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#SAVETOGETHER

As a personal project, I designed something for a social media 
movement I am passionate about. National Geographic uses 
“#savetogether” on social media to inspire people to help wildlife 
prosper. This is not official work, just a challenge I gave myself to 
create a series of illustration-focused designs in response to their 
movement. I wanted to spread awareness in this campaign by using 
bold typography and detailed illustrations. I saw this project from start 
to finish, creating everything except the mockups. I am learning new 
ways to combine traditional and digital in my projects and this is just 
one example. 
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KITCHEN ICON SET

This is a personal project to expand my digital illustrations into design 
components. I wanted to create a series of illustrative icons with a 
variety of uses. Manipulable vector images able to combine with other 
elements to create new icons are the results shown. This was a solo 
project for which I created the illustrations, app design, and all layouts
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GIF SET

Wanting to take my digital illustrations and add movement, I created 
a series of gifs. Exploring ways to make myself more well-rounded as a 
designer, this project focused on expanding my skill set in animation. 
Each gif highlights a part of human anatomy performing some action. 
I created and animated this series of illustrations. They are drawn 
frame-by-frame in Adobe Illustrator.

https://tinyurl.com/yaf4mpqq

https://www.jodiekelsostudio.com/copy-of-metal-museum
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ARCHETYPE MAGAZINE

Inspired by a few great designers, this project resulted from a 
university professor’s prompt to design a magazine featuring 
influential artists. There were minimum requirements (basic 
components such as a table of contents and artists), but it was 
ultimately a project to explore layouts while handling large bodies 
of copy. This project developed my thinking in considering the 
overall picture and minute details in how a book is to flow and tell a 
story. The title, layouts, and typography were all designed by me. 
None of the images belong to me, nor does the copy. The artwork is 
the property of designers Jessica Walsh, Woodkid, and Jessica Hische.

https://tinyurl.com/yak62a58

https://tinyurl.com/yak62a58
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LIFT

I based this work on a daily exercise I did in a university class. Every 
day, they prompted me with a fictional business to explore logo 
designs and Lift Hot-Air Balloon Rides was one of those businesses. 
I saw this logo design as an opportunity to explore how visual 
guidelines work together with a brand. Fully realized by me with only 
the name of the company provided, the resulting guidelines helped 
build my understanding of how a logo can inform branding strategy.

https://tinyurl.com/ybtdlout
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SILVER STICKS SUSHI

With an emphasis on photography, this project was created for 
a university class. The only parameters for this project were to 
create social media posts for a fictional restaurant. A self-designed 
logo, professional photography, and social media posts were to 
complement each other. Photography included food arrangement, 
scheduling, lighting, and post-editing in Adobe Photoshop. 
The menu was not required, but I took the project a step further to 
bring it out of just the digital world. This project equipped me with 
a skill that allows me to avoid having to pay for stock photos in my 
design work. I am responsible for all aspects of this project.
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ROCK, PAPER, SCISSORS APP

For a university class, I designed a functioning rock, paper, scissors 
game that allows the user to play against a computer. It was built 
using Swift 5 language in Xcode. The purpose of the project was to 
familiarize myself with the coding language.  Function was more 
important than form for this work as I was learning how SwiftUI 
related to HTML language and the IOS interface. I am 
solely responsible for all coding and layouts.

https://tinyurl.com/y7eov2ku

https://tinyurl.com/y7eov2ku
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IOU APP

On a prettier note, this front-end design for a university web-design 
class considers form and function. Prototyped in Sketch, I designed 
this app to help roommates, families, and any other groups living 
together keep up with payments in general and to each other. 
Everyone shares a list that can be added to for the group to reference 
in their day-to-day routine. Sketch’s preview function allows a look 
into how it works. I am responsible for all elements of this project, 
including the storyboarding in Sketch.

https://tinyurl.com/y79ycrhn

https://tinyurl.com/y79ycrhn
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METAL MUSEUM AD CAMPAIGN

This ad campaign was designed for the Metal Museum in Memphis, 
Tennessee. The client agreed to work with my university class to 
compete for their choice in ads to use. Each group was given a 
separate aspect of the Metal Museum to promote in their designs. 
My group of student designers created ads and collateral to promote 
the museum’s services in repairing metalworks. I was the group’s 
director and designed the ads with Cody Crittenden. He focused on 
imagery while I focused on the information provided on the banners. 
I organized the group, compiled all the work for final presentation to 
the client, and designed a landing page for the museum’s website. 
All collateral was developed by Calley Dunnihoo, Joshua Kruse, 
and Makayla Cline. They worked together with Cody and I to refine 
the ads, but were mainly responsible for creating collateral that 
complemented the ad campaign. Calley created the postcards, 
Josh designed the app, and Makayla focused on social media and 
flags. All aspects of the campaign were through a collaboration of 
efforts that resulted in our group being one of two chosen by the 
Metal Museum.
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@metalmuseum 
@metalmuseum
@memphismetalmuseum

Meet with our experts in-person or visit our 
website for more details.
www.metalmuseum.org/repairs

Get family memories back at the Metal Museum.
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@metalmuseum 
@metalmuseum
@memphismetalmuseum

Come see us at the Metal Museum for repairs 
or go online to set up an appointment with our 
experts. We look forward to working with you!

www.metalmuseum.org/repairs

@metalmuseum 
@metalmuseum
@memphismetalmuseum

Meet with our experts in-person or visit our
website for more details.
www.metalmuseum.org/repairs

Recast your memories at the Metal Museum. 
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