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One of my favorite drinks is sparkling water. I drink it all the time and 

nothing quite beats a crisp sparkling water on a hot day. However, my 

favorite brand of sparkling water has a can that is just downright atrocious. 

I know, it’s what’s on the inside that matters, but I’m a designer so I’m 

automatically judging what’s on the outside. 

With all of this in mind, I set out to make my own sparkling water brand/

identity. Burbu Sparkling Water is a modern brand that has a target 

audience of people, aged 20 to 30 years of age, with disposable income. 

Packaged in a slim can, with a minimalist branding, this sparkling water is 

perfect for the this age group. 

There are other sparkling water brands out there that fit the objective for 

Burbu. This is why the name for this brand needed to be unique and 

original. Burbu is short for Burbujeante, which is Spanish for bubbly. The 

name is short, concise, and original. These are things that will attract the 

target audience towards this brand. 

INTRODUCTION
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The first step was to research package/can design, as well as other 
brands of sparkling water. 

RESEARCH
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The next thing was to get all of my ideas on paper. I started sketching 
out possibilities for names, logos and layout for the can design. 

IDEATION
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0 calorie
0 sugar 
0 carb

NATURAL
LEMON
FLAVOR

0 calorie
0 sugar 
0 carb

NATURAL
LEMON
FLAVOR

After designing the logo, it was time to layout everything. My first 
layouts were bold and vertical. Not much attention was given to the 
back of the can in regards to nutrition labels and bar codes. The initial 
layout was also designed with a normal can in mind, instead of a 
skinnier version.  

FIRST ROUND
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I took my first layout shown previously and rearranged it so it could 
fit on a skinny can. I was wanting the have modern feel to the brand, 
and I thought a skinny can would help exert that. The next steps were 
to layout the back of the can which included a nutrition label as well 
as a bar code. I did not want the UPC to just be sitting on the back of 
the can. So I made it part of the lemon. 

I then repeated these steps for two more flavors of sparkling water. 
The finalization of these was putting them in mock-ups to make them 
come to life. This is what became my final product. 

SECOND ROUND
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LOGO:

FINAL ROUND
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FLAT-ART:

0 calorie
0 sugar 
0 carb

NATURAL
LIME
FLAVOR

0 calorie
0 sugar 
0 carb

NATURAL
LEMON
FLAVOR

Nutrition Facts
1 servings per container
Serving size 1 Can
Amount Per Serving

Calories 0
% Daily Value*

Total Fat 0g 0%
Cholesterol 0mg 0%
Sodium 0mg 0%
Total Carbohydrate 0g 0%
Protein 0g

Not a significant source of vitamin D, calcium, iron, and
potassium

*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

0 calorie
0 sugar 
0 carb

NATURAL
BLACKBERRY
FLAVOR

FINAL ROUND
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MOCK-UPS

FINAL ROUND
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CONCLUSION

Overall, designing my own sparkling water can was super satisfying. 
Not only could I enjoy one of may favorite beverages, but I could 
enjoy the can that it is in. 

Designing the cans had its own challenges. Getting the logo where 
I wanted it to be took some time. Also laying out items on a can is 
different than laying out items on a page. Different shape, limited 
space, and technical things to think about like nutrition labels 
and UPC’s. 

Once all of the flat art was finished, it was time to put it in mock-ups. 
Mock-ups always takes the art to the next level. Seeing everything 
in the mock-ups helped me see that everything was were it was 
supposed to be. 
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All throughout my childhood, I was obsessed with skate culture. From the 

professionals, to the clothes and the skating. While I’m not as involved as I 

once was, I still have a deep rooted appreciation for skate culture and style. 

That being said, I’ve always wanted to design my own skateboard - so I 

did. The aesthetics can be describe as messy, sketchy, and even grotesque. 

I stuck with these aesthetics to create my designs. Along with this I gained 

inspiration from brands like, “Santa Cruz”, “Creature”, and “World 

Industries”.

Throughout my designs you will see the use of hands, as well as dark, 

dramatic lighting and shadows. Also the illustrations have thick outlines, and 

slightly saturated colors. Each hand also has a “grotesque” element to it. 
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The first step was to research skateboard brands and their style. 



IdEATION
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The next thing was to get all of my ideas on paper. I started sketching 
out ideas. The following sketches were just quick ideas to get the 
ball rolling.



IdEATION
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IdEATION
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These sketches are more detailed, and closer to the final product.
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FIRST ROUNd
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The next step was to take my sketches on the computer and digitally 
render them. After drawing them on the computer, they still didn’t feel 
complete. They needed more detail, also there was no color. 



SECONd ROUNd
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After assessing the changes that needed to be made, I went back to 
the drawing board. In this round, I added more details, color, and put 
the illustrations in a mock-up. 



SECONd ROUNd
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In this round, I also added some words to the background. However 
with this layout, some of the illustrations were getting covered too 
much by the trucks. 



FINAL ROUNd
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With the illustrations getting covered too much, I had to change the 
size of the art, and edit the tongue on the “teeth” skateboard. 



FINAL ROUNd
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Here is the final art in the mock-up. Here, I took off the words to not 
draw attention away from the illustrations. I also slightly changed the 
art to make the trucks not cover them as much.



CONCLUSION
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Overall, getting to design my own skateboards was like a 
dream come true. I really enjoyed trying to match the aesthetic 
of skate culture and style. There was also a nostalgia factor as I 
mentioned that skateboarding was a big part of my childhood. 

I enjoyed getting to dive into illustrating. Watching the process 
of sketches on paper turning into something digitally rendered is 
a reward in of itself. In this project, the challenges were getting 
the layouts and details right where I wanted them. Getting the 
illustrations in mock-ups and seeing them “come to life” was the 
cherry on top. 










