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B R A N D PO S I T I O N I N G S TAT E M E N T
For any businesses or individuals who need a unique visual identity that
encapsulates their brand’s visions and goals, Brittany Smith is a versatile
designer that is experienced in logo design, illustration, photography, layout,
advertising, and branding.
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LOGO
This is the full logo that is to be used on all appropriate placements for brand recognition.

COMPONENTS OF LOGO
The mark and type may be used independently of each other under circumstances where there is
not enough space for the full logo.

MARK

LOGOTYPE
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VARIATIONS ON LOGO STRUCTURE
1

The components may be stacked to save horizontal space while keeping the
original logo intact.

2

The orientation of the logotype may also be moved to the left of the mark.
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CLEAR SPACE REQUIREMENTS
When placing the logo near other elements, the amount of space around the logo
must equal the height of the “B” all around. No elements nor page edges are to
overlap these boundaries.

MINIMUM SIZE
The mark, logotype, and full logo should not be smaller than their respective
measurements displayed here.

.5” minimum

1” minimum

.5” minimum
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COLORS

Pantone 289 C
Hex: #02773f
RGB: (12, 35, 63)
CMYK: 98, 84, 46, 51

Pantone 3255 C
Hex: #51c2b9
RGB: (12, 35, 63)
CMYK: (98, 84, 46, 51)

COLOR VARIATIONS
1

Black and white may be used as basic solid-color options and when color printing is not available.

2

The dark blue mark and logotype with only the name in light blue is the default logo.
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3

The light blue and dark blue used in the original logo are the default basic solid-color options.

4

The logo may be placed on a solid color background with the logo being the
corresponding color, with the name in white.

5

The logo may be placed on solid color background with the logo being the
corresponding color of the two logo colors.
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UNACCEPTABLE LOGO USAGE
3

Do not skew or distort the logo.

3

Do not change the layout of the logotype aside from the allowed examples shown.

3

Only the official Pantones, black, and white are acceptable color changes to the logo.
Do not choose and mix colors at random.
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TYPOGRAPHY & ALT. TYPE
SANS SERIF

DarkmodeOff
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,;
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,;

Darkmode Off is the official typeface
used throughout the brand. Light is
used for body copy. Bold may be used
for subheadings.
Under circumstances where Darkmode
Off is unavailable, it will be substituted
with Arial

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,;

SERIF

Rooney
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,;
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,;

Rooney is the official serif typeface
for the brand. It is to be used in official
forms such as legal or financial
documents.
Under circumstances where Rooney is
unavailable, it will be substituted with
Times New Roman.

Times New Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789!?.,;
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VISUAL IDENTITY SYSTEM & USAGE
LETTERHEAD
Letters written in the letterhead should be written in DarkmodeOff Light at 11 pts.
The margins are .5 inches on all sides. Keep paragraphs justified left, do not indent.
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LETTERHEAD
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BUSINESS CARDS
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ADDITIONAL MARKS
WEBSITE FAVICON

The mark by itself serves as the favicon
for the website. The size is kept within
16x16 px.

SOCIAL MEDIA ICON
The profile picture used for social media
is the mark by itself (light) on a solid
background (dark). Adhere to the 2
official hexadecimal specifications.
Adjust as needed while following
the sizing and formatting guidelines
appropriate for each platform:
Instagram: 110x110 px, PNG
Facebook: 170x70 px, PNG
Twitter: 400x400 px, PNG

EMAIL SIGN-OFF
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RESUME &
CORRESPONDANCE
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2.14.21
Chris Porter
Creative Punch Marketing Group
516 Tennessee Street, STE 407
Memphis, TN 38103

Dear Mr. Porter;
I am writing this letter to express my interest in the Graphic Design opening as advertised on
https://www.creativepunchmg.com/.
From day one, I believe I can make valuable contributions to the design team at Creative Punch. I possess
a wide range of abilities that combine innovative art and design principles after comprehensive study for
my Bachelor of Fine Arts in Graphic Design degree obtained at Arkansas State University. Furthermore, my
expert knowledge of Adobe Creative Suite, illustration, photography, and animation will allow me to play a
crucial role in the implementation of your design and marketing initiatives.
The following are highlights of my skills and accomplishments:
•

Lifelong background in illustration and can work in a wide variety of art styles as needed, ranging from
detailed realism to graphic stylization. I work in both digital and traditional mediums.

•

Twelve years of experience in Photoshop and Illustrator, and seven years experience in InDesign. I can
comfortably and swiftly navigate the programs.

•

Proficient photographer and photo editor. I did food photography for a brand concept that I developed,
showcased merchandise in lookbooks that I designed, and have years of hobby experience.

•

Knowledgeable in multipage printing and layout. I have designed several multipage documents in the
format of books, magazines, and lookbooks. I’ve created two informational magazines, illustrated and
designed two children’s picture books.

•

Skilled in collateral design. I have designed collateral for Bearded Bouquet such as t-shirts, business
cards, stationary, and stickers while adhering to their brand standards. I also have my own business
designing and selling collateral independently.

