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BRAND POSITIONING
STATEMENT

For businesses who need visual problems 
solved, Haley John Designs is a graphic 
designer that provides creativity to 
diverse concepts.

Unlike using a product like Wix, my product 
is personalized to each individual and allows 
your message to speak through.
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VISUAL 
GUIDELINES
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LOGO

LOGOMARK

LOGOTYPE

The logomark may only be used on its own when Haley John Designs is recognized by the 
viewer. The logotype may be used interchangeably as the logo when needed horizontally or to 
be spatially conscious. 
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minimum size

1 INCH .5 INCH .5 INCH

This is the minimum size that the logo, logotype, and logomark should be shown by height.

clear space requirements
When placing any variation of logo, there must be one logo dot of space around the logo. 

color

PMS: 7417 C
CMYK: C-11 M-82 Y-86 K-2
RGB: R-213 G-82 B-56
HEX Code: #d55238

PMS: 4172 C
CMYK: C-50 M-11 Y-37 K-0
RGB: R-131 G-185 B-170 
HEX Code: #83b9aa PMS: 4194 C

CMYK: C-65 M-51 Y-53 K-24
RGB: R-89 G-97 B-97 
HEX Code: #586160
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color variation

incorrect logo usage

No colors should 
be used for the 
logo besides the 
ones outlined in 
the guidelines. 

The logo should not 
be stretched or skewed 
when used. 

The logomark should not be 
placed next to the logotype. 

Do not change 
the opacity of the 
original logo. 
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TYPOGRAPHY
Bodoni is preferred for letterhead and other printed paragraphs. Serif fonts are not to be used on the 
web. When Bodoni is not available, Times New Roman should be used.
Avenir (Sans Serif): Avenir is a great choice for headlines, smaller text, and on the web. Avenir Bold and 
Book are preferred, when not available Arial should be used.

Bodoni Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ

SERIF OPTION

abcdefghijklmnopqrstuvwxyz
1234567890

Times New Roman Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ALTERNATE SERIF OPTION

abcdefghijklmnopqrstuvwxyz
1234567890

Avenir Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ

SANS SERIF REGULAR

abcdefghijklmnopqrstuvwxyz
1234567890

Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ALTERNATE SERIF OPTION

abcdefghijklmnopqrstuvwxyz
1234567890



10

VISUAL IDENTITY
LETTERHEAD

BUSINESS CARD

.5 inch margin

2 inch margin



11



12

website favicon

INSTAGRAM

social profile mark
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email sign-off
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RESUME
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COVER LETTER
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THANK YOU NOTE
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WEBSITE

haleyjohn.myportfolio.com

https://haleyjohn.myportfolio.com
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SOCIAL MEDIA

social media statement
I use social media to interact, connect, and have conversations with other professionals. 
Through	social	media	I	will	find	future	clients	as	well	as	continue	to	update	existing	clients	by	
keeping those up to date on trends, concerns, and my practices. I promote good design and 
hope to inspire others while being inspired by the design community.
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@haleyjohn.designs

I created content by using work that I’ve 
created for clients. I use a post scheduler called 
later.com to schedule when each post is 
uploaded including the time, caption, and 
hashtags. A hashtag I use is 
#KeepingUpWithHaley to allow viewers to be 
able to keep up with my work from a hashtag. 

https://www.instagram.com/haleyjohn.designs/
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haley john

For LinkedIn I plan my posts 
ahead of time by planning which 
projects I want to share and 
by researching articles that are 
beneficial	to	my	connections.	I	
included links to my Instagram 
and	Behance	profiles	as	well.	For	
LinkedIn I post 3 times a week and 
check my feed twice a day. 

https://www.linkedin.com/in/haley-john-85ba55151/
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haley john

https://www.behance.net/haleyjohndesigns


24

BUSINESS PLANS
BUSINESS PLAN A | GRFX-4503 PROFESSIONAL PRACTICE | SPRING 2021
______

IDENTITY:

Would you like to create a brand that refers to you as a person or you as a thing? In other words, do you want to 
have a business that is known by your name or by another name? 
I would like to create a brand that refers to me as a person. I would like to go by my name Haley John, for web handles I 
would like to go by Haley John Designs because I know Haley John is very common. 

