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BRAND POSITIONING STATEMENT
For an advertising agency, or in-house brand manager/marketer who wants to
create consistent and entertaining content that appeals to the clients so that they
can use the work and content to appeal to their consumers, JA creativ studio is
a innovative design firm that creates work that helps bring to life the passions and
ideas of others to share with the world, as well as being connected to their clients,
consistent in their delivery, and creative in their designs. Unlike apps like Canva,
our product creates functional visuals that provide a plethora of opportunities for
both client and designer to step out of their comfort zones and bring an idea to life.
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LOGO

Jessica Gates
JA creativ studio
jessica.a.gates@outlook.com

MARK

501.256.5311
www.jacreativstudio.com
@jacreativstudio

Jessica Gates

BRAND POSITIONING STATEMENT
For an advertising agency, or in-house brand manager/marketer who wants to create consistent and entertaining content that appeals to the clients so that they can use the
work and content to appeal to their consumers, the JA creativ studio is a innovative design firm that creates work that helps bring to life the passions and ideas of others to
share with the world, as well as being connected to their clients, consistent in their delivery, and creative in their designs. Unlike apps like Canva, our product creates functional visuals that provide a plethora of opportunities for both client and designer to step out of their comfort zones and bring an idea to life.

COLOR PALETTE

PATTERNS

TEXTURES

TYPEFACES

Georgia

All Round Gothic

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

1234567890!?,.

1234567890!?,.

INSPIRATION
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LOGO
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COMPONENTS OF LOGO

Mark

VARIATIONS OF LOGO STRUCTURE
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CLEAR SPACE
Clear space is required in order for the logo to breathe, allowing for clarity when
viewing. When placing any variation of the logo, there must be space the size of
the letter o in studio.

o
o
o

o

o

o
o
o

MINIMUM SIZE
This is the minimum size that the logo, a vertical variation of the logo and the mark
should be shown by height. Widths will vary to make sure the logo is not skewed.

1 inch

1 inch

1 inch
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COLORS

PMS: 424 C
CMYK: 71, 49,42,14
RGB: 84,108,120
HEX: #546c78

PMS: 423 C
CMYK: 54, 30, 36, 1
RGB: 126, 154, 155
HEX: #7e9a9b

REVERSE TREATMENT

GRAYSCALE
100% Black
40% Black

100% White
40% Black
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WRONG LOGO USAGE

The logo should never be
stretched or skewed.

No colors other than the
colors outlined above
should be used.

For the full logo, never place the type to
the left or on top of the JA.

Never change the opacity or put an
effect on any of the logo versions
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TYPOGRAPHY
The listed sans serif and serif are the preferred typefaces. All Round Gothic Bold is to
be used for headings and the weight Book is to be used for all social media and contact
information. Georgia Regular is to be used for all body copy or large amounts of text. Use
Georgia Bold to highlight any important information in said text.

Aa

All Round Gothic Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
All Round Gothic Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.

Aa

Georgia Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
Georgia Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
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ALTERNATE TYPEFACES
The typefaces on the page before are preferred when available. If unavailable, please use
Montserrat for a sans serif typeface and Baskerville Old Face for a serif typeface.

Aa
Aa

Montserrat Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
Montserrat Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.

Century Schoolbook Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
Centurey Schoolbook Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
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LETTERHEAD
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BUSINESS CARD

Front

Back
www.JAcreativstudio.com
@JAcreativstudio

Jessica
Gates

Jessica Gates
Jessica.A.Gates@outlook.com

501.256.5311
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VISUAL IDENTITY
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Resume &

CORRESPONDENCE
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RESUME

Jessica Gates
Professional Experience
www.jacreativstudio.com

June 2019-Present The Planning Woman, North Little Rock, AR Freelance Designer
Design and manage the brand of materials sold to customers.

@jacreativstudio
Jessica Gates
jessica.a.gates@outlook.com

Jan-May 2021 Premiere Magazine, Jonesboro, AR Graphic Design Intern
Designed ad campaigns, social media posts, and ad builds for clients of magazine.
Jan 2017-May 2021 Arkansas State Online Services, Jonesboro, AR Student Worker
Transcribed closed captions for online class videos.

