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ALBUM COVERS

This is a personal project I 
created as a result of my love 
of music. The goal with this 
project was to create 10 unique 
album covers that I felt were 
congruent with my style as a 
designer. My role in this project 
is the sole designer, 
photographer, painter, you 
name it. Each album’s unique 
aesthetic was entirely 
created by me.
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GRADIENT
CONSULTING

This was an ad campaign I 
created as a sort of
personal project for a 
company named Gradient 
Consulting. The goal with 
this campaign was to
create a successful ad 
campaign that utilizes 
visually engaging artwork 
to bring attention to the 
company. I was the sole 
designer and copywriter 
conceiving of all elements 
from logo and tagline to 
headlines and images.
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CENTER STAGE
PRODUCTIONS

This was client work for a 
Northeast Arkansas based 
theatre company named 
Center Stage Productions. They 
hired me with the goal to create 
a new logo for their company. 
Upon doing research of the 
company, they had no website 
of their own, and finding a way
to buy tickets seemed overly 
difficult. As a result, I also 
created a simple app concept 
for upcoming performance 
dates and to purchase tickets. 
Though this was not something 
they asked for, I assumed it 
would be worth presenting
to them. 

You can find a trial version of 
the app here.

https://xd.adobe.com/view/4d574fe5-94bb-4973-52a6-db158ff93c9c-3b66/?fullscreen&hints=off
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JOOST

This was a personal branding 
project I created with the goal 
of creating a successful logo 
and package design. The 
concept of this juice is a 
minimalist juice brand, meaning 
they use only minimal 
ingredients. I used this to tie in 
the branding of the company, 
as I used only black and white 
and simple text and 
illustrations. I created the flat art 
for this design by using die lines 
in an effort to demonstrate my 
awareness of three 
dimensional packaging.



20



21



22

FOA CAMPAIGN

This is a personal project I 
created with the idea of 
designing and pitching this ad 
campaign to the Foundation of 
Arts located in Jonesboro, 
Arkansas. The goal of the 
campaign was to gain more 
students in the classes they 
teach. The campaign consists of 
three different ads that are 
unified through their concept 
and design elements. I also 
created T-shirts to go along 
with the campaign that the FOA 
could use as a sort of 
fundraiser. I also noticed in my 
research of the FOA that their 
social media was severely 
lacking. I went ahead and 
made some mockups for a 
revised social media presence 
as well. I am the sole designer 
and copywriter of this 
campaign, and I’m pleased 
with the results. I feel as though 
my work with this project could 
drastically help the FOA 
class attendance.
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H&M CAMPAIGN

This was a personal 
project I created with the
intention of advertising 
the popular fashion chain 
H&M to a more 
creative, sub-culture 
oriented youthful 
demographic that is often 
left out. The mixed media 
look that unifies these ads 
is an idea I enjoy and like 
to apply as often as 
possible, as I feel like a 
mixture of physical
and digital media creates 
for a better final product. I 
am the sole designer and
photographer for 
these advertisements.
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NETFLIX CAMPAIGN

This was a personal 
project I created with the
intention of advertising the 
new Netflix feature that 
allows their audience to 
download episodes and 
series in advance for 
offline viewing. The idea 
for these advertisements is
for them to be shown on 
social media, such as
the Instagram story 
feature. I am the sole 
designer and copywriter 
of this campaign.
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SHADES OF GREY

This is a sort of zine, or 
lookbook, that I created
as a way of showing my 
personal photography. The 
goal was simply to create a
successful layout that was 
visually engaging while 
using some of my favorite
black and white film photos. 
As the sole designer and 
photographer, this is a 
project that I am very proud 
of. I believe this is a
successful way of presenting 
my photography.

A digital form of this zine 
can be found here.

https://issuu.com/richard.crossno/docs/shadesofgrey
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IRON HEART

This is a personal project I 
created with the goal of 
creating a successful logo with
accompanying logotype, as 
well as a set of visual 
guidelines for this company.
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GOODBYE IPA

This is a personal project in 
which I wanted to create an 
illustrative logo as commonly 
seen on craft beer labels. Not 
only did I create the label 
design, I also created the 
package design for the bottle 
and a pint glass. Finally, I 
designed a shirt with the same 
sort of branding that the brand
could sell as merchandise. I 
was the sole designer of 
this project.
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