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Joy Pelton

Joy Lenora Design 

Joylenoradesign@gmail.com

501.502.5497

Joylenoradesign.com

@Joylenoradesign

@Joypelton

For bold and nostalgiac creators, Joy Lenora Design delivers unique, 
colorful designs inspired by all eras of art and culture.

OHNO BLAZEFACE
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.

SUPERCLARENDON
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.



5

LOGO

2	INCHES

Standard	size	is	2	x	2	inches
Standard	border	is	bottom	of	J	to	top	of	ball
Smallest	variant	of	logo	for	print	is	1/2	inch

DO NOT	overlay	any	text	onto	logo
DO NOT	adjust	color	variations
DO NOT	outline	logo
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COLOR

PINK
Pantone	3595	C
RGB	(243,	183,	211)
CMYK	(0.0000,	0.2469,	0.1317,	0.0471)
Hex	(F3B7D3)

TEAL
Pantone	7473	U
RBG	(91,	163,	159)
CMYK	(0.4417,	0.0000,	0.0245,	0.3608)
Hex	(5BA39F)

BLACK
Pantone	Black	6	C
RBG	(0,	0,	0)
CMYK	(0.0000,	0.0000,	0.0000,	1.0000)
Hex	(000000)
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TYPOGRAPHY

OHNO BLAZEFACE 12 POINT
abcdefghijklmnopqrstuvwxyz

123456789 .!?/

Used	for	headings	on	promotional	materials

ACUMIN	VARIABLE	CONCEPT	REGULAR
abcdefghijklmnopqrstuvwxyz

123456789	.!?/
Used	for	body	text	on	letterhead	(11	point)

ACUMIN VARIABLE CONCEPT SEMIBOLD
abcdefghijklmnopqrstuvwxyz

123456789 .!?/

Used	for	body	text	variations	including	headings	and	titles	within	letterhead

ACUMIN VARIABLE CONCEPT ITALIC
abcdefghijklmnopqrstuvwxyz

123456789 .!?/

Used	for	body	text	requiring	italics	within	letterhead
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BUDGET
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LETTERHEAD
USED ONLY FOR OFFICIAL BUSINESS COMMUNICATION

8.5	x	11	in
24#	bond

#10	envelope
1	1/2	x	1	1/2	inch	sticker

Dear	Customer,

Hello.	I	am	contacting	you	today	to	follow	up	on	our	most	recent	
transaction.	The	body	text	or	body	copy	is	the	text	forming	the	
main	content	of	a	book,	magazine,	web	page,	or	any	other	printed	
or	digital	work.	This	is	as	a	contrast	to	both	additional	compo-
nents	such	as	headings,	images,	charts,	footnotes	etc.	on	each	
page,	and	also	the	pages	of	front	matter	that	form	the	introduction	
to	a	book.

The	body	text	or	body	copy	is	the	text	forming	the	main	content	
of	a	book,	magazine,	web	page,	or	any	other	printed	or	digital	
work.	This	is	as	a	contrast	to	both	additional	components	such	as	
headings,	images,	charts,	footnotes	etc.	on	each	page,	and	also	
the	pages	of	front	matter	that	form	the	introduction	to	a	book.

Looking	forward	to	hearing	from	you!

-	Joy	Pelton	Design

1	inch

5	inches
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BUSINESS CARD

3.5	x	2	inch
22	point	stock
Matte	

FRONT

BACK
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WEB

JoyLenoraDesign.com

WEB FAVICON 

SOCIAL MEDIA ICON

Standard	browser	(16	point)
iPhone	screen	(114	x	114	pixels)

Instagram	(110	x	110	pixels)
Twitter	(400	x	400	pixels)
Facebook	(360	x	360	pixels)	

EMAIL SIGN-OFF
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Owner and Lead Photographer
Joy Pelton Photography	/	Poplar	Bluff,	MO	/	January	2014	-	Present
-	Worked	directly	with	clients	to	organize	photoshoots	for	family	events,	
			weddings,	engagements,	and	graduations.

Marketing Intern
Sodexo	/	Jonesboro,	AR / September	2019	-	December	2019
-	Planned	and	promoted	events	through	social	media.
-	Acted	as	liaison	for	student	recruitment.

Graphic Design Intern	
Flowplay Inc.	/	Seattle,	WA	/	May	2019	-	August	2019
-	Designed	marketing	materials	for	web	including	email	promotions,	
			advertisements,	social	media	posts,	and	Facebook	headers.