Education
Bachelor of Fine Arts
Graphic Design
Marketing minor
Art History minor
Magna Cum Laude
Arkansas State University

2018-2020 Various Clients, Arkansas Photographer
Senior, Graduation, Event, and Headshot portraiture.
Summer 2018-2020 Park Hill Baptist CDC, NLR , AR Childcare Worker
Provided an enriching and caring environment for children.
Dec 2020 SparklyThangs, North Little Rock, AR Freelance Designer
Designed and photographed product for lookbook.

Awards

Nov 2019 Natural State Leather, Jonesboro, AR Freelance Designer
Designed brand logo for small business.

2016-2020 Arkansas Lottery
Scholarship

Nov 2019 Astate AIGA, Jonesboro, AR Freelance Designer
Designed promotional material for group fundraiser.

2016-2020 Arkansas State Pride
Scholarship
2020-2021 Art & Design Department
Scholarship
2016-2018 Dean’s List
2018-2021 Chancellor’s List

Oct 2019 Optus Inc., Jonesboro, AR Freelance Photographer
Photographed Halloween event held at the Main Office.
May 2019 Urban Promise Arkansas, North Little Rock, AR Freelance Designer
Designed summer camp t-shirt based on theme of the Seasonal program.
May 2018 Jacob Thomas, Jonesboro, AR Freelance Designer
Designed summer camp counselor t-shirt that correlated to Arkansas State University.

Skills
Adobe Creative Suite
Adobe Acrobat
HTML/CSS
Microsoft Office
Procreate
UI/UX
Photography
Sales Leadership

References
Available upon request.

Service
2020 First Baptist Church Jonesboro Event Volunteer
2018 Astate BCM 5k Fundraiser Volunteer

Organizations
2019-Present AIGA Member
2017-2021 Astate AIGA Board Member
2017-2019 Baptist Collegiate Ministry Lead team Member
2016-2017 Astate Pre-Law Club Member

May 2021 Resumé. Recent version available online.

17

COVER LETTER

Dear Mr. McCune,
I am writing this letter to express my interest in the Summer Internship opening as advertised on www.cjrw.com. From day
one, I believe I can make valuable contributions to the design team at CRJW. I possess a wide range of abilities that combine
innovative art and design principles after comprehensive study for my Bachelor of Fine Arts in Graphic Design degree obtained
at Arkansas State University. Furthermore, my expert knowledge of Adobe Creative Suite,photography, and marketing will
allow me to play a crucial role in the implementation of your design and marketing initiatives.
The following are highlights of my skills and accomplishments:
•

Time Management: I have the ability to multitask and delegate my time to complete multiple projects efficiently to reach
deadlines. During my Internship with Premiere Magazine, I was able to manage working not only on the Premiere Awards
campaign, but also completing each new ad build I was given at the same time.

•

Software & Design Understanding: I am skilled in Adobe Creative Suite, photography and the ability to create designs
to publish across multiple platforms to reach consumers. I have had the opportunity to take professional headshots for
several clients and am well versed in Photoshop to easily edit and send them out.

•

Communication: I can eloquently communicate through visuals, written words, and spoken dialogue to convey the
message and meanings of projects. I have taken part in many successful group collaborations, so I am confidant in my
ability to communicate with a team, as well as present to a supervisor.W

•

Design Thinking: I use a strategic creative approach when it comes to problem solving where I can envision the big
picture while also seeing every small step that needs to be done to get there.

Enclosed is my resumé and references for your review. You may also view my portfolio of work at www.jacreativstudio.com
or learn more about me on Instagram @jacreativstudio. I welcome the opportunity to discuss with you personally how my
skills and strengths can best serve your company. I will contact you this week or please feel free to reach me at 501-256-5311 or
jessica.a.gates@outlook.com. I look forward to speaking with you and appreciate your valuable time and consideration.
Sincerely,

Jessica Gates

www.jacreativstudio.com

@jacreativstudio

Jessica Gates
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19

WEBSITE
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WEBSITE FAVICON

SOCIAL PROFILE MARK

Instagram

Linkedin/Behance

EMAIL SIGN-OFF
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STATEMENT
I, use social media to connect with like-minded professionals, inform and inspire my
community of leaders, build my brand and grow my business. Through social media,
I find like minded designers who see value in my services, promote me to others, and
join with me in using social media to spread amazing art and design. To accomplish
this, I showcase our brand online by being authentic, true to my interests and values,
and a desire to give my absolute best to my clients.

