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I N S P I R AT I O N

T Y P E F A C E S

PAT T E R N S T E X T U R E S

C O L O R  PA L E T T E

B R A N D  P O S I T I O N I N G  S TAT E M E N T

L O G OLauren Rose

HelloRoseDesigns 

hellolaurenrose@gmail.com

870.810.2440

www.hellorosedesigns.com

@hellolaurenrose

@hellolaurenrose

For marketing teams who are looking for a designer who produces works that stand above the rest, 
HelloRoseDesigns is a graphic designer that has the big goal of  making the world a more creative place while 
also making the client’s ideas, reality.

Berlin Sans FB
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.

Corbel
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.



4

This logo is the only variation that is approved for use. If the text box mark is 
moved it would compromise the brand and the desired aesthetic.

 Please consider the white space required around the logo as well, discussed 
on the next page. 
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give it s p a c egive it s p a c e

The minimum amount of white space required around 
the logo is at least one “o” in hello around. White space 
is crucial in giving the logo enough space to breath. It 
is imperative to give enough white space in order to 
protect the intended look for this logo.
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s izesize

rightright
itit

Minimum logo size

1 in x 1 in

Making the logo smaller than a 1 inch square can severely
affect the readability and quality of the file. It is important to hold 
the shift button while resizing the logo, this helps prevent any 
skewing or stretching.
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hex code: #b473a4

rgb: r-180, g-115, b-164

cmyk: c-29.95%, m-63.88%, y-8.89%, k-0%

 pms: 2059 c

hex code: #a981ae

rgb: r-169, g-129, b-174

cmyk: c-35.38%, m-54.16%, y-7.86%, k-0%

pms: 7439 c

rgb: r-39, g-38, b-68

cmyk: c-87.99%, m-85.09%, y-44.07%, k-46.98%

pms: 4147 c

hex code:  #272644

give em’ hexgive em’ hex
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If printing in color, it is preferred to use this logo on a white or 
other light colored backgrounds.

If color printing is not an option, it is preferred that you 
print the logo in full black (no gray tones) on white or 
light colored background.

Please do not use the colored logo on any backgrounds 
that  is dark, this will prevent the logo from blending 
into the background.

It is preferred if printing onto dark backgrounds, the fully 
white logo is used.

the do’sthe do’s
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Do not make logo smaller than 
a 1in x 1in square. 

Do not change the opacity. Do not distort (squish or 
stretch) the logo.

Do not add any effects to 
the  logo.

Do not rearrange the color 
on this logo.

Do not change the color palette.

the don’tsthe don’ts
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Font used in logo 

Berlin Sans FB
ABCDEFGHIJKLMNOPQRSTUVWXYZ                    
abcdefghijklmnopqrstuvwxyz                   
1234567890

Sans-Serif font option:

Corbel (LIGHT, NORMAL, BOLD)
ABCDEFGHIJKLMNOPQRSTUVWXYZ                    
abcdefghijklmnopqrstuvwxyz                   
1234567890

Serif font option

Marion
ABCDEFGHIJKLMNOPQRSTUVWXYZ                    
abcdefghijklmnopqrstuvwxyz                   
1234567890

Alternative font option:

Helvetica (BOLD)
ABCDEFGHIJKLMNOPQRSTUVWXYZ                    
abcdefghijklmnopqrstuvwxyz                   
1234567890

typetype
is is 
keykey

Corbel should be used whenever it 
is available. Corbel is very clean and 
easily readable. In fact, it is preferred 
that you use sans serif in letterheads 
and other paragraphs. Alternative 
sans-serif font is Helvetica, which 
is one of the most available fonts . 
SERIF: It is preferred that serif fonts 
are not used, especially in larger 
text. But please use Marion if neither 
Corbel nor Helvetica is available.
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prettypretty
thethe

logo

business card

stuffstuff
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logologo
thethe

actionaction
inin

stampsign

embossed paper

mug
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cover-letter

0.5”

0.75” from top

logo is 1.25” by 1.25”

0.75” from bottom

0.5”
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@hellolaurenrose hellolaurenrose@gmail.com870.810.2440 www.hellorosedesigns.com

Mr. Brown;

I am writing this letter to express my interest in working at the The Chicago Public Library.

From day one, I believe I can make valuable contributions to the design team at Chicago Public Library. I possess a wide 

range of abilities that combine innovative art and design principles after comprehensive study for my Bachelor of Fine Arts in 

Graphic Design degree obtained at Arkansas State University. Furthermore, my expert knowledge of Adobe Creative Suite, 

Illustration, photography, printmaking and advertising will allow me to play a crucial role in the implementation of your design 

and marketing initiatives. 

The following are highlights of my skills and accomplishments:

• While working and completing an internship with my local library, the ability to communicate with different branches 

and departments was critical. I have always been dedicated to communicating with whom ever I am working with to 

insure I can provide the best possible outcomes of any and every project. I strongly believe that communication is key to 

successful projects.

