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RESEARCH
ABOUT
Strikhedonia is an apparel company started in 2017 by Rainey Gibbs and me. 
Strikhedonia is an outdoor term meaning, “the pleasure of leaving for somewhere 
new” or, “the pleasure of being able to say, ‘the hell with it’”. We wanted an outdoor 
company that would look different from the others. We would also create graphic-
based apparel with an emphasis on fishing. 

NEEDS
We needed ideas, custom artwork, and a way to get our product out there to be 
sold. Rainey and I will sit down for hours coming up with ideas going back and forth 
with quick sketches or quotes that we think would look good. 



INSPIRATION
IDEAS
I love nature, and I also love street wear. These two styles combined make for a 
unique design never seen in the outdoor apparel market. There are outdoor brands 
that have graphics on clothing, but with their own aesthetic. We needed bold and 
simple design that would be cheap enough for us to make a profit and look good to 
make sales.



PROCESS
STAGE I
We will go back and forth for a few days thinking of ideas, sending sketches to each 
other just to have something to pick from. When we have a set idea, I’ll go to my 
iPad to start designing the shirt. This gives our apparel a hand drawn look so nothing 
looks too sharp. 





STAGE II
When the drawing is finished, I import it to Adobe Illustrator where I can expand the 
artwork and further manipulate it where I feel like it is ready for mock-ups. 

When the artwork is finished, we figure out what style of shirt would sell better for 
the season. We know the pricing for each brand as well as the print, and we put all 
of  this into consideration. Short sleeve for the summer, short sleeve/long sleeve for 
fall and spring, then sweatshirt/hoodie for winter. This has created consistency for 
our clients so they know what to expect for upcoming drops.

We talk with our print shop making sure what we need is in stock, then we start 
selling preorders for about two weeks. Through those two weeks we continuously 
market our product on Instagram and do short giveaways for easy publicity. This 
gives our followers a way of connecting with us.





BONUS INFORMATION
We’ve started Nice By Nature, which is our philanthropic. This is a pledge to donate 
20% of our profit from apparel and 100% from the sale of our branded stickers to 
charities and foundations that preserve the outdoors. 



FINAL 
RESULTS



ADDITIONAL
RESULTS
BONUS
Here are our other pieces we’ve made the past few years.