WEEKLY PLAN
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LATER SCHEDULER
I used Later to schedule some of my posts on
Instagram. It was very easy to navigate and
super helpful when I couldn’t make the time
to post it would do it for me.
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INSTAGRAM
Check out my page here! @JAcreativstudio

I came up with different content
ideas to post on both my
feed and my stories. I will be
continuing to grow my brand
through social media and
interacting with the public.
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LINKEDIN
Check out my page here! Jessica Gates
I would find articles
or videos that pertained to design and
would share them. I
also post about my
work and link my
Instagram, Behance,
and website.
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BEHANCE
Check out my page here! Behance/Jessica Gates
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MERCHANDISE
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BUSINESS PLAN A:
IDENTITY:
What’s your full name?
Jessica Gates
Would you like to create a brand that refers to you as a person or you as a thing? In other
words, do you want to have a business that is known by your name or by another name?
Either would be okay, I have an option of both.
What is the location of your business? If you do not know yet, state your ideal location. Or you
could explain something like “A large city in the U.S.” or “A medium-sized city in the northeast
region of the U.S.”
A large city in the U.S.
Where would you rather work (when the pandemic clears and you have a choice)? Virtual from
home or at a physical office?
Either would be fine, but I want it to not feel like I’m boxed in.
_______
S.W.O.T.
A S.W.O.T can help you assess the strengths and opportunities you currently have so you can map the
shortest path to your goals. It will also help you understand any obstacles in your path, whether they are
outside of you, or internal. Creating a S.W.O.T analysis of your creative business can be extremely useful as a
way of identifying potential difficulties and opportunities for your business and for yourself.
• Strengths and Weaknesses are internal aspects of you and your business.
• Opportunities and Threats are external aspects of you and your business.
•
1.
2.
3.

S - Strengths (internal/personal aspects that give you an advantage):
I am well-organized, responsible, works well under pressure.
I see the bigger picture as well as the small design aspects.
I communicate well with others.

•
1.
2.
3.

O - Opportunities (external/public – new services, products or markets for you to consider):
Book cover design
Motion Graphics
Brand Management

•
1.
2.
3.

W - Weaknesses (internal/personal aspects that might hinder you or cause problems):
I deal with imposter syndrome a lot.
Sometimes I overwhelm myself with the thoughts of failing that I question whether or not to try.
I’ve gotten better, but if I have put a lot of time into something I can get a tiny bit butt hurt when people
tear it apart heavily.

•
1.
2.
3.