• Working at one of the most successful real estate companies in Jonesboro, AR meant I was always working on multiple 

projects for multiple people. I was responsible for completing every art request that came my way, not only for the 

company but the +25 agents that worked there as well. Adaptability and multitasking is vital skills to possess in the world 

of graphic design.

• I have created logos/brands for multiple clients and businesses. Knowledge of both the tools of  Adobe Creative Suite and 

skills in typography and layout are strong. The honor of creating a voice for someone’s vision of what they want for their 

brand is one of the most fulfilling things I get to experience as a designer.

• It is imperative as a graphic designer to have skills in advertising and social media. I have handled many tasks that require 

such skills, especially from my time at Craighead County Jonesboro Public Library. Having cohesive and eye-catching 

social media and advertisements for a business is what attracts a majority of its patrons. 

Enclosed is my resumé and references for your review. You may also view my portfolio of work at hellorosedesigns.com or 

Learn more about me on Instagram @hellorosedesigns. I welcome the opportunity to discuss with you personally how my 

skills and strengths can best serve your company. I will contact you this week or please feel free to reach me at 870.810.2440 

or hellolaurenrose@gmail.com. I look forward to speaking with you and appreciate your valuable time and consideration.

Lauren Rose

Lauren Rose
Sincerely,

Chris Brown

Chicago Public Library

400 S. State Street

Chicago, IL 60605

cover-letter
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CONTACT

870.810.2440

@HelloLaurenRose

www.HelloRoseDesigns.com

HelloLaurenRose@gmail.com

EDUCATION

Bachelor of Fine Arts in Graphic Design
Arkansas State University 

SKILLS

• Adobe Photoshop
• Illustrator 
• InDesign
• Illustration
• Photography
• Typography
• Advertising
• Printmaking
• Social Media
• Blender
• HTML
• CSS
• JavaScript
• UI and UX

REFERENCES
Available upon request.

SERVICES

Downtown Playhouse
Set Design/Stage Manager -
 Painted sets, moved props and 
managed scene changes.

2015-2017 Pocahontas, AR

Craighead County Jonesboro Public Library
Information Services - Assist patrons with basic troubleshooting on 
computers, help with designing resumes and filling out job applications 
for patrons, organize and assist genealogy section and fulfill print jobs 
and book requests.
Internship - 2021 - Assigned to Teens’, Tweens’ and Children’s 
departments, complete any art/social media request, design logos for 
teens’ and tweens’ department and Adult Services.

2019-present Jonesboro, AR

2018 - 2019
ERA DOTY Real Estate 

Jonesboro, AR

Graphic Designer/Marketing - Check and update house/property prices 
on all social media and LED advertisement board outside; upkeep 
all information of 20+ real estate agents; complete any art request 
including social media posts, banners/profile pictures for individual real 
estate pages and posters;  handout creations, for open houses. 

May 2020
James Junction Drive-in Movie Theater

Pocahontas, AR

Graphic Designer - Design logo for first drive-in movie theater in 
Northeast Arkansas, business cards, and large car magnets.

November 2020
BuffBax Brand

Paragould, AR

Graphic Designer - Design new brand for Baxter Slatton and his various 
social media channels, including  Twitch and YouTube, profile banners 
and profile photo.

March 2020
International Women’s Day

Jonesboro, AR

Artist - Nominated to collaborate with English major to create art 
based off inspiring historical women. The two pieces created were then 
debuted at the Plant Cartel opening in downtown Jonesboro.

PROFESSIONAL EXPERIENCE

resume



16

social media iconssocial media icons

website favicon

Instagram linked-in

email sign-off

social media profile marks
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correspondencecorrespondence
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let’s talk moneylet’s talk moneygoodiesgoodieswebsitewebsite

www.hellorosedesigns.com

http://www.hellorosedesigns.com
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website wireframe
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I believe social media is key to connection. The power of social media is limitless and is the key to 
making connections with artists, businesses, and people in your community. It’s hard to grow your 
brand and contacts without social media. I want to make friends with as many like-minded artists out 
there, who share a similar view of art and its importance in the world. I want to show the world my 
brand, in a way that is open and authentic to my personality, interest, and values. My brand will be my 
voice. With this voice, I want to connect with others who share the same passion for design that I do.

social media mission statementsocial media mission statement
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hootsuite plannerhootsuite planner

What is Hootsuite?
Hootsuite is a great tool you can use to organize your social media post. On Hootsuite, you can 
write your captions, decide when it will be published, set it, and forget it. Hootsuite posts for 
you, and you can schedule it days at a time, multiple socials platforms.
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instagram

I used Hootsuite to plan my Instagram posts in advanced. I planned 
for two posts a day minimum. I showed off projects, told fun facts 
about myself and posted quotes for motivation. 