What is the location of your business? If you do not know yet, state your ideal location. Or you could explain 
something like  “A large city in the U.S.” or “A medium-sized city in the northeast region of the U.S.” 
The location of my business will be in the Memphis - Northeast Arkansas area.

Where would you rather work (when the pandemic clears and you have a choice)? Virtual from home or at a 
physical office?
I	would	love	to	work	part	time	from	home.	My	ideal	work	environment	would	be	to	spend	half	my	time	in	office	to	get	
that experience but also be able to work from home to spread out and think by myself.  

_______

S.W.O.T.

• S - Strengths (internal/personal aspects that give you an advantage):
1. I am extremely organized. 
2. I respond very quickly. 
3. I can think on my feet and I work faster under pressure. 

• O - Opportunities (external/public – new services, products or markets for you to consider):
1. I learn new products easily.
2. I have illustration and design skills to personalize projects for clients. 
3. I have knowledge in Marketing and can take on these responsibilities.

• W - Weaknesses (internal/personal aspects that might hinder you or cause problems):
1. I can be distracted easily.
2. I’m	not	very	confident	in	what	I’m	saying	and	second	guess	myself.
3. I’m not a strong writer.

• T - Threats (external/public – EX competition, government regulations, money, tech?):
1. Competition in the Northeast Arkansas area is tough.
2. There are other free products and services that let clients create their own designs.
3. Finding clients and places of business may be tougher over zoom and email.

______

YOUR MISSION:

What drives you? What keeps you motivated? What are you passionate about?
What drives me is to see how far I’ve come and know that I’ll only get better with experience and time. I’m motivated by 

https://imtips.co/swot-analysis-freelancer.html
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my loved ones and the advice they give me. I’m passionate about growing my career. 

What is important to you in business? 
For example, what are your ethics, values and reasons for being in this profession? Do you have creative work you 
specifically	want	to	do?	Answer	this	as	if	money	or	job	availability	didn’t	matter.
I’m in this profession to turn my creativity into a career, I can’t imagine not having a career in the creative industry. I’m 
interested in poster design, marketing strategy, branding, and advertisement design. 

______

YOUR FUTURE:

Where do you see yourself in 5 years? Not just location or “successful”, but how will you be living?
In	five	years	I	see	myself	in	a	house	with	plenty	of	space	to	work	from	home.	I’ll	be	really	happy	with	my	home/work	life	
balance and in a job that I’m passionate about. 

Where do you see yourself in 10 years?
In ten years I see myself with a small family. I also see myself being able to travel more freely with a comfortable amount 
of money while working remotely completely. 

How are you going to make this 10-year goal happen?
I’m	going	to	make	this	10	year	goal	happen	by	working	hard	and	finding	a	company	that	trusts	me	and	allows	me	to	be	
honest about my goals. Because of the current pandemic more businesses are starting to transition to remote working 
permanently	so	it’s	a	little	easier	to	find.	

_______

YOUR PRODUCTS AND SERVICES:

Examine yourself and your skills before you start trying to find employment, whether that be through freelance 
and/or working for a company. You want to look for avenues and opportunities which play to your strengths. 

Pick from this list and/or add additional items. After each one listed, describe what you offer in relation to this 
item. Specifically answer what your qualifications are in these areas and what factors will give you competitive 
advantages or disadvantages. 

Strength 1:
Problem Solving
Qualifications & Competitive Advantages:
I have had to deal with multiple situations where there was a large problem either caused by me or someone else that 
I needed to solve quickly. Through trial and error I have evolved to become a much better problem solver with clients, 
projects, and miscommunications.

Strength 2:
Marketing Strategy
Qualifications & Competitive Advantages:
I have a minor in Marketing and have taken multiple classes covering marketing strategy. I have also worked with 
marketing teams and have learned to communicate effectively and work with marketing strategies.

Strength 3:
Print Design
Qualifications & Competitive Advantages:
I have had multiple internships dealing with print designs where I was able to work with the printing company directly.

