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Creating meaningful 
solutions begins 
with gaining a deep 
understanding of 
people’s needs.”

“



INTRO
This project was an introduction to 
the human-centered design process 
which is an intensive, creative, and 
hands-on experience that allows for 
innovative solutions to real-world 
challenges. The process consists of 
three phases: inspiration, ideation, 
and implementation.

I worked with my creative team to 
develop solutions that engaged the 
Arkansas State University campus 
in establishing a more sanitary 
environment through our own 
personal design challenge. 
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RESEARCH
After deciding on our design 
challenge, we set out to learn from 
people and experts on the topic, 
immerse ourselves in context, and 
seek analogous inspiration. 

We discussed our knowledge 
and assumptions before creating 
interview questions and conducting 
conversations with individuals 
that were relevant to our design 
challenge. In order to gauge our 
audience, we introduced a survey 
that included questions concerning 
several topics such as health safety, 
germ awareness, and campus 
cleanliness. This helped highlight 
key insights as we headed into the 
ideation phase. 
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IDEATION
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In the post-interview process, my 
team reviewed our learnings and set 
out to identify patterns and themes 
through solution variations. Based on 
these variations, we redirected our 
design challenge to have a germ-free 
focus rather than campus sanitation. 

Those were generated into insight 
statements that were used to create 
“how might we” questions which 
served as an invitation for input, new 
suggestions, and exploration. 

My team then took the three best 
questions that we felt had the biggest 
opportunity to implement design 
solutions and created a prototype. 



REVISIONS
Our prototype consisted of a 
campaign that set out to reinforce 
germ awareness within the student 
body on the university campus. 

This campaign included mascot 
design, printed flyers, a student 
activity event, social media content, 
and an informational video. 
This collection of material was 
introduced to the A-State student 
body as a way to test the prototype 
and gain feedback. 

After launching our Gigi the Germ 
campaign, we decided that our 
presentation should be revised 
to display a more professional 
quality of work and gain better 
engagement from our audience.
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FINAL
Our prototype gathered 389 
interactions and reached 172 
accounts on social media during 
the time that it was introduced to 
the public. We conducted a final 
survey concerning the impact of 
the campaign and received 89% of 
positive responses from individuals 
on the A-State campus.

Overall, the human-centered 
design process was beneficial in 
uncovering insights and identifying 
opportunities for innovative 
solutions. We were able to interact 
with different people and learn 
from them to develop a solution 
that was both informative and 
effective in its goal of establishing 
better germ awareness.
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