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BRAND STATEMENT

For designers, thinkers, and other creatives who need a guide 
to help visualize their design end goals, Dott Design is a design 

company that specializes in illustration, web design, UI/UX design, 
and 3D modeling to accomplish project goals efficiently. 

 
The logo represents the brands commitment to designing towards 
the already digitized space. Our ways of communicating through 

graphics and the arts are adapted to meet these standards.
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I N S P I R A T I O N

T Y P E F A C E S

P A T T E R N S T E X T U R E S

C O L O R  P A L E T T E

B R A N D  P O S I T I O N I N G  S T A T E M E N T

L O G O M A R K

L O G O T Y P E

Alliyah Kirkwood

Dott Design

dottdesignco@gmail.com

870.623.8650

dottdesignco.com

@dott_designco

@dott-design-co

For designers, thinkers, and other creatives who need a guide to help visualize their design 
end goals, the Dott Design company is a design company that focuses on accomplishing 
project goals with efficient and expert design. 

Roboto Slab
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.

Karla
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.
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VISUAL GUIDELINES

The logo composes of two parts that can be use interchangeably. 

The mark must also not be changed 
significantly other than proportionate scaling.

LOGOTYPE

MARK
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When using the logo in its entirety, there should be at least a 
square amount of space surrounding the logo. You would take the 
biggest square in the logo mark to accomplish this. If it is bunched 
too close to the border or other material, it will distort the overall 
design.

MINIMUM SIZE

This is the smallest that the logotype can 
go when fitted inside a 1 inch square. Do 
not go smaller than this.

CLEAR SPACE REQUIREMENTS
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The Dott Design brand has a limited color palette for the sake of simplicity 
and easy recognization. The colors allowed are as follows (Note: There are no 
exceptions.): 
 

PMS: Black 6 C 
Hex: #101820 
RGB: (16, 24, 32) 
CMYK:(75,67,66,87) 

PMS: 2237 C
Hex: #05868E
RGB: (5, 134, 142) 
CMYK:(83,26,49,5) 

PMS: 663 C
Hex: #E5E1E6 
RGB: (229, 225, 230)
CMYK:(0,0,0,0)

COLOR VARIATIONS

Grayscale Reverse Color Treatment Reverse Grayscale

COLORS
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With every brand, it must be flexible with its logo so it can adapt to different 
mediums -- whether it is digital, print, or otherwise. As mentioned in the 
earlier pages, the Dott Design logotype and mark can be used interchangeably. 
However, in certain cases such as print, it is recommended that both the 
logotype and mark are used together to increase brand awareness.

LOGO

LOGOTYPE

MARK

VARIATIONS
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You absolutely cannot use the logo 
like this!

Don’t distort the logo just to make 
it fit! Or change the color outside of 
the variations!

The mark should not be 
used like a decoration.

Also don’t place the mark 
behind the period to make it 
look fancy.

UNACCEPTABLE USE CASES
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The DOTT DESIGN brand uses Karla, Roboto, and Roboto Slab. All of these fonts are 
free to download from the Google fonts website. 
 
The Karla font will be used as general text and Roboto or Roboto Slab will be 
used for headings and subheadings. If none of the fonts mentioned before are 
available to you, then Avenir LT Std is permitted to be used as the sans serif, while 
the serif will be Georgia.

SERIF + SANS SERIF

ROBOTO SLAB
ABCDEFGHIJKLMNOPGRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
1234567890!?,.

KARLA
ABCDEFGHIJKLMNOPGRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
1234567890!?,.

ALTERNATIVE SERIF + SANS SERIF

GEORGIA
ABCDEFGHIJKLMNOPGRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
1234567890!?,.

AVENIR LT Std
ABCDEFGHIJKLMNOPGRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 
1234567890!?,.

TYPOGRAPHY
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EMAIL SIGN-OFF

BUSINESS CARD

Back Front

VISUAL IDENTITY SYSTEMS
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LETTERHEAD
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WEBSITE FAVICON

INSTAGRAM

Dott Design Instagram Icon
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May 2021 resume. Recent version available online.

