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a-state self made pop up shop brand identity

For this project, Kynley Dozier and I collaborated to create a brand identity 
for our Design Entrepreneurship class’s annual pop-up shop. We had full 
creative freedom in choosing the color palette, typography, patterns, and 
logo. We worked together to plan out a semester’s worth of content for the 
social media accounts. I had the opportunity to run the Instagram account 
to promote our event, as well as highlight student’s work that would be at 
the pop-up shop. By using social media to advertise, our pop-up shop had a 
higher participation and sales than the previous year.
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smiley suds children’s soap

Smiley Suds Soap is a kids’ soap line that appeals to both children and 
adults. I used hand lettering and illustration in order to draw the eye of a 
child shopping with their parent. I designed the packaging to be bright and 
colorful to appeal to every child. The result of this project is an eye-catching 
soap box that stands out on the shelf.
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seamless patterns

A seamless pattern is a pattern that can be repeated endlessly without any 
visible seams or interruptions. This project was created as an illustrated 
seamless pattern series. I created one pattern for my Digital Illustration class, 
which I expanded on and designed two more. My goal was to make all three 
designs versatile so they could be placed on any material, such as notebooks, 
t-shirts, phone cases, and fabrics, and appeal to a wide audience.
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workout app prototype

This workout app is a prototype that I expanded from an information design 
project. This app includes data collection from my exercise routine over a 
four-month period. I recorded my daily exercise, what time of day it was 
completed, and how it affected my mood. I used this data to create an 
interactive workout app prototype using Adobe XD.

View the interactive app here.
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https://xd.adobe.com/view/6c3f5844-8d91-45f7-aa93-d16c9d0ac72c-396c/?fullscreen
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splash soda package design

For this conceptual project, I researched and created a brand from start to 
finish. My goal with the Splash Soda packaging was to create a simple but 
powerful design that draws the eye and engages consumers. Using bright 
colors and illustrative typography, I designed a can that is unique and will 
stand out on the shelf.
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data portraits project

This project was inspired by Georgia Lupi. It was created as a way of collecting 
data through collaboration and conversation. I created a survey with 
questions related to social media to retrieve data. Each survey question had 
a unique design element, with each answer in a variety of shapes and colors. 
This would result in a unique button for each survey participant based on 
their answers. I designed a poster that included the final buttons, along with 
a short explanation of the project.
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sticker packs

This is a personal project I wanted to create to express myself as well as 
showcase my illustration and hand-rendered typography skills. I have a love 
for digital illustration, and I created this project to represent that. All three 
sticker packs were purposefully designed in three unique themes to appeal 
to a variety of people.
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parton me zine

The Parton Me Zine is a multi-page layout project I designed to share my love 
and appreciation for Dolly Parton. I wanted to highlight her iconic fashion, 
music, and philanthropy, each topic in it’s own feature article. I designed this 
piece from start to finish with a very editorial style in mind. I created this 
zine to appeal to a wide auidence due to Dolly Parton’s extensive fan base. 
My goal for this piece was to hopefully inspire the person who would view it, 
whether is is by Dolly’s fashion, music, philanthropy, or just her in general.

Access the full PDF here.
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https://drive.google.com/file/d/17zxKZjs7chWcLi6bmx45KpB7_ZZrsBHt/view?usp=share_link
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food photography poster series

This poster series was expanded from a food photography project. I 
researched, planned, and staged a setup for the food photoshoot. I took three 
separate photos and added typography to make each poster specific to a 
smoothie bowl recipe.  My goal was to create designs that would intrigue a 
viewer’s interest in trying this recipe.
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drive brew coffee shop visual branding

Drive Brew Coffee Shop is a concept brand that was inspired by my personal 
love for coffee. Drive-thru coffee shops are becoming the new normal, so I 
wanted to create the branding for my own. I chose to work with a primarily 
warm color palette to give an comforting and inviting atmosphere. My goal 
was to create a logotype that would entice young adults as well as an older 
demographic. This is successfully portrayed through the use of color, playful 
logotype, and a cohesive visual identity.
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