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A logo is a period at the end of a 
sentence, not the sentence itself.” 

– Sagi Haviv
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objective

The goal for this was to create a logo using two 
random words. The words I set out to use were 
FIERY and HEN.





so
urce: thesaurus.co

m



research

I started by looking up words related to “fiery” and 
the same for “hen.” I then used mind mapping to 

further try to branch off from the original words
I had been given.



ideation

I decided to visually incorporate “fiery” and “hen” 
using a flame element and a general chicken/
rooster. I started quickly sketching to get out as 
many ideas as I could visually. I experimented with 
the full body of the bird as well as just the head. I 
tried to incorporate flame like elements into each 
figure to make sure their look would invoke the 
idea of a flame for the viewer.







revising

The first round of revisions happened on paper. 
I picked the four most promising ideas and 

tried to take them a step further. These sketches 
consisted of simple refinements to try and simplify 

the icons and hopefully head towards a more 
clever mark that did not “see and say.”



These two I felt best exemplified the qualities 
I seeked from this logo, to allude to fire but 
maintain the idea of a hen. I moved them to the 
computer and traced my sketches to digitize 
them. They are both outlined and filled since I was 
unsure at this stage how I wanted to proceed.







I chose the second mark to move forward with 
and began to refine it. I started with the body 

to produce a more sleek and streamlined look. 
The head I struggled with at first, unsure if it was 

needed and how to properly incorporate it.



This is the last round of revising I did. I perfected 
the head placement and tilted it downward, so the 
rooster looked as though he were resting. I then 
played with color, deciding to use pretty common 
colors associated with a flame. I based the yellow, 
red, and orange on the colors found in rooster’s 
and hen’s feathers.





final

The final logo just needed a name. The mark felt 
to represent a restaurant, and I landed on “roost.” 
A roost is where birds go to rest for the night, 
which sounds just as laid back as going to a local 
bar and grill with your friends. 
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conclusion

Designing a logo is something that requires true 
understanding. While this logo was for a fictional 

business, I still has to create a mark that had 
presented itself in a way that could be known 

by anyone. Logos should be simple and never 
(unintentionally) questioned.

I took away many triumphs from this project: a 
better grasp on how to make a mark, illustration 

skills, as well as two Gold Student ADDY’s, one for 
logo design and the other a Judge’s Choice pick 

for the category. A sweet success story.