T - Threats (external/public – EX competition, government regulations, money, tech?):
Peers that network better than me.
Newer technology that will help me work more efficiently.
If the job I have doesn’t have healthcare benefits then that will be an expensive thing for me.
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YOUR MISSION:
What drives you? What keeps you motivated? What are you passionate about?
I want to create work that people love to see. I constantly have an idea of a new project and I am constantly working with
my hands. I want to create and show people and feel the satisfaction of knowing I made that and feeling proud of the work
that I make.
What is important to you in business?
For example, what are your ethics, values and reasons for being in this profession? Do you have creative work you
specifically want to do? Answer this as if money or job availability didn’t matter.
I want an environment that is friendly and collaborative. I want authenticity, I want kindness, I want to see how who
I work for makes a difference in their community. I want my employer and coworkers know that I am trustworthy and
reliable. My ethics are all based in empathy, creative expression, and understanding not just myself, but others. I want to
be able to help whoever I come in contact with.
______
YOUR FUTURE:
Where do you see yourself in 5 years? Not just location or “successful”, but how will you be living?
In 5 years I want to have a full time position in either an agency or as an in-house designer in a larger city in the US. I want
to live reasonably well, not extravagantly but have enough money to do what I want and buy the things I need. I want to
develop my illustrator skills and maybe start making sellable craft gifts (stickers, vinyl clothing things, etc.) I also want to
gain more digital drawing skills so that I can add to my skill set.
Where do you see yourself in 10 years?
In 10 years I want to have a family and a nice home and I would like to still work either part-time or full-time with the
agency or in-house. I also want to more freelance and maybe have in the works the ideas and the partners to create and
start my own design company. As well as continuing the work as a sellable craft maker and photographer on the side.
How are you going to make this 10-year goal happen?
I am going to become more ambitious, I want to take the initiative to talk to people about what I want and put myself out
there. I will also take the time to teach myself and learn new skills and talents but also keep practicing the skills that I do
have to further nurture and grow them.
_______
YOUR PRODUCTS AND SERVICES:
Examine yourself and your skills before you start trying to find employment, whether that be through
freelance and/or working for a company. You want to look for avenues and opportunities which play to
your strengths.
Pick from this list and/or add additional items. After each one listed, describe what you offer in relation
to this item. Specifically answer what your qualifications are in these areas and what factors will give you
competitive advantages or disadvantages. You should have at least 3 items.
Advertising, Advocacy, Animation, Logo Design, Design Systems, Collateral, Marketing Strategy, Print Design,
Book Covers, Social Media, Political Causes, Coding, Apps, Web, Drawing/Illustration, Fashion, Film/Video,
Gaming, Motion Graphics, Interiors/Buildings, Performance, Photography, Painting, Illustration, Sculpture,
Murals, Music Composition, Writing, Public Speaking, Teaching, Event Planning, Sales, Writing, UI/UX,
Social Media Content Creation (Platform?), Analytics, Creative Strategy, Problem-Solving, Mediation,
Non-Profit (501c3) Experience, Grant-Writing, Entrepreneurship
Strength 1:
Photography
Qualifications & Competitive Advantages:
I am advanced in Photoshop and with the use of a DSLR camera.
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Strength 2:
Advertising/Marketing Strategy
Qualifications & Competitive Advantages:
I have a marketing minor and am currently doing an internship making advertisement
Strength 3:
Logo design/brand management/content creation
Qualifications & Competitive Advantages:
Skilled in Adobe software, creative eye, and desire to help bring ideas to life.
_______
YOUR COMPETITION:
Explain what you think your direct competition might be in relation to the following. Describe the
qualities of an imagined person/group who would be competition. In other words, who would be hired
instead of you?
Creativity/Ideation:
Quicker, and more initiative.
Training:
Possibly more advanced in softwares and have more skills.
Experience:
More internships, more awards, more excellent portfolio work.
Specialty:
They are able to make newer things such as animations or coding or more technical things.
_______
YOUR CLIENTS (VIA FREELANCE AND/OR FOR COMPANY AT WHICH YOU WORK):
Who is your ideal client(s)?
For example, is it a small local business owner with a new shop or do you want to do contract work for huge corporations
with a ton of existing brand equity? Would you rather work an in-house shop instead of having multiple clients? OR do
you want to do work for a non-profit or do some other form of advocacy all the time?
I actually would love to do either in-house or huge corporations with existing brand equity for a full time job. Freelance
wise, I would love to work will small businesses, start-up companies, and non-profits.
Will the ideal client give you little or full control over the project scope?
Do you like a lot of direction or a little? If it’s in the middle, be specific in your answer.
My ideal client would give me clear direction and a handful of specifications and we would agree in a design direction, but
I would have free reign for anything that I come up with to show them.
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BUSINESS PLAN B:
YOUR FINANCIAL PLAN:
A traditional financial plan for business consists of the following: 12-month profit and loss projection; cash-flow
projection; projected balance sheet; and break-even calculation. These are a minimum. We will be much less specific.
First do a cost-of-living analysis. Also research what is being charged in relation to where you will live and your
experience level.
______
COST-OF-LIVING ANALYSIS:
What are your minimum EXPENSES in relation to your business per month?
Cost of basic Health Insurance:
$456
Cost of Equipment (Software and Hardware):
$53 for adobe $30 for shutterstock
Cost of Website:
$ 12.99 for a year $1.09 monthly
Cost of Continued Education
$0 I will watch youtube videos for free.
Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 times a year):
$1,200
TOTAL ESTIMATED COST PER MONTH:
$1,741
______
What are your minimum projected PROFITS in relation to your business and its expenses per month?
How much will you charge?
$30/hr
How many days of the week will you work?
5 days
How many hours per week do you expect to be billable?
9-5 8hrs a day, 40hrs a week
TOTAL ESTIMATED PROFIT PER MONTH:
$3,059
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HOURLY ESTIMATE

Hourly

ESTIMATE

The following is an estimate from
JA Creativ Studio for work. This is
neither an invoice, nor a quote. It
is an estimate based on how many
hours I believe the project will take.
THANK YOU FOR THIS OPPORTUNITY!