Contracted Lead Designer
Astate Feminist Union	/	Jonesboro,	AR	/	August	2017	-	May	2018
- Designed,	composed	and	scheduled	posts	for	Instagram	and	Facebook.
-	Created	posters	and	other	promotional	materials.

Social Media Manager	
Artfully Framed	/	Poplar	Bluff,	MO	/	January	2016	-	May	2017
-	Composed	and	scheduled	posts	for	Instagram	and	Facebook.
			Photographed	product.

JOY PELTON

EDUCATION
Bachelor of Fine Arts
Graphic Design
Arkansas	State	University

RELEVANT 
CLASSES
Professional	Practice
Ad	Design
History	of	Graphic	Design
Web	Design

SKILLS
Adobe	Creative	Suite
UI	/	UX
Photography

PROFESSIONAL EXPERIENCE

CONTACT ME
Joy	Lenora	Design
501.502.5497
JoyPelton@gmail.com
JoyLenoraDesign.com

REFERENCES
Available	upon	request

FOLLOW ME
					JoyLenoraDesign
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Dear Naveen,

Congratulations on being named one of Seattle’s Top 100 workplaces! I just moved into the area 
and am interested in learning more about your firm. I’ve been keeping up with your company and 
the work your team has been producing for a while now. 

I’m Joy Pelton of Joy Lenora Design, a graphic designer who is passionate about making
personal connections through my work. I have worked as a graphic designer, social media 
marketing specialist, and photographer. I just graduated with my BFA in graphic design and I 
am interested in connecting with you to learn more about your firm and design style. Now that 
I’ve completed my formal education, I want to learn more about the industry from designers that 
inspire me, and your team’s work has been at the top of my radar for months.

If you are available to meet for lunch soon, I would be thrilled to hear some of your thoughts about 
the area and the industry. In the meantime, you can view my work at Joylenoradesign.com, and 
contact me at Joylenoradesign@gmail.com. I will set up a call with your office next Monday to 
further discuss if you’ll be available. I’m looking forward to hearing from you!

Joy Pelton
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EMAIL SIGN-OFF
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I use social media to find like-minded creators and inspiring artists. 
Through social media, I will build my personal brand and grow my 
business. To accomplish this, I showcase my art, brand, personality,
interests. and values on my pages through my posts and interactions.
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INSTAGRAM
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LINKEDIN
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1BUSINESS PLAN A | GRFX-4503 BRANDING | SPRING 2020
______

IDENTITY:

What’s your full name? 
Joy Lenora Pelton

Would you like to create a brand that refers to you as a person or you as a thing? In other words, do you want to 
have a business that is known by your name or by another name? 
A person. I’ve considered going by a “handle” but I think being known by my name will be beneficial for my future career. 

What is the location of your business? If you do not know yet, state your ideal location. Or you could explain 
something like  “A large city in the U.S.” or “A medium-sized city in the northeast region of the U.S.” 
A large city, preferably in the American Northwest or Colorado. Ideally, I would live in a lot of cities for a few years each, 
including Seattle, Denver or Boulder, Richmond, Mizzoula, Tokyo, Kansas City (to be close to my parents), and maybe a 
few others. I think I’d eventually like to settle in Colorado, though.

Where would you rather work? Virtual from home or at a physical office?
I like a little bit of both. Working in teams is easier when done in person, but I feel that I thrive in my own spaces. My 
summer job had us work in-office Monday, Wednesday, and Friday, and from home on Tuesdays and Thursdays, which 
was the perfect balance of both. 

_______

S.W.O.T.

A S.W.O.T can help you assess the strengths and opportunities you currently have so you can map the shortest path 
to your goals. It will also help you understand any obstacles in your path, whether they are outside of you, or internal. 
Creating a S.W.O.T analysis of your creative business can be extremely useful as a way of identifying potential difficulties 
and opportunities for your business and for yourself.
• Strengths and Weaknesses are internal aspects of you and your business.
• Opportunities and Threats are external aspects of you and your business.
Use each section to identify problems and solutions in other sections. You can use your strengths to spot related 
weaknesses (EX “I am well-organized” is a strength, “I am too rigid” is a related weakness), then use that weakness 
to identify an opportunity, and so on. Think laterally when you are doing your SWOT analysis. Don’t get caught up in 
analysis the whys of these, just jot them down as you think of them. Brainstorm!
See example here.