Instagram also allows you to create 
your own qr code they call a name-tag.  

Whoever scans the qr code, can instantly 
follow you, making the process much 

quicker!

Hootsuite even 
lets you schedule 
highlight and story 
post for Instagram! 
An easy way to post 
quickly and efficiently.

https://www.instagram.com/hellolaurenrose/
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l inked-in

Interacting on Linked-in is a much different than Instagram. I still 
used Hootsuite to post regularly on the site. Linked-in let’s me 
connect with people I have previously worked with. 

https://www.linkedin.com/in/hellolaurenrose/
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behance

I created a new Behance under my business email. This let me get a fresh start on 
designing the page to match my brand. I followed more artist this time around 
that piqued my interest. I really enjoy posting on Behance and using the advanced 
tagging system that makes it easier for other artist to find my work.

https://www.behance.net/HelloRoseDesigns
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businessbusiness planplan

Would you like to create a brand that refers 
to you as a person or you as a thing? In other 
words, do you want to have a business that is 
known by your name or by another name?

What is the location of your business? If you 
do not know yet, state your ideal location. 
Or you could explain something like  “A large 
city in the U.S.” or “A medium-sized city in 
the northeast region of the U.S.” 

I like the idea of using my name in the logo, 
making it personal. I think when a business or 
brand has personal touches, it’s more reliable, at 
least that’s how it sounds in my head.

Ever since I was a child, I always felt I didn’t 
belong in my hometown area. I love the idea of 
working/living in a larger city. The idea of being 
somewhere surrounded by diversity in culture, 
religion, backgrounds, etc is ideal.

What drives you? What keeps you motivated? 
What are you passionate about?
I am passionate about bringing life to a clients 
ideas and dreams. I crave that feeling of creating 
a project your proud of. My motivation, I am a first 
generation college graduate and I want to make 
my family proud of me.

1. I believe communication is the key to success.
2. I love working with others.
3. I strive to be thought of as reliable.
4. I am always looking for new things to learn.
5. I always strive to better myself.

STRENGTHS:

1. I tend to ask tons of questions.
2. I can lack self-confidence sometimes.
3. I have a hard time saying no.
4. I can over-think my decisions.
5. I can also be indecisive.

WEAKNESSES:

1. I strongly believe there is always something 
new to learn. 
2. I love traveling any chance I can get.
3. Being involved with the creative process in 
any way shape or form.
4. I have hobbies in other art fields that can 
positively effect my brainstorming process.
5. I adapt to whatever is thrown my way.

OPPORTUNITIES:

1. Not balancing work and personal can 
negatively effect a persons ability to create 
and do their job to the best of their abilities.
2. Neglecting your mental health in order to 
please others.
3.  Artist are regularly under-funded and under 
appreciated.
4. The ever growing world of tech can be 
over-whelming.
5.  People aren’t willing to give new artist a 
fighting chance.

THREATS:

What is important to you in business? What 
are your ethics, values and reasons for being 
in this profession? 
Considering the world’s current circumstances, 
it’s safe to say virtual is best. But as soon as it is 
safe again, I want a physical office. I want a play 
that I can work on graphic design but also my 
printmaking/paper-making hobbies.
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What drives you? What keeps you motivated? 
What are you passionate about?
I think the main thing that drives me is that 
amazing moment when you show the client your 
work and they love it. I think that is what I crave 
and get most excited for over everything.

What is important to you in business? What 
are your ethics, values and reasons for being 
in this profession? What kinds of creative work 
do you specifically want to do? 
I want to work for someone who shares similar 
values and beliefs that I do. I really don’t think 
I would thrive in a strict and formal work 
environment. I would love to work for any 
museums, libraries, news platforms etc.

Where do you see yourself in 5 years?
Living somewhere like Chicago or Austin, in a 
really cute home with my own studio. I want to be 
busy with freelance and be comfortable at my job.

Where do you see yourself in 10 years?
I want to be owning the graphic design scene. I 
want to have built my reputation up and be known 
as a reliable artist who is easy and fun to work 
with. I want to have traveled and have been able 
to enjoy life outside of the office.

Illustration: I have an adaptable illustration 
style. I think add illustration is a huge secret to 
making any project stand out. Not to mention I 
really love illustrating. 

Branding/Logo Design: I have created for 
plenty of businesses. I think it’s really exciting 
to be able to say you created the aspects of a 
company that people think of first (logos, color 
themes, branding). 

Advocacy: Having a strong belief system is 
crucial in deciding who to work for. Creating 
something for a brand that has opposite beliefs 
than you, can negatively impact your reputation. 