_______

YOUR COMPETITION:

Explain what you think your direct competition might be in relation to the following. Describe the qualities of an 
imagined person/group who would be competition. In other words, who would be hired instead of you?
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Creativity/Ideation:
My competitor would have better ideas and be more creative than me. They would have more examples of ideation and 
have a better process than me.

Training:
My	competitor	would	have	a	higher	degree	than	me	and	have	certificates	in	related	fields.

Experience:
My competitor would have more time in the work force and more time in related companies. For example, I’m applying 
to an advertising company and the competitor has worked on multiple campaigns and worked at other agencies.

Specialty:
My competitor has a specialty in magazine design that I haven’t had much focus in. They are better at creating layouts 
and working on the project than me.

_______

YOUR CLIENTS (VIA	FREELANCE	AND/OR	FOR	COMPANY	AT	WHICH	YOU	WORK):

Who is your ideal client(s)? 
For example, is it a small local business owner with a new shop or do you want to do contract work for huge corporations 
with a ton of existing brand equity? Would you rather work an in-house shop instead of having multiple clients? OR do 
you	want	to	do	work	for	a	non-profit	or	do	some	other	form	of	advocacy	all	the	time?
My ideal client would be a small local business who doesn’t have any previous marketing materials and doesn’t have 
much of a brand. This way I would be able to work from the ground up with them and be able to look back and know 
that I did that. My ideal client would know what they’re looking for but not have their hand in every portion of the design. 

Will the ideal client give you little or full control over the project scope?  
Do	you	like	a	lot	of	direction	or	a	little?	If	it’s	in	the	middle,	be	specific	in	your	answer.	
The ideal client would give me full control over the project scope. I love very little direction so I can be more creative and 
come up with an idea that could go in any direction, but I do appreciate a client having a small idea of where they want 
to go with the project. I don’t want my client to tell me nothing and then be unhappy with the end result.

_______

Much of the information on this sheet has been paraphrased or pulled directly from the following sources:
• http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-sample
• https://millo.co/17-tips-for-effective-freelance-business-planning
• https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_Plan_for_Creatives.pdf
• https://www.policygenius.com/blog/freelancers-taxes-quarterly-annually/
• https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-Business-Plan.pdf
• https://www.sba.gov/business-guide/plan-your-business/write-your-business-plan 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-sample 
https://millo.co/17-tips-for-effective-freelance-business-planning 
https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_Plan_for_Creatives.pdf
https://www.policygenius.com/blog/freelancers-taxes-quarterly-annually/ 
https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-Business-Plan.pdf 
https://www.sba.gov/business-guide/plan-your-business/write-your-business-plan 
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BUSINESS PLAN B | GRFX-4503 PROFESSIONAL PRACTICE | SPRING 2021

YOUR FINANCIAL PLAN:

A	traditional	financial	plan	for	business	consists	of	the	following:	12-month	profit	and	loss	projection;	cash-flow	
projection;	projected	balance	sheet;	and	break-even	calculation.	These	are	a	minimum.	We	will	be	much	less	specific.	
First do a cost-of-living analysis. Also research what is being charged in relation to where you will live and your 
experience level.
______

COST-OF-LIVING ANALYSIS:

What are your minimum EXPENSES in relation to your business per month?  
If the costs you acquire are per quarter or year, do the math for the monthly cost. 

Cost of basic Health Insurance: 
$182.87

Cost of Equipment (Software and Hardware): 
$152.99

Cost of Website: 
$0

Cost of Continued Education 
$33

Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 times a year): 
$1250

Other: 

TOTAL ESTIMATED COST PER MONTH:
$1618.86

______

What are your minimum projected PROFITS in relation to your business and its expenses per month?
Replace month with  year or quarter to match expenses if necessary.  

How much will you charge? 
$75 an hour.

How many days of the week will you work? 
5 days a week.  

How many hours per week do you expect to be billable?
25 hours.

TOTAL ESTIMATED PROFIT PER MONTH:
$5881.14
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FINANCIAL FORMS
estimate
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quote
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hourly invoice
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project invoice
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PROMOTIONAL 
MERCHANDISE
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THANK YOU

Thank you for reading through my brand 
book, I hope it helped create a better 
understanding of the Haley John 
Designs brand! Haley John