• S - Strengths (internal/personal aspects that give you an advantage):
1. Good at adapting to multiple styles
2. Work well with others
3. Personable and good at communicating with potential clients/making them feel comfortable and heard
4. Good eye for determining what people will like when they’re not sure themselves
5. Calm under high pressure 

  
• O - Opportunities (external/public – new services, products or markets for you to consider):
1. Living in a city where graphic designers are in-demand
2. Personal marketing and making connections
3. Working at an office would provide better equipment/software
4. Funding for big projects
5. Corporate job security
  
• W - Weaknesses (internal/personal aspects that might hinder you or cause problems):
1. Time-management
2. Not always confident in my own style
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PROJECT ESTIMATE
This estimate from Joy Lenora Design is not an invoice or a final quote. Quote will be determined after more 
details have been discussed. Thank you for this opportunity!

Phone Number:
Address:
Email: 

PROJECT DESCRIPTIONS
Project Title:
Requested Materials: Specified by client
Notes: Any info learned from client

Timeline: If rushed, note why and charge more

Other: Explain what will be expected of both parties. Make sure client understands that a certain amount of revisions will 

be covered in the total cost, and the rest will be charged hourly.

Date:
Job Number: 
Client Name:

Rate:
Hours:
Revisions:
TOTAL:

JOY LENORA DESIGN      501.502.5497      joylenoradesign.com      joylenoradesign@gmail.com

PROJECT DESCRIPTIONS
Project Title:
Requested Materials: Specified by client
Notes: Any info learned from client

Timeline: If rushed, note why and charge more

Other: Explain what will be expected of both parties. Make sure client understands that a certain amount of revisions will 

be covered in the total cost, and the rest will be charged hourly.

Rate:
Hours:
Revisions:
TOTAL:
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HOURLY INVOICE
All payments can be made to Joy Pelton and emailed to the address below. Thank you for this
opportunity, I hope to work with you again in the future!

Phone Number:
Address:
Email: 

PROJECT DESCRIPTIONS
Project Title:

Date:
Job Number: 
Client Name:

Rate:
Hours:
Revisions:
TOTAL:

JOY LENORA DESIGN      501.502.5497      joylenoradesign.com      joylenoradesign@gmail.com

Review: Brief explanation of work done. Make sure to mention if project is unfinished. DOUBLE CHECK EVERYTHING TO 

MAKE SURE EVERYTHING MATCHES ESTIMATE AND QUOTE.

TOTAL AMOUNT DUE:
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PROJECT INVOICE
All payments can be made to Joy Pelton and emailed to the address below. Thank you for this
opportunity, I hope to work with you again in the future!

Phone Number:
Address:
Email: 

PROJECT DESCRIPTIONS
Project Title:

Date:
Job Number: 
Client Name:

Rate:
Hours:
Revisions:
TOTAL:

JOY LENORA DESIGN      501.502.5497      joylenoradesign.com      joylenoradesign@gmail.com

Review: Brief explanation of work done. Make sure to mention if project is unfinished. DOUBLE CHECK EVERYTHING TO 

MAKE SURE EVERYTHING MATCHES ESTIMATE AND QUOTE.

TOTAL AMOUNT DUE:

PROJECT DESCRIPTIONS
Project Title:

Rate:
Hours:
Revisions:
TOTAL:

Review: Brief explanation of work done. Make sure to mention if project is unfinished. DOUBLE CHECK EVERYTHING TO 

MAKE SURE EVERYTHING MATCHES ESTIMATE AND QUOTE.
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PROJECT QUOTE
This quote from Joy Pelton Design is not a legal contract or an invoice.
Thank you for this opportunity!

Phone Number:
Address:
Email: 

Date:
Job Number: 
Client Name:

JOY LENORA DESIGN      501.502.5497      joylenoradesign.com      joylenoradesign@gmail.com

TOTAL AMOUNT DUE:

PROJECT DESCRIPTIONS
Project Title:
Requested Materials: Specified by client
Notes: Any info learned from client

Timeline: If rushed, note why and charge more

Other: Explain what will be expected of both parties. Make sure client understands that a certain amount of revisions will 

be covered in the total cost, and the rest will be charged hourly.

Review: Brief explanation of work done. Make sure to mention if project is unfinished. DOUBLE CHECK EVERYTHING TO 

MAKE SURE EVERYTHING MATCHES ESTIMATE AND QUOTE.

Revisions:
TOTAL:


