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OBJECTIVE
AIGA Design for Good Memphis is a free event where designers, 
marketers, web strategists, and others donate time and talent to 
create websites, logos, maps, and all kinds of other assets to help 
nonprofits better serve the community. 

Designers were introduced to several nonprofits who each spoke 
about their organization’s needs. After assessing which design 
group would be best suited to help, they were paired with the 
appropriate nonprofit. 

My group was paired with Blight Authority of Memphis. 
When conducting a meeting with the client, we discovered 
they needed an updated logo and other assets to use across 
the brand’s identity. 



STEP 1
INITIAL SKETCHES
Each member of the design team started by sketching ideas 
for the new logo. 

my sketches

Cody’s sketches



REVISED SKETCHES
The team then created tighter sketches with more attention to 
the logotype. 

my sketches Rod’s sketches



CLIENT INPUT
We sent the client our sketches to gain feedback and see 
which direction to continue in. Seen below are her comments 
and suggestions for us moving forward. 

I really love the logo circled in yellow the most for its 
clean approach and use of character symbolism, but the 
logo will require some translation. 

Next, I love the logo/symbol circled in green. It’s clean 
and comprehensive to communicating the various types 
of blight we will be dealing with. I’m not sure how the 
symbol/image will interact with the word “BAM” or its 
spelling, but I’d like to explore the variation that exists 
with this design.

I really like how we broke up words with a leaf. I’m
wondering what it would look like to say:
TN Corp (Leaf) TN Local Land Bank. 

I also like the Memphis land scape turned into a home.

The clean “M” design and use of space for spelling out 
our name is attractive to me, but I am unsure if I want to 
have singular focus on “M” when we mostly recognized 
or referred to as “BAM”. 

I think its kind of cool to put our establishment year. It’s 
a good look.

This logo artwork resembles the “Just City” logo, and I’m 
also not sure what the logo is. I do like the clean and 
elegance though.



BLIGHT AUTHORITY
OF

MEMPHIS

BLIGHT AUTHORITY

OF MEMPHIS

TN CORP. LOCAL LANDBANK 

I most like these features and would be open 
to exploring what this could look moving 
forward.

These are the combinations the client sent back to our team. 
She wanted to see them computer-rendered so she could 
choose a final design. 

The client decided these variations where too similar to the 
City of Memphis Library logo. Moving foward, we steered 
away from this concept. 



COMPUTER RENDERING 
Our team applied the client’s feedback to computer-rendered 
versions of the sketches chosen. 

STEP 2







CLIENT INPUT 
After viewing the computer-rendered logos, the client chose 
the design below as the final logo. 



STEP 3
ASSETT CREATION 
Our team created assets to be used across the brand’s 
identity. These assets would help maintain a cohesive visual 
language and serve as a “tool kit” for our client. 



PATTERNS iCONS

ASSETS



CONCLUSION
Participating in AIGA Memphis Design for Good was a wonderful 
experience. I enjoyed creating for a nonprofit and giving back to their 
community. These designs are implemented on websites developed for 
these nonprofits at GiveCamp. I was able to meet, learn, and collaborate 
with people outside of my regular circle. This process was mutually 
beneficial by connecting creatives, and by giving nonprofits useful 
identity systems.