Client Name: Company (Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Date: Date
Job Number: Job or Invoice #

Project Descriptions
Name of Project

Notes:
List any notes from meetings or other information provided by client.
Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.
Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here
and increase rate.
Rate: $/hr
Hours:
Revisions:
Total: $

•
•
•

Explain here what you will receive and what is expected.
More here, Include everything, including the time to
pre-press (or similar) files.
Revisions beyond those listed will incur hourly charges.

Name of Project
Notes:
List any notes from meetings or other information provided by client.
Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.
Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here
and increase rate.
Rate: $/hr
Hours:
Revisions:
Total: $

•
•
•

905 Becky Dr. Sherwood, AR 72120
501.256.5311 text/call
jessica.a.gates@outlook.com
@jacreativstudio
https://jacreativstudio.com/

Explain here what you will receive and what is expected.
More here, Include everything, including the time to
pre-press (or similar) files.
Revisions beyond those listed will incur hourly charges.

THANK YOU
42

PROJECT QUOTE
The following is an quote from JA
Creativ Studio for work. This is
neither an invoice, nor a quote. It
is an estimate based on how many
hours I believe the project will take.
THANK YOU FOR THIS OPPORTUNITY!

Project

QUOTE
Date: Date
Job Number: Job or Invoice #

Client Name: Company (Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions
Name of Project

Notes:
List any notes from meetings or other information provided by client.
Materials Requested:
If client has requested specific materials, list here. Otherwise remove.
Timeline:
Be clear on the time this project is due (or any due dates within the project). Also state that if the job is expected
before this time, it will incur a rush charge. Be clear on what this increased rate or singular charge would be.
Rate: $/hr
Hours:
Revisions:
Total: $

•
•
•

Explain here what you will receive and what is expected.
More here, Include everything, including the time to
pre-press (or similar) files.
Revisions beyond those listed will incur hourly charges.

905 Becky Dr. Sherwood, AR 72120
501.256.5311 text/call
jessica.a.gates@outlook.com
@jacreativstudio
https://jacreativstudio.com/

THANK YOU
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HOURLY INVOICE

Hourly

INVOICE
Date: Date
Job Number: Job or Invoice #
Payment due: XX/XX/XXXX

Thank you for the opportunity to
work with you. All payments can
be made to JA Creativ Studio and
mailed to 905 Becky Dr. Sherwood,
AR 72120. Please contact me with
questions about this or future work.

Client Name: Company (Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project
Rate: $/hr
Hours:
Total: $

•
•

Explain briefly what was done. Be sure it matched the estimate
and quote at a minimum.
If the project is not yet finished, state this.

TOTAL DUE: XXXX
905 Becky Dr. Sherwood, AR 72120
501.256.5311 text/call
jessica.a.gates@outlook.com
@jacreativstudio
https://jacreativstudio.com/

THANK YOU
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PROJECT INVOICE

Project

INVOICE
Date: Date
Job Number: Job or Invoice #
Payment due: XX/XX/XXXX

Thank you for the opportunity to
work with you. All payments can be
made to JA Creativ Studio and mailed
to 905 Becky Dr. Sherwood, AR 72120.
Please contact me with questions
about this or future work.

Client Name: Company (Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project

Project Rate: $XX/hr
Revisions:
Rate: $/hr
Hours:
Total: $

•
•

Explain briefly what was done. Be sure it matches the
estimate and quote at a minimum.
Be clear on the time allotted to revisions beyond the number
allowed on the estimate/quote. If none were necessary,
remove this.

TOTAL DUE: XXXX
905 Becky Dr. Sherwood, AR 72120
501.256.5311 text/call
jessica.a.gates@outlook.com
@jacreativstudio
https://jacreativstudio.com/

THANK YOU
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THANK YOU FOR
READING MY
BRAND BOOK!
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