RESUME
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CORRESPONDENCE + THANK YOU
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THANK YOU NOTE

WEBSITE
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SOCIAL MEDIA STATEMENT

“I use social networks to connect with like-minded professionals 
and build my personal brand and grow my business. Through 

social media, I will find like minded designers who see value in 
my services, promote me to others, and join with me in using 

social media to spread good news. To accomplish this, I showcase 
my personal brand online by being authentic and true to my 

personality, interests, and values.”
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Monday Tuesday Friday SaturdayThursdayWedsndaySunday

8am 8am 8am 8am 8am

12pm12pm

5pm 5pm 5pm 5pm 5pm

12pm 12pm 12pm

Check Instagram and 
reply to comments and 
DMS

Check Instagram and 
reply to comments and 
DMS

Check Instagram and 
reply to comments and 
DMS

Check Instagram and 
reply to comments and 
DMS

Check Instagram and 
reply to comments and 
DMS

Check Instagram and 
reply to comments 
and DMS

Check Instagram and 
reply to comments and 
DMS

Check LinkedIn and reply 
to comments and DMS Check LinkedIn and reply 

to comments and DMS
Check LinkedIn and reply 
to comments and DMS

Check LinkedIn and reply 
to comments and DMS

Check LinkedIn and reply 
to comments and DMS

Check LinkedIn and reply 
to comments and DMS

Check LinkedIn and 
reply to comments 
and DMS

Post on Instagram latest 
WIP #WIPWednsdays

Post on Instagram about 
art/artist from another 
time period 
#ThrowbackThursdays

Post a picture for 
#ChillSunday Post a page from my 

sketchbook, sharing some of 
my thought process on 
projects. 
#sketchbookSaturday

Post on Instagram a tip 
or tutorial on how to do 
something. 
#TipTuesdays

Post a motivational 
quote related to 
art/design for  
#MotivationMonday

Share a news related 
article on what’s trending 
in a certain area of 
design on LinkedIn

Share a local/or online 
event that interests me. 
@mention

Comment on trending 
design news in that area 
of design.

Share another artist’s 
artwork @mention 
#artistspotlight

Share work on Instagram 
and link over to portfolio 
website and linktree

Post an illustration of a 
favorite character from a 
series, etc. #FanartFridays

12pm

Reply to posts, comments, 
and DMs on LinkedIn and 
Instagram

Post a video reel of me 
drawing 
#drawingThursdays and a 
daily sketch #drawdaily

Post a daily sketch 
from iPad or 
sketchbook #warmup

Post a daily sketch from 
iPad or sketchbook 
#warmup and a daily 
sketch #drawdaily

12pm
Reply to posts, comments, 
and DMs on LinkedIn and 
Instagrame

e

ee

e e

e

e

e

e

e

ek k k

SOCIAL MEDIA CALENDAR
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INSTAGRAM

SOCIAL MEDIA

@DOTTDESIGNCO_

In order to post consistently on social media, the usage of HootSuite is essential. The software allows 
the user to connect their Instagram account (provided that they have a Facebook page for it as well) 
and schedule posts to automatically post on a specific date and time. This streamlines the process 
and makes it very easy to manage social media without actual media consumption.
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LINKED IN

@Alliyah Kirkwood

Linked In is a more professional setting than Instagram, so while it is used to make posts -- the 
content is more limited. HootSuite is also used to schedule and post within the program. Any out-
ward links can be automatically converted to short URLs using it’s ow.ly shortener.
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BEHANCE @Dott_Design
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BUSINESS PLANS

IDENTITY:

What’s your full name? 
Alliyah Tyann Kirkwood

Would you like to create a brand that refers to you as a person or you as a thing? In other words, do you want to 
have a business that is known by your name or by another name? 
I would rather have a business that goes by a different name other than my name. My name doesn’t sound like it 
would be much of a zinger when coming up with brand names. All the brands with “Designs by...(name)” are very 
common and I don’t want to be a part of that.

What is the location of your business? If you do not know yet, state your ideal location. Or you could explain 
something like  “A large city in the U.S.” or “A medium-sized city in the northeast region of the U.S.” 
A medium-sized city somewhere in the middle region of the U.S. Hopefully, it will be somewhere around the states AR, 
MO, IL, or TN.

Where would you rather work (when the pandemic clears and you have a choice)? Virtual from home or at a 
physical office?
I would rather work from home in seperate room that’s converted into an office. It’s a lot less stuffy and I’d be able to 
go about my work my way.
_______

S.W.O.T.

A S.W.O.T can help you assess the strengths and opportunities you currently have so you can map the shortest 
path to your goals. It will also help you understand any obstacles in your path, whether they are outside of you, 
or internal. Creating a S.W.O.T analysis of your creative business can be extremely useful as a way of identifying 
potential difficulties and opportunities for your business and for yourself.
• Strengths and Weaknesses are internal aspects of you and your business.
• Opportunities and Threats are external aspects of you and your business.
Use each section to identify problems and solutions in other sections. You can use your strengths to spot 
related weaknesses (EX “I am well-organized” is a strength, “I am too rigid” is a related weakness), then use that 
weakness to identify an opportunity, and so on. Think laterally when you are doing your SWOT analysis. Don’t get 
caught up in analysis the whys of these, just jot them down as you think of them. Brainstorm!
For an example, CLICK HERE.