Communication: I have a strong sense of 
communication and it’s importance. If I have a 
question or suggestion, I will voice it. Having a 
voice is important, suggestions are important!

competitive advantages:

businessbusiness planplan

Will the ideal client give you little or full 
control over the project scope? 
I like to follow brand standards and I like when 
the client knows what they want. As long as they 
let me have a little creative ability then I think 
everything will be fine. Even if I don’t like the 
brand standards, I want to make something that 
the client would be proud to use. I am capable of 
adapting my style to any and every brand.

Who is your ideal client(s)?
I would love to work for some type of 
government funded company like a library or 
museum. I would love to have a set of brand 
standards to help guide me along the way but 
have some creative freedom. Freelance wise, I 
wouldn’t like that to be my main goal, I would 
want that as something to do when I’m not at 
my main job. I wouldn’t do a ton of freelance 
but enough that I am considered to others as an 
option to reach out to. 

How are you going to make this 10-year 
goal happen?
Living somewhere like Chicago or Austin, in a 
really cute home with my own studio. I want to be 
busy with freelance and be comfortable at my job.
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business plan costbusiness plan cost

What are your minimum expenses in relation to your business per month? 

Cost of basic Health Insurance: 
$492 monthly

Cost of Equipment (Software and Hardware): 
$53 monthly Adobe Creative Cloud

Cost of Website: 
$18 monthly

Cost of Continued Education 
$20 monthly at Lynda.com

Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 
times a year): 
$330 per $1000 made  

TOTAL ESTIMATED COST PER MONTH:
$913
______

How much will you charge? 
$40 per hour 

How many days of the week will you work? 
5 days M-Fup-charge for weekend deadlines)

How many hours per week do you expect to be billable?
40 hours per week. Up-charge for overtime

TOTAL ESTIMATED PROFIT PER MONTH:
$6400 before taxes. $1320 taken out per month, leaving $5,080 profit per month
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let’s talk moneylet’s talk money

business cards

stickers

website

letterhead

Source: moo.com
luxe business cards, black seams, 
square corners, 32 pt paper
50 Count: $34.99
100 Count: $69.98
200 Count: $139.96

Source: stickermule.com
square, 2”x2”, custom
50 Count: $57
100 Count: $67
200 Count: $86

Source: squarespace.com
business plane
$18 monthly: this includes many 
more benefits compared to the 
cheaper basic plan.

Source: moo.com
original letterhead, 8.5” x 11” 
50 pages: $60
100 pages: $120
200 pages: $240
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The following is an estimate from Lauren Rose for work. This is not 
an invoice nor a quote. See plans from meeting notes to provide the 

expected total hours.  Thank you for this opportunity.

thank you!

Date: Date
Job Number: Job or Invoice #

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project: 
Notes:

Materials Requested:

Timeline:

2631 Glenn Cove  |  Jonesboro ,  AR 72401
870.810.2440 | hellolaurenrose@gmail.com

@hellorosedesigns |  @HelloLaurenRose
www.hellorosedesigns.com

Rate: $--/hr
Hours:
Revisions:
TOTAL: $

hourly estimate example
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All payments can be made to Lauren Rose and mailed to the 
address below. Please contact me with questions or  request 

for any future work. Thank you for this opportunity.

thank you!

Invoice Date: Date
Job Number: Job or Invoice #
Payment Due: XX/XX/XXXX

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project:

   Rate: $40/hr
   Hours: X

TOTAL: $XXX

Total Due: $XXX

2631 Glenn Cove  |  Jonesboro ,  AR 72401
870.810.2440 | hellolaurenrose@gmail.com

@HelloLaurenRose
www.hellorosedesigns.com

hourly invoice example
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Thank you for this opportunity to work with you. Any 
payments can be made out to Lauren Rose. Feel free to ask 

me any questions or concerns or interest in future work. 

thank you!

Date: Date
Job Number: Job or Invoice #
Payment Due: XX/XX/XXXX

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project:
Project Rate: $XX
   >Revisions:
   Rate: $40/hr
   Hours: X
TOTAL: $XXX

Total Due: $XXX

2631 Glenn Cove  |  Jonesboro ,  AR 72401
870.810.2440 | hellolaurenrose@gmail.com

@hellorosedesigns |  @HelloLaurenRose
www.hellorosedesigns.com

project invoice example
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This is a quote from Lauren Rose for work. This is not a legally 
binding contract, nor an invoice. See meeting notes to provide 

the expected total of hours. Thank you for this opportunity!

thank you!

Date: Date
Job Number: Job or Invoice #

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project:

Notes:

Materials Requested:

Timeline:

TOTAL: $XXX
Revisions: X

2631 Glenn Cove  |  Jonesboro ,  AR 72401
870.810.2440 | hellolaurenrose@gmail.com

@hellorosedesigns |  @HelloLaurenRose
www.hellorosedesigns.com

project quote example
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conclusion

Thank you so much 
for viewing my 

brand book! 
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