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BRAND POSITIONING
STATEMENT

For small business owners who want their 
brand to reach further than their community, 
Kyn Doz Design is a unique and creative 
business that is passionate about creating 
art to help reflect the spirit of its clients.
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BRAND BOARD
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VISUAL 
GUIDELINES
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LOGO

LOGO COMPONENTS

This is used across all appropriate applications and contributes to brand recognition.

The logo may be broken into two symbols: the mark and the logotype. The complete logo 
and mark can be used independently. The mark is to be used under circumstances where 
the brand is recognized, or when “KYN DOZ DESIGN” is too small to be legible.
The logotype should not be used independently.

MARK LOGOTYPE
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CLEAR SPACE
REQUIREMENTS

MINIMUM SIZE

The clear space is defined by the length of the “Y”. Putting additional text, images,
or other design elements with the border the “Y” creates disrupts the clarity of
the design, and should not be used.

1 inch 0.25 inches

The minimum size for the logo is one inch in width, and for the mark is one fourth of an 
inch. Anything smaller causes the risk of losing legibility to increase.
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COLOR PALLETTE

Pantone: 68-7C
HEX: #f24471
RGB: 242R,68G,113B
CMYK: 0C,88M,35Y,0K

Pantone: 73-1C
HEX: #fbd5f0
RGB: 251R,213G,240B
CMYK: 1C,18M,0Y,0K

Pantone: 99-10C
HEX: #d5d9fc
RGB: 213R,217G,252B
CMYK: 14C,11M,0,0

Pantone: 132-14C
HEX: #45726a
RGB: 69R,114G,106B
CMYK: 75C,39M,56Y,17K

Pantone: 99-7C
HEX: #544f8d
RGB: 84R,79G,141B
CMYK: 79C,78M,15Y,3K

The following colors are acceptable for usage.



10

APPROVED
COLOR VARIATIONS
In instances where only two colors can be used, the two color logo variation and mark may 
be used. When color is not available, black and white or reverse treatment may be used.
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UNACCEPTABLE
LOGO USAGE

The logo may not be stretched or distorted
in any way or form.

The logo should not be stacked or
rearranged in any way except for 
the accepted composition.

No colors outside of the accepted color 
variations should be used within the logo 
unless authorized otherwise.

The logo should not be placed on a 
background that reduces visibility or legibility.
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TYPOGRAPHY

Glacial Indifference
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 78 9 0  ! ? , .

Marion
A BCDEF G HI JK LMNOPQRSTUV WXYZ
a b c d e f g h i j k lm n opq r s t u vwx y z
1 2 3 4 5 6 7 8 9 0  ! ? , .

SANS SERIF

SERIF

The listed sans serif and serif typefaces are to be used for body copy texts. The sans serif 
type face is preferred for most formats, but in instances where it becomes difficult to read, 
the serif type face may be used. The tracking for both type faces should be set to 20.
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ALTERNATIVE
TYPOGRAPHY

Spartan
A B C D E F G H I J K L M N O P Q R ST UV W XY Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0  ! ? , .

Bodoni 72
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0  ! ? , .

SANS SERIF

SERIF

In the event that the preferred type faces are unavailable, use Century Gothic in place of 
Spartan and Bodoni 72 in place of Marion. The tracking for both type faces should be set 
to 20.
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LETTERHEAD
When using a letterhead, all text should fit within a half inch margin on the left and right, 
two inch margin from the top, and three quarters of an inch margin from the bottom. The 
typeface for the body text may be any of the listed typography or secondary typography, 
and 11 pt size with 15 pt leading.

2 IN.

0.5 IN.

2 IN. 2 IN.

0.75 IN.

0.5 IN.

0.75 IN.

0.5 IN.

0.5 IN.0.5 IN.

0.5 IN.
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VISUAL IDENTITY

BUSINESS CARDS
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WEBSITE FAVICON
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SOCIAL MEDIA

INSTAGRAM
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EMAIL SIGN-OFF
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RESUME AND 
REFERENCES
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RESUME

EDUCATION
Bachelor of Fine Arts
Graphic Design
Arkansas State University

SERVICE
August 2019 - present
Alpha Omicron Pi Sorority 
Raised money and worked philanthropic events for 
local families in the Northeast Arkansas area to 
cover medical expenses for special needs children.

May 2019 - May 2022
American Legion Auxiliary | Volunteer
Attended three sessions of the ALA Girls State 
Program as a junior counselor.

ORGANIZATIONS 

August 2019 - present
Alpha Omicron Pi  | Sorority  
Banner Chairman, New Member Educator, Vice 
President of Operations, Senior
Membership Integrity Coordinator

January 2022 - August 2022
AIGA | A-State Jonesboro Chapter
Board Member

SKILLS
Adobe Creative Suite
Procreate
HTML Coding
Photography
Leadership
Social Media Communication

KYNLEY DOZIER
kynleydozier@gmail.com
870.581.0977
    @kyndozdesign

PROFESSIONAL EXPERIENCE
October 2017 - present  Northeast ArkansasNortheast Arkansas 
Various clients | Photographer 
Provided digital images of wedding, high school 
senior, college senior, and families.