• S - Strengths (internal/personal aspects that give you an advantage):
1. I am flexible.
2. I am fairly organized.
3. I am a reliable person and willing to help others who ask for it.

• O - Opportunities (external/public – new services, products or markets for you to consider):
1. I can provided 1-on-1 design consulting services.
2. I can create websites and other digital products for small start-ups and indepedent business owners.
3. I can build projects from scratch that give back to the community and support designers.

• W - Weaknesses (internal/personal aspects that might hinder you or cause problems):
1. I am indecisive at times and easy to overwhelm.
2. I tend to procrastinate and loose track of time with the internet and social media
3. I tend to focus on other people too much rather than tend to my needs at times.

• T - Threats (external/public – EX competition, government regulations, money, tech?):
1. Consulting can become expensive to people.
2. There are software programs and cheaper alternatives overseases that provide similar services.
3. Not everyone is willing to work on community projects voluntarily.

______

YOUR MISSION:
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What drives you? What keeps you motivated? What are you passionate about?
I’m driven my creativity and curiousity of the world. I love constantly learning about new things and brainstorming 
new ideas that I could work on.

What is important to you in business? 
For example, what are your ethics, values and reasons for being in this profession? Do you have creative work you 
specifically want to do? Answer this as if money or job availability didn’t matter.
I think what is important is the freedom to express ideas without ridicule or judgement. By having the ability to learn 
idepdently and create websites, video games, and digital products without the need of massive funding or backing is 
a beautiful thing. If people like the products that you’re creating and want to support it--they will.

______

YOUR FUTURE:

Where do you see yourself in 5 years? Not just location or “successful”, but how will you be living?
In 5 years, my student loans will be paid of 80% or completely in full. I will have an established brand that I work on on 
the side while still working a normal regular job.
Where do you see yourself in 10 years?
In 10 years, I hope that the money I make from my brand will become my main source of income. I will be a well-known 
designer and entrepeneur looking for other aveneus to explore.
How are you going to make this 10-year goal happen?
While I am still young and in my 20’s, I will work like a dog (not in a bad way) and be extremely frugal with my finances 
as much as I can while building up my brand from the ground up. I don’t expect it to take off overnight, but I will 
definitely be working on personal passion projects to share with the world as well as take on some client work to 
expand my network. Within those 10 years, I will have moved out of Jonesboro to live on the outskirts of a medium-
sized city.

_______

YOUR PRODUCTS AND SERVICES:

Examine yourself and your skills before you start trying to find employment, whether that be through freelance 
and/or working for a company. You want to look for avenues and opportunities which play to your strengths. 

Pick from this list and/or add additional items. After each one listed, describe what you offer in relation to this 
item. Specifically answer what your qualifications are in these areas and what factors will give you competitive 
advantages or disadvantages. You should have at least 3 items.

Advertising, Advocacy, Animation, Logo Design, Design Systems, Collateral, Marketing Strategy, Print 
Design, Book Covers, Social Media, Political Causes, Coding, Apps, Web, Drawing/Illustration, Fashion, 
Film/Video, Gaming, Motion Graphics, Interiors/Buildings, Performance, Photography, Painting, 
Illustration, Sculpture, Murals, Music Composition, Writing, Public Speaking, Teaching, Event Planning, 
Sales, Writing, UI/UX,  
Social Media Content Creation (Platform?), Analytics, Creative Strategy, Problem-Solving, Mediation,  
Non-Profit (501c3) Experience, Grant-Writing, Entrepreneurship  

Strength 1:
Drawing/Illustration
Qualifications & Competitive Advantages:
I have been drawing for the majority of my life. I think and visualize things in illustrations. In smaller niche markets, I 
am well-versed in what current trends are and what the demand is. I don’t stick exclusively to one art style and believe 
in the ability to appeal to multiple potential clients.

Strength 2:
Gaming
Qualifications & Competitive Advantages:
Gaming has always been a big part of my life. They are a unique medium that is used to tell stories. With my 
advantage, I have a unique perspective on the world and can tell stories in a way that nobody else can. I can visualize 
how a game will tell a story and have everything planned out on how exactily it’ll go.
Strength 3:
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UI/UX
Qualifications & Competitive Advantages:
I have a huge interest in technology and how we present information in the 21st century. I feel as though UI/UX design 
will become a required skill in the near future as automation becomes more common. Being a step ahead on the 
trend, my skills in UI/UX will only evolve over time as the way we use it also evolves.
_______

YOUR COMPETITION:

Explain what you think your direct competition might be in relation to the following. Describe the qualities of an 
imagined person/group who would be competition. In other words, who would be hired instead of you?

