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F A S H I O N  F U S E  L O G O  A N D  A P P  P R O T O T Y P E

I created Fashion Fuse as a modern app to sell clothing online. I started 

by experimenting with the two F’s in the name, looking for a way to 

unite them uniquely and memorably. After several iterations, I finally 

settled on a design that incorporated the two letters in a way that 

was both stylish and easy to recognize. Next, I found a font that fits the 

brand nicely. I used Adobe Illustrator to combine the two elements to 

create a cohesive logo that effectively represented the brand. The color 

palette I chose for the logo was a radiant pink and soft gray. With the 

logo complete, I turned my attention to designing an app that would 

showcase the brand’s clothing in a user-friendly and visually appealing 

way. Using Adobe XD, I mocked up the app, creating a layout that was 

easy to navigate and allowed users to find the items they were looking 

for quickly. The design incorporated the Fashion Fuse logo and color 

palette, giving the app a consistent look and aligned with the brand’s 

overall aesthetic.

Link to prototype
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https://xd.adobe.com/view/e25f2530-bca4-4604-b477-5a47895355fa-b70c/?fullscreen
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K I T T I E S  P A P E R  D O L L  S E R I E S

I enjoyed creating three cat-themed paper dolls: Kamping Kitties, 

Khristmas Kitties, and Karnival Kitties. The design process involved 

brainstorming and sketching miscellaneous cat-themed outfits and 

accessories for each paper doll, ensuring they were accurate to the 

theme. I drew the initial designs in Procreate and then transferred them 

to Adobe Illustrator to refine the details. The outcome of the design 

process was a set of adorable paper dolls that could be printed, cut 

out, and assembled to create an imaginative play. The Kamping Kitties 

featured outdoor-themed outfits, perfect for adventures in the great 

outdoors. The Khristmas Kitties come with festive holiday attire, ready 

for holiday celebrations. And the Karnival Kitties showcased balloons 

and a clown outfit, perfect for carnival-themed play. As a designer, my 

role in this project was to create paper doll designs that were visually 

appealing, playful, and aligned with the respective themes. I am proud 

of the outcome of my design work by displaying my illustrations.
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L O S T  W O M E N  A P P  P R O T O T Y P E

I designed Lost Women of the States, which features a magazine 

intended to raise awareness about crimes against women in the United 

States, specifically in Arkansas. As a woman, I want to shed light on these 

issues and do my part to make a difference. I researched crimes against 

women in the United States to start the project. This information formed 

the basis of the magazine’s content. I knew I wanted the design to be 

impactful, attention-grabbing, and easy to navigate. The app’s primary 

color is forest green to bounce off of Arkansas being the natural state. 

Once the magazine was complete, I began building the app using 

Adobe XD. They can also access additional resources and information 

about how to get involved and make an impact.

Link to prototype
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https://xd.adobe.com/view/3e3ccffa-85a1-443f-9d3f-db788c5e862e-6b6f/?fullscreen
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U N I T E D  S O C I A L  M E D I A  W O R K

Working with United Pawnbrokers was a rewarding experience. The 

pawn shop had a long-standing reputation in the community, but its 

online presence needed to be improved. I wanted their brand to stand 

out and be easily recognized, so I focused on creating bold, clean, 

and modern graphics. I designed social media squares, banners, and 

newsletters using Adobe Illustrator, Photoshop, and InDesign. Next, 

I focused on developing a social media strategy to engage their 

audience effectively. I made a content calendar highlighting special 

promotions, seasonal items, and popular items in stock. I also utilized 

various social media platforms, including Facebook and Instagram, 

to share the graphics that showcased their products and services. I 

designed various signs for the building to attract more customers. The 

graphics I designed have created a consistent and recognizable brand 

identity.
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S U M M I T  O U T D O O R S  L O G O

I came up with the idea of Summit Outdoors, a company that sells 

outdoor gear, and set to create a logo that would capture the brand’s 

element. I started by sketching ideas in Procreate before making a final 

design in Adobe Illustrator. The color I chose for the logo is an icy blue, 

which prompts a sense of coolness and freshness perfect for an outdoor 

gear company. After creating the logo, I also developed a basic design 

system for using it across applications.
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N E W  H E I G H T S  A P P  P R O T O T Y P E

