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This is a concept design for the Foundation of Arts located in Jonesboro, AR. The FOA 
needed to advertise to the community to audition for roles and to help backstage. Through 
this campaign, I wanted to appeal to the community with common phrases of stage lingo. 
I used the headlines “Break a Leg”, “The Show Must go On”, and “Read between the Lines” 
to convey the message that the FOA needed cast and crew members. This campaign also 
includes both merchandising and a social media presence on their Twitter account. This 
would be a successful campaign to help promote their need of cast and crew and spread 
the word to those who might not know that they were eligible to participate.

FOUNDATION OF ARTS CAMPAIGN
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This is a concept design for a set of blank cards that can be used to send a thank you 
or any other meaningful message. The world is such a digital place, but I know that a 
tangible written message can mean so much more than a text. I had seen different styles 
and wanted to create a set of cards and envelopes that were connected through a common 
theme or color palette, but were also unique and fun.

BLANK GREETING/THANK YOU CARDS



9



10



11

These items are a small amount of the work I have designed for my client Jennifer Booth. 
The Planning Woman is a business that specializes in organizational tips, life coaching, 
and aiding in a Christian walk. I have been able to create different materials that have been 
sold to her customers. Some of the things included here are Instagram highlight covers, 
monthly scripture writing plans, habit trackers, and a Bible Study notebook journal. I have 
worked with her for multiple years and have helped her evolve brand visuals and make her 
ideas come to life. 

THE PLANNING WOMAN MATERIALS
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Day 1:  Colossians 3:12-14
Day 2:  Psalm 116:5-11
Day 3:  Philippians 2:1-4
Day 4:  Philippians 2:5-11
Day 5:  Mark 6:30-34 
Day 6:  Psalm 145:8-13
Day 7:  Luke 10:25-37
Day 8:  Matthew 5:38-42
Day 9:  Luke 6:27-36 
Day 10:  Joel 2:12-14
Day 11:  Ephesians 4:29-32
Day 12:  2 Corinthians 1:3-7
Day 13:  1 Timothy 6:17-19
Day 14:  Proverbs 11:16-19 
Day 15:  Galatians 6:1-5 
 
 

Day 16:  Galatians 6:6-10 
Day 17: Titus 3:1-8 
Day 18:  Proverbs 21:21-24
Day 19:  Hebrews 13:13-17  
Day 20: James 2:14-17
Day 21:  1 Peter 4:7-11 
Day 22: Proverbs 31:26-31
Day 23:  Ephesians 2:4-10
Day 24:  Romans 11:22-24
Day 25:  2 Thessalonians 3:9-13
Day 26: Proverbs 14:18-21
Day 27:  Romans 2:1-8 
Day 28: Proverbs 19:15-19
Day 29: Ephesians 5:8-12 
Day 30: Psalm 27:11-14
 

April
Kindness and Goodness

Helping Women Discover Real Purpose, Develop Real Plans, and Delight in Real Peace

The Planning Woman 2020©

Commit to spending 30 minutes every day to meditate and reflect on God’s
Word. Write down what you have gleaned from your quiet time.

Habit Tracker

This month’s Priorities:
Did my month line up with my priorities?

Habit 1 27 28 29 30 31262520 21 22 23 24542 3 6 17 18 198 167 1110 12 13 14 159

The Planning Woman 2019©

Jan. Feb. Mar. Apr. May
Jul.

Jun.
Aug. Sep. Oct. Nov. Dec.
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For my internship with Premiere Magazine, I had the opportunity to design the advertising 
for the Joneseboro Premiere Awards. This included printed magazine ads, social media 
posts, website buttons and banners, and award certificates. I was given the award logo 
from 2020 and changed the colors, year, and one of the typefaces. Then with a theme of 
vintage Hollywood, I chose typefaces that conveyed that message and appealed to the 
community. I was also given photos from different businesses in Jonesboro to create the 
social media posts that remind people to vote. The campaign ran during the month of 
February and the awards distributed in May.

JONESBORO PREMIERE AWARDS CAMPAIGN
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Event Venue
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SparklyThangs is a small business run by Ann Clements in North Little Rock, AR. I 
organized and created a lookbook for some of the products she creates. The goal was to 
show off her works in a way that is appealing to new customers. I planned the layout of the 
book, took professional photos of the product, and created something that helps portray 
her brand to others. My photography skills help to pull this work together to help clients 
know her style and what she could do for them. I am very proud of how this turned out and 
Ann wants to get this printed so that she can have it at her pop-up shops.

SPARKLYTHANGS PRODUCT LOOKBOOK

https://issuu.com/jessica.designs/docs/product_lookbook_final_821a059d4135d4

https://issuu.com/jessica.designs/docs/product_lookbook_final_821a059d4135d4
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Snapchat has become one of the most used social medias in the world. Geofilters are a fun 
way to share your location with your friends. I designed and created three filters that were 
modeled after famous US landmarks. Each filter has the location spelled out with one of 
the letters being an illustration of the landmark in that area. This opportunity was exciting 
because I was able to continue learning new elements within Adobe Illustrator.

SNAPCHAT GEOFILTERS
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I wanted to create hand-rendered lettering and illustrations. I have a wacom tablet and 
have been trying to get more into the habit of using it. I created 3 sets of stickers birth 
month flowers, different types of cameras, and a variety of desserts. To make the stickers, 
I used the paintbrush tool to draw each one and then I used a watercolor brush to give it 
a unique background color. Then I created hand-rendered phrases and turned them into 
enamel pins. I am excited to keep learning and creating new illustrations- and especially 
want to start selling them!

STICKERS & ENAMEL PINS
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Adobe AfterEffects is software where you edit videos and create exciting effects. I have 
created 3 different motion graphics that are fun and creative. The first one is the phrase 
creative vibes on a brick background and I made the text have a neon sign effect. The 
second one is the Adidas logo recreated where the text reveals itself and the logo mark 
pops into view. Lastly, I made a motion graphic of my brand’s logo, where each element of 
my logo has its own motion. 

MOTION GRAPHICS
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https://youtu.be/8nEykrfC87M

https://youtu.be/8nEykrfC87M
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https://youtu.be/uq0ndMnXIs8

https://youtu.be/uq0ndMnXIs8
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https://youtu.be/rD5kkePktU0

https://youtu.be/rD5kkePktU0