Creativity/Ideation:
They are constantly coming up with ideas and creative solutions to client’s problems. They have a unique perspective 
and effectively communicate their ideas to others. The competition has a tried and true method of generating ideas 
based on the problem presented to them.
Training:
They are professional and have plenty of customer service and client interaction. They communicate their ideas, 
practices, and products well.
Experience:
They are knowledgeable of different fields and recognize trends in the design field and what people are wanting to 
see more of. The competition has worked on scores of different projects so they have a strong portfolio as well as a 
network of returning clients.
Specialty:
The competitions speciality would be their versatility and research skills. They eat, sleep, and breathe design. 
Whatever new design trends emerge in the market, they already know about it. 
_______

YOUR CLIENTS (VIA FREELANCE AND/OR FOR COMPANY AT WHICH YOU WORK):

Who is your ideal client(s)? 
For example, is it a small local business owner with a new shop or do you want to do contract work for huge 
corporations with a ton of existing brand equity? Would you rather work an in-house shop instead of having 
multiple clients? OR do you want to do work for a non-profit or do some other form of advocacy all the time?
My ideal client would be someone local or doesn’t have a multimillion dollar network company. I like the idea of 
helping someone who is just starting out bring their vision of their future business to light. I would only take on a 
couple of clients at one time so that it would be easier for me to focus my attention on the work presented to me.

Will the ideal client give you little or full control over the project scope? 
Do you like a lot of direction or a little? If it’s in the middle, be specific in your answer. 
The ideal client would have at least a general idea of what they are looking for. I would take that idea and expand it 
further and see how they would like it, while accomplishing their initial goal. 
_______

Much of the information on this sheet has been paraphrased or pulled directly from the following sources:
• http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-sample
• https://millo.co/17-tips-for-effective-freelance-business-planning
• https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_Plan_for_Creatives.pdf
• https://www.policygenius.com/blog/freelancers-taxes-quarterly-annually/
• https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-Business-Plan.pdf
• https://www.sba.gov/business-guide/plan-your-business/write-your-business-plan
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1What’s your full name? 
Alliyah Kirkwood
______

YOUR FINANCIAL PLAN:

A traditional financial plan for business consists of the following: 12-month profit and loss projection; cash-flow 
projection; projected balance sheet; and break-even calculation. These are a minimum. We will be much less 
specific.First do a cost-of-living analysis. Also research what is being charged in relation to where you will live 
and your experience level.
______

COST-OF-LIVING ANALYSIS: AUSTIN, TX

What are your minimum EXPENSES in relation to your business per month?  
(If the costs you acquire are per quarter or year, do the math for the monthly cost.) 

Cost of basic Health Insurance: 
$427 Bronze Extended

Cost of Equipment (Software and Hardware): 
$52.99 Adobe Suite 

Cost of Website: 
$1.58 Name Cheap
$1.66 Domain(Name Cheap)

Cost of Continued Education 
$8.25 SkillShare.

Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 times a year): 
$1,584 (based off of a $57k a year salary)

Other: 
$1,398 Rent 1b 1bth apartment
$141.67 Utilities
$61.73 Internet  

TOTAL ESTIMATED COST PER MONTH:
$ 3,676.88

______

What are your minimum projected PROFITS in relation to your business and its expenses per month?
Replace month with  year or quarter to match expenses if necessary.  

How much will you charge? 
$30/per hour  

How many days of the week will you work? 
I will work 5 days a week.

How many hours per week do you expect to be billable?
I expect 40 hours a week to be billable.

TOTAL ESTIMATED PROFIT PER MONTH:
$4,800 (Before expenses)
$1,123.12 (After expenses)
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ESTIMATE
This is a rough estimate of the total cost of the project(s)
for Alliyah Kirkwood’s work. If you have any questions, don’t 
hesitate to email me for more details. THANK YOU FOR THE 
OPPORTUNITY!

Date: XX/XX/XXXX
Job Number: XXX

Client: Company (or Person’s) Name Here
Address: Street Address, City, State, Zip
Phone: (XXX)-XXXX

PROJECT DESCRIPTIONS

Name of Project

Notes:
List any notes from meetings or other information provided by the client.