I created an app prototype as a social media platform for hikers and 

outdoor lovers. The design process began with extensive research 

on the needs and preferences of the target audience, as well as the 

functionalities and features that would make the app user-friendly 

and engaging. I then selected a color that resonated with the brand 

identity and values of the app, ultimately choosing a light shade of 

green to represent the outdoors and nature. Using AdobeXD, I created 

a prototype of the app that incorporated various features such as user 

profiles, photo sharing, and location groups. As a designer, my role in 

this project was to envision and create an app that would cater to 

the target audience while prioritizing usability, aesthetics, and brand 

identity. I am proud of the outcome of my work as a designer, and I 

look forward to further refining and developing this app. I was thrilled 

to receive recognition for my work, winning a gold student ADDY 

(American Advertising Award) for this app, which validated the effort 

and creativity I put into designing the app.

Link to prototype
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https://xd.adobe.com/view/c7674632-060a-486c-9584-6407d2379c76-9234/?fullscreen


1 9



I C A L O R I E S  A P P

I created an app called iCalories, which is a calorie-counting app. Using 

XCode and Swift, Apple’s coding language, I designed and developed 

this app to help users track their calorie intake. The app features a user-

friendly interface that allows users to easily add foods and input the 

number of calories consumed using a slider. Users can swipe to delete 

foods or tap the edit button. As the developer, I conceptualized the 

idea, coded the functionality, and tested the app for usability and 

performance. I ensured that the app was user-friendly and visually 

appealing. I am proud of the outcome of my work and dedication 

to developing the iCalories app, which is an effective tool for users to 

monitor their daily calorie consumption.
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S E A M L E S S  P AT T E R N  C O F F E E  S E R I E S

I created three coffee-themed seamless patterns. I sketched several 

ideas and experimented with different color palettes to create visually 

appealing patterns. I carefully considered the scale and repetition 

of the elements to ensure that the patterns would seamlessly tile and 

create a visually appealing result. One pattern features Halloween-

themed coffee cups, showcasing a rich color palette, while another 

shows empty coffee-related shapes and a muted color palette. The last 

pattern is a flat design of coffee cups from a top view. Each pattern 

was carefully crafted to be versatile and adaptable for printing on a 

wide range of items, from phone cases to blankets and mugs, adding a 

touch of coffee-inspired aesthetics to everyday objects. As a designer, 

my role in this process was to conceptualize and create the patterns, 

considering their visual appeal and their functionality for different items. 

Overall, I am proud of the outcome of my work as a designer in creating 

these coffee-themed seamless patterns that are now ready to be 

printed on various items for coffee lovers.
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H U N T  &  F I E L D  M A G A Z I N E

I had the opportunity to collaborate with a group of like-minded 

designers, including Coty Western, Courtney Garner, Trinity Simmons, 

Harley Yates, and Emily Hastings, on a magazine called Hunt & Field. 

Our collective efforts were in partnership with the magazine’s publisher. 

My role in the project involved designing and laying out the Contents 

and Publisher’s Note spread and creating color palettes and sketches 

for the dog profiles. The design process involved sessions with the team 

and publisher, where we discussed the vision and tone of the magazine. 

We used Adobe InDesign to combine our works into the magazine. The 

project’s outcome was a beautifully designed magazine showcasing 

our team’s collective efforts and creativity. The Contents and Publisher’s 

Note spread provided a visually captivating introduction to the 

magazine, setting the tone for the rest of the publication.

Link to digital edition
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https://www.huntandfieldmag.com/post/the-124th-national-championship-digital-edition?fbclid=IwAR1mh1jKeFAZZatAD4jG0Agm1VBnWT7uUnUTbST4L_QzW0rn6_pG2dYRz5s
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A R C T I C  AV E N U E  L O G O

Arctic Avenue is a brand I envisioned selling outdoor-inspired products 

targeted toward students. I started by sketching out a mono-line 

silhouette of a polar bear, which perfectly represents the Arctic element  

the brand draws inspiration. I then experimented with different fonts, 

looking for a sans-serif font that captures Arctic Avenue’s clean and 

modern aesthetic. I used Adobe Illustrator to combine the polar bear 

silhouette and font to create a cohesive logo that effectively represents 

the brand. The color I chose for the logo is pale blue, which conveys 

a sense of calmness that is perfect for a brand focused on the great 

outdoors. To showcase the logo, I put it onto merchandise and created 

an Instagram page for display. The logo looks great on various products, 

including water bottles, backpacks, and clothing.

3 0



3 1



3 2



3 3



3 4


