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INTRODUCTION
I have always had a love for my community, and seeing it grow. 
When I was asked to brand a local nutrition shop, Cobb Street 

Nutrition, I was excited to be given this opportunity. Getting to see 
my artwork go up in a town that I love is very rewarding. Driving by 

the sign every day is a reminder of why I love what I do so much.
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RESEARCH
After meeting with my client, we thought it important to play on the name. 
The shop is located on Cobb Street, so we tied in street signs into the logo. 
The client liked the idea of the vintage street signs and had also decided they 
wanted a blue color palette.  
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IDEATION
When I start my ideation process, I begin with a mind map. These 

help me collect my thoughts. First I put Cobb Street Nutrition in the 
middle and worked my way out of what it brought to mind. This is a 
great brainstorm process before starting my sketches. Once I start 

this process it easy to get my creative juices flowing. 
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IDEATION
After doing a mind map, I start sketching to get my ideas on paper. This helps 
me visualize what works visually and what doesn’t, most of the time it is 
usually what doesn’t. I am the type of artist that uses sketches to see what I 
don’t want. When I get on the computer and start seeing the ideas in my head 
come together is where the magic happens. 
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REVISIONS
Once I had established my initial idea, I started to render it on the computer 

using Adobe Illustrator. While doing, this my idea started to come to life. I 
sent my client one logo in three color variates of blue to let them choose, 

and they chose the first option. The client wanted the word “Jonesboro” 
to fit the circle shape more and a PNG file to purchase a sign. I found that 

getting the word “Jonesboro” just right to fit in the circle shape was the most 
challenging part of this process. I redid it multiple times until I got I was 

happy with it enough to show the client. 
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FINAL

N U T R I T I O N

8 7 0  7 1 3  0 6 0 1

c o b b  s t

c o b b s t r e e t . n u t r i t i o n

8 2 6  c o b b  s t r e e t  j o n e s b o r o ,  a r k a n s a s  7 2 4 0 1
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CONCLUSION
At the end of this project, I had completed a logo, punch cards, decided on their color 

palette, and typefaces. By doing this, I was able to establish their visual brand and 
set up their social media accounts as well. I found this project to be inspiring and 

exciting. Getting to see this work come full circle, and see the products being used 
every day has made me look forward to many projects to come.  



12

part 2



13

ofcontentstable
o INTRODUCTION 14 

o RESEARCH 15

o IDEATION 16

o REVIS IONS 18

o FINAL 21

o CONCLUSION 25



14

INTRODUCTION
I was challenged to create a lookbook for a company in town. I took the 

photographs and did the editorial design as well. Most of my work is inspired 
by fashion, so I knew the company I wanted to chose would be a clothing 

store. I reached out to Threads Boutique in Jonesboro, Arkansas, and set up 
a meeting with their social media manager. We discussed their branding, and 

what they want their lookbook to look like. 
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RESEARCH
My research including looking at Threads Boutique’s social media to establish 
what their voice was, meeting with their social media manager to discuss their 
branding, and looking at other fashion lookbooks as well. 
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IDEATION
When I start my ideation process, I begin with a mind map. These help 

me collect my thoughts. First I put fashion in the middle and worked my 
way out of what it brought to mind. This is a powerful brainstorm process 
before starting my sketches. This exercise led me to great ideas to start 

within my next ideation stage. 



17

IDEATION
After doing a mind map, I start sketching to get my ideas on paper. This helps me visualize 
what works and what doesn’t. After doing this I can narrow down what I like the best. 
During this ideation stage, I also thought about how I was going to work with models and 
be able to direct them. This was my first experience doing so. I thought back to my days 
as a young girl watching “America’s Next Top Model,” and how the photographers would 
direct their models. 
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REVISIONS
My revisions were very simple fixes. At first, I had edited the photographs with 

a grain, after discussing this with my client we decided to take the grain off and 
lighten the photographs. There were a few minor fixes to the editorial aspect 

as well. After making these changes the client was very happy with it.  
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The revision for this was to move up the word 
“contents” to be level with the color block. 

The revision for this was to 
replace the photo since her face 

was getting cut off. 
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FINAL
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TO VIEW FULL LOOKBOOK 
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CONCLUSION
This project was by far one of my favorite I have worked on. Getting to 

fuse my love for fashion, photography, and editorial design together has 
given me a sense of purpose in the industry. Since then, I have been 

very intrigued to find an editorial design job. I submitted this piece to the 
Student District ADDY Awards, and it won Gold, an accomplishment I 

am very proud of! 
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