April 2020 - present McCrory, AR 
On The Fringe Salon | Designer 
Provided logos, collateral, photography, and 
outdoor mural design and installation.

August 2022 McCrory, AR 
McCrory Booster Club | Designer 
Designed custom t-shirt design for a Booster    
Club fundraiser.

June 2022 Searcy, AR 
Ellis Beauty Co. | Designer 
Designed custom logo, identity system, 
and business cards.

August 2021 - May 2022 Jonesboro, AR
Memphis Grizzlies | Social Media Intern
Created content remotely to promote the Grizzlies.

March 2020 - March 2022 McCrory, AR
McCrory High School | Photographer
Photographed MHS homecoming and prom. 
Provided individuals with digital images and prints.

January 2019 - August 2019 McCrory, AR
Melt Art Studio | Artistic Consultant
Educated customers on pottery methods and
techniques. Created pieces for store
to sell. Assisted parties and events.

REFERENCES
Available upon request.

May 2023 resume. Recent version available online.
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REFERENCES

REFERENCES

Breanna Walton
Title: Business owner
Company: Bliss Cupcake Cafe
Business address: 1312B Red Wolf Blvd, Jonesboro, AR
Email: breanna@blisscupcakecafe.com
Phone: 870-378-0178
Relationship: Boss/employer

Meghan Fields
Title: Hair stylist
Company: On the Fringe Salon
Business address: 971 N Jackson St, McCrory, AR
Email: hairstudio202@gmail.com
Phone: 870-880-0545
Relationship: Client

Jennifer Pinson
Title: Program Specialist
Company: Arkansas State University, Department of Childhood Services
Business address: 615 Unviversity Loop, Jonesboro, AR 72401
Email: jpinson@astate.edu
Phone: 870-974-4623 
Relationship: Sorority Advisor
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CORRESPONDENCE
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COVER LETTER

Matt Slider
805 New Hampshire
Lawrence, KS 66044

Dear Mr. Slider;

I write this letter to express my interest in the Art Director opening advertised on your company’s website. 
From day one, I believe my contributions to the team at Callahan could be a worthwhile addition. 

After comprehensive study for my Bachelor of Fine Arts in Graphic Design degree obtained at Arkansas State 
University, I possess a wide range of abilities that combine innovative art and design principles. Furthermore, 
my expert knowledge of Adobe Creative Suite and photography will allow me to play a crucial role in 
implementing your design and advertising initiatives. 

The following are highlights of my skills and accomplishments:

• I am skilled in both graphic design and photography. I have several years of professional experience in 
both of these mediums by collaborating with a variety of clients.

• Being employed at a pottery store and also as a cake decorator allowed me to be creative and 
experiment with design through different mediums. I also gained knowledge about fulfilling clients’ needs 
while producing effective results in a fast-paced environment.

• Through philanthropic efforts with my sorority and other organizations, I have become passionate about 
supporting and helping the community around me.

Enclosed are my resumé and references for your review. You may also view my portfolio of work at 
kyndozdesign.com or learn more about me on Instagram @kyndozdesign. I welcome the opportunity to 
discuss how my skills and strengths can best serve your company with you. I will contact you this week or 
please feel free to reach me at 870-581-0977 or kynleydozier@gmail.com. 

I look forward to speaking with you and appreciate your valuable time and consideration. 

Sincerely,

Kynley Dozier
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THANK YOU EMAIL
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WEBSITE
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HOME PAGE
LINK HERE

https://www.kyndozdesign.com/
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MY WORK PAGE
LINK HERE

https://www.kyndozdesign.com/my-work
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RESUME
LINK HERE

https://www.kyndozdesign.com/resume
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CONTACT
LINK HERE

https://www.kyndozdesign.com/contact
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ABOUT ME
LINK HERE

https://www.kyndozdesign.com/about
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SOCIAL MEDIA
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SOCIAL MEDIA
MISSION STATEMENT

“I use social networks to connect with like-
minded professionals, inform and inspire 
my community of artists, build my personal 
brand, and to grow my business. Through 
social media, I will find like minded designers 
who see value in our services, promote me 
to others, and join with me in using social 
media to spread good news. To accomplish 
this, I showcase my personal brand online by 
being authentic and true to my personality, 
interests and values.” - Kynley Dozier
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SOCIAL MEDIA
CONTENT CALENDAR
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SOCIAL MEDIA
CONTENT CALENDAR
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INSTAGRAM
@kyndozdesign
I followed my content calendar very closely. I created a detailed content calendar so it 
would be easier for me to create and post the content. I scheduled out the calendar so 
that when I finished a project I would be able to post it, like the SKYN package design and 
website posts. 

