $XX
Revisions
Rate: $XX/hr
Hours: X

Total: $XXX

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

t h a n k  y o u !
870.317.2360

carabowcreative@gmail.com

      carabowling.com

      @carabowcreative

Cara Bowling

     
 

in

-Explain briefly what was done. Be sure it matches to the estimate and
quote at a minimum.

-Be clear on the time allotted to revisions beyond the number allowed
on the estimate/quote. If none were necessary, remove this.

t o t a l  d u e :  $ X X X

project invoice
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promotional
merchandise



60

promotional
merchandise
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thank you
for reading!