Materials Requested:
IF client has requested specifi c materials, list here. Otherwise remove.

Timeline:
No rush charge. Timeline is discussed when estimate is approved. If job will be rushed rushed, 
explain here and increase rate...

Rate: $XX/hr
Hours:XX
Total: $XX

• Explain here what you will recieve and what is 
expected.
• More here. Including the time to pre-press(or 
similar) fi les.

Name of Project

Notes:
List any notes from meetings or other information provided by the client.

Materials Requested:
IF client has requested specifi c materials, list here. Otherwise remove.

Timeline:
Rush charges will be applied(deadline). Timeline should be discussed further when estimate is 
approved.

Rate: $XX/hr
Hours:XX
Total: $XX

• Explain here what you will recieve and what is 
expected.
• More here, including the time to pre-press(or 
similar) fi les.

THANK YOU!
1234 Snail Blvd. | Jonesboro, AR

870-623-8650 call/txt | dottdesignco@gmail.com
e@DottDesignCo_ | k@AlliyahKirkwood_

www.dottdesignco.com

HOURLY 
ESTIMATE
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QUOTE
This is a rough estimate of the total cost of the 
project(s) for the work of Alliyah Kirkwood. If you 
have any questions, don’t hesitate to email me for 
more details. THANK YOU FOR THE OPPORTUNITY!

Date: XX/XX/XXXX
Job Number: XXX

Client: Company (or Person’s) Name Here
Address: Street Address, City, State, Zip
Phone: (XXX)-XXXX

PROJECT DESCRIPTIONS

Name of Project

Notes:
List any notes from meetings or other information provided by the client.

Materials Requested:
IF client has requested specifi c materials, list here. Otherwise remove.

Timeline:
Be clear on the timeline of this project and when it is due. Also state if the job is expected before 
this time that there will be a rush charge. Be clear on what this increased rate or singular charge 
will be.

Total: $XX
Revisions: 2

• Explain here what you will recieve and what is 
expected.
• More here. Including the time to pre-press(or 
similar) fi les.
• Revisions beyond those listed will incur hourly 
charges.

THANK YOU!
1234 Snail Blvd. | Jonesboro, AR

870-623-8650 call/txt | dottdesignco@gmail.com
e@DottDesignCo_ | k@AlliyahKirkwood_

www.dottdesignco.com

QUOTE
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INVOICE
THANK YOU FOR THE OPPORTUNITY TO WORK WITH 
YOU. All payments can be made to Alliyah Kirkwood and 
mailed to the address below. Please contact me if you 
have questions about this or any future work!

Date: XX/XX/XXXX
Job Number: XXX
Payment Due: XX/XX/XXXX

Client: Company (or Person’s) Name Here
Address: Street Address, City, State, Zip
Phone: (XXX)-XXXX

PROJECT DESCRIPTIONS

Name of Project
Rate: $XX/hr
Hours:
Total: $XX

• Explain briefl y what was done. Be sure it matches 
estimate and quote at minimum.
• If project is not yet fi nished, please state this.

THANK YOU!
1234 Snail Blvd. | Jonesboro, AR

870-623-8650 call/txt | dottdesignco@gmail.com
e@DottDesignCo_ | k@AlliyahKirkwood_

www.dottdesignco.com

TOTAL DUE: $XXX

HOURLY 
INVOICE
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INVOICE
THANK YOU FOR THE OPPORTUNITY TO WORK WITH 
YOU. All payments can be made to Alliyah Kirkwood and 
mailed to the address below. Please contact me if you 
have questions about this or any future work!

Date: XX/XX/XXXX
Job Number: XXX
Payment Due: XX/XX/XXXX

Client: Company (or Person’s) Name Here
Address: Street Address, City, State, Zip
Phone: (XXX)-XXXX

PROJECT DESCRIPTIONS

Name of Project
Project Rate: $XX
>Revisions:
Rate: $XX/hr
Hours:X

Total: $XX

• Explain briefl y what was done. Be sure it matches 
estimate and quote at minimum.
• Be clear on the time spent to revisions beyond 
the number allowed on the quote/estimate. If 
none, then remove.

THANK YOU!
1234 Snail Blvd. | Jonesboro, AR

870-623-8650 call/txt | dottdesignco@gmail.com
e@DottDesignCo_ | k@AlliyahKirkwood_

www.dottdesignco.com

TOTAL DUE: $XXX

PROJECT 
INVOICE
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MERCHANDISE



THANK YOU FOR TAKING 
THE TIME TO VIEW MY 

BRAND!