https://www.instagram.com/kyndozdesign/
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INSTAGRAM
@kyndozdesign

https://www.instagram.com/p/CqwKqx4uT43/
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LINKEDIN
Kynley Dozier

https://www.linkedin.com/in/kynley-dozier-771a421ba/
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LINKEDIN
Kynley Dozier

https://www.linkedin.com/feed/update/urn:li:activity:7052835550474481664/
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LINKEDIN
Kynley Dozier

https://www.linkedin.com/feed/update/urn:li:activity:7052455713134030848/
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LINKEDIN
Kynley Dozier

https://www.linkedin.com/feed/update/urn:li:activity:7051642753402744832/
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LINKEDIN
Kynley Dozier

https://www.linkedin.com/posts/kynley-dozier-771a421ba_gettoknowme-graphicdesign-photography-activity-7049797130139414528-3KR4?utm_source=share&utm_medium=member_desktop
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BEHANCE
Kynley Dozier

https://www.behance.net/kynleydozier2
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BUSINESS 
PLANS
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BUSINESS PLAN A
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BUSINESS PLAN B
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FINANCIAL 
FORMS
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FINANCIAL FORMS

ESTIMATE

PROJECT DESCRIPTIONS
Name of Project

Notes:

List any notes from meetings or other information provided by client.

Materials Requested:

IF client has requested specific materials, list here. Otherwise remove.

Timeline:

No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here an      
increased rate.

Rate: $--/hr
Hours:
Revisions:
Total: $XX

Name of Project

Notes:

List any notes from meetings or other information provided by client.

Materials Requested:

IF client has requested specific materials, list here. Otherwise remove.

Timeline:

No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here an      
increased rate.

Rate: $--/hr
Hours:
Revisions:
Total: $XX

KYN DOZ DESIGN
kyndozdesign.com

kynleydozier@gmail.com
870.581.0977

 @kyndozdesign

The following is an estimate from Kyn Doz Design for work. 
This is neither an invoice, nor a quote. See plans from 
meeting notes to provide the expected total of hours.
Thank you for this opportunity!

Date: Date
Job number: Job or Invoice #

Client Name: Company (or Person’s) name here
Address: Street Address Here; City State Zip
Phone: (XXX)-XXX-XXXX

• Explain here what you will recieve and what is expected.
• More here. Include everything, including the time to pre-press (or similar) 

files.
• Revisions beyond thise listed will incure hourly charges.

• Explain here what you will recieve and what is expected.
• More here. Include everything, including the time to pre-press (or similar) 

files.
• Revisions beyond thise listed will incure hourly charges. THANK YOU!
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FINANCIAL FORMS

QUOTE

PROJECT DESCRIPTIONS
Name of Project

Notes:

List any notes from meetings or other information provided by client.

Materials Requested:

IF client has requested specific materials, list here. Otherwise remove.

Timeline:

No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here an  
increased rate.

Revisions: 2
Total: $XX

KYN DOZ DESIGN
kyndozdesign.com

kynleydozier@gmail.com
870.581.0977

 @kyndozdesign

The following is a quote from Grace Hill for work. This is 
not legally binding contract, nor an invoice. See meeting 
notes to provide the expected total of hours.
Thank you for this opportunity!

Date: Date
Job number: Job or Invoice #

Client Name: Company (or Person’s) name here
Address: Street Address Here; City State Zip
Phone: (XXX)-XXX-XXXX

• Explain here what you will recieve and what is expected.
• More here. Include everything, including the time to pre-press (or similar) 

files.
• Revisions beyond thise listed will incure hourly charges.

THANK YOU!
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FINANCIAL FORMS

INVOICE

PROJECT DESCRIPTIONS
Name of Project

Rate: $XX/hr
Hours:
Total: $XXX

KYN DOZ DESIGN
kyndozdesign.com

kynleydozier@gmail.com
870.581.0977

 @kyndozdesign

Thank you for the opportunity to work with you! All 
payments can be made to Kynley Dozier and mailed to the 
address below. Please contact me with questions about 
this or any future work.

Date: Date
Job number: Job or Invoice #

Client Name: Company (or Person’s) name here
Address: Street Address Here; City State Zip
Phone: (XXX)-XXX-XXXX

• Explain here what was done. Be sure it matches to the estimate and quote 
at a minimum.

• If the project is not yet finished, state this.

THANK YOU!
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FINANCIAL FORMS

INVOICE

PROJECT DESCRIPTIONS
Name of Project

Project Rate: $XX/hr
> Revisions

Rate: $XX/hr
Hours:

Total: $XXX

KYN DOZ DESIGN
kyndozdesign.com

kynleydozier@gmail.com
870.581.0977

 @kyndozdesign

Thank you for the opportunity to work with you! All 
payments can be made to Kynley Dozier and mailed to the 
address below. Please contact me with questions about 
this or any future work.

Date: Date
Job number: Job or Invoice #

Client Name: Company (or Person’s) name here
Address: Street Address Here; City State Zip
Phone: (XXX)-XXX-XXXX

• Explain here what was done. Be sure it matches to the estimate and quote 
at a minimum.

• Be clear on the time allotted to revisions beyond the number allowed on 
the estimate/quote. If none were necessary, remove this.

THANK YOU!
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PROMOTIONAL
MERCHANDISE
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THANK YOU 
FOR READING

MY BRAND
BOOK!