Enclosed are my resumé and references for your review. You may also view my portfolio of work at
brittbasdesign.com or learn more about me on Instagram @basdesign.britt. I welcome the opportunity to
discuss with you personally how my skills and strengths can best serve your company. I will contact you this
week or please feel free to reach me at 870-919-5025 or basdesign.britt@gmail.com. I look forward to
speaking with you and appreciate your valuable time and consideration.
Sincerely,

Brittany A. Smith

WEB | brittbasdesign.com

LINKEDIN | Brittany A. Smith

INSTAGRAM | BASdesign.britt

Professional Experience
June 2021 - August 2021 | Design Intern
Bearded Bouquet, Jonesboro, AR
Designed business cards, gift cards, and stationery.
Illustrated t-shirts and stickers. Created graphics and
typography for digital and printed advertisements.

Education
Bachelor of Fine Arts in Graphic Design
Arkansas State University

Software
Adobe
Dimension
Fresco
Illustrator
InDesign
Photoshop
Spark
XD
Boxshot
Medibang Paint
Procreate
Wondershare Filmora X

Skills

January 2021 - May 2021 | Designer
United Way, Jonesboro, AR
Designed and proposed two sets of logos for “Give Where
You Live” campaign.
January 2021 - May 2021 | Designer, Illustrator
American Cancer Society, Jonesboro, AR
Worked in team to develop campaign for “Gold Together”
fundraising event. Designed and illustrated mascots.
Contributed to social media copywriting and ad design.
June 2020 - August 2020 | Freelance Painter
Jonesboro Pelvic Floor & Core Clinic, Jonesboro, AR
Painted logo on a 30 inch x 30 inch canvas to display in
clinic’s waiting room.
January 2019 - May 2019 | Designer, Photographer
Metal Museum, Memphis, TN
Worked in team to develop campaign proposal.
Contributions were photography, copywriting and ad
design for social media and collateral design.
May 2018 | Freelance Designer
Prospect Place, Hot Springs, AR
Designed logo for new bed and breakfast business.

Illustration
Photography
2D Animation

2014 - 2015 | Teacher’s Assistant
Jonesboro School of Art, Jonesboro, AR
Helped teach class by demonstrating drawing/painting/
craft objectives to students.

Organizations

Service

March 2020 - September 2020 | Member
National Society of
Leadership and Success

References
Available upon request.

Contact
Email | basdesign.britt@gmail.com
Website | brittbasdesign.com
LinkedIn | Brittany A. Smith
Instagram | BASdesign.britt

Fall 2010 - Fall 2015 | Designer, Event Planner
Designed posters and helped organize floorplan to hold
school’s annual Veteran’s Day Luncheon.
Fall 2010 - Fall 2015 | Designer, Event Planner
Designed posters and helped organize school’s
participation in Out of the Dark community
outreach program.
Fall 2010 | Designer, Lead Event Organizer
Organized charity dance where people could donate pet
supplies upon entry. All earnings from ticket sales donated
to Craighead County Humane Society. Collaborated with
others to plan event.

REFERENCES

Zach Jones | Internship Supervisor
Owner of Bearded Bouquet
3410 E Johnson Ave, Suite P, Jonesboro, AR 72401
Email | zachsljones@yahoo.com
Phone | (870) 882-1402

Tanya Eddy | Former Teacher & Supervisor
Owner of Jonesboro School of Art
2717 E Nettleton Ave, Jonesboro, AR 72401
Email | jonesboroartschool@gmail.com
Phone | (870) 316-2635

Starla Denton | Former Client
Owner of Jonesboro Pelvic Floor & Core Physical Therapy LLC
1107 E Matthews, Suite 105, Jonesboro, AR 72401
Email | pfcjonesboro@gmail.com
Phone | (870) 919-2563
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BUSINESS PLANS
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IDENTITY:
What’s your full name?
Brittany Alexandra Smith

Would you like to create a brand that refers to you as a person or you as a thing? In other words, do you
want to have a business that is known by your name or by another name?

I want to be known as a person, but I am not sure if I want to stick with my actual name or if I want to think of an alias
to use.
’ve considered the pros and cons of both for a very long time, but I still have not quite reached a choice. On one hand,
using my actual name would tie me as a person with my work, and people would know that it’s. On the other hand,
Brittany Smith is a very common (and, let’s face it, bland) name - there are a million Brittany Smith designers and it
could potentially be difficult for clients to narrow down which one is me.
I’ve considered combining the two and creating an alias based on parts of my name, including my middle name, to
make it more recognizable and unique.

What is the location of your business? If you do not know yet, state your ideal location. Or you could
explain something like “A large city in the U.S.” or “A medium-sized city in the northeast region of the
U.S.”

Starting out, I would prefer a smaller city (around the same size or a bit bigger than Memphis) to get become familiar
with the industry without having to get used to a new, overwhelmingly large city at the same time. A large city
wouldn’t be my very first choice but once I feel firmly secure in my life and career, I would definitely love to try it.

Where would you rather work (when the pandemic clears and you have a choice)? Virtual from home or at
a physical office?
I am very tempted by the appeal of virtual, but I know that I perform and concentrate better with the structure of a
physical setting. It would also help me mentally solidify the boundary between work time from home time.
_______

S.W.O.T.
A S.W.O.T can help you assess the strengths and opportunities you currently have so you can map the
shortest path to your goals. It will also help you understand any obstacles in your path, whether they are
outside of you, or internal. Creating a S.W.O.T analysis of your creative business can be extremely useful
as a way of identifying potential difficulties and opportunities for your business and for yourself.
• Strengths and Weaknesses are internal aspects of you and your business.
• Opportunities and Threats are external aspects of you and your business.
•
1.
2.
3.

S - Strengths (internal/personal aspects that give you an advantage):

•
4.
5.
6.

O - Opportunities (external/public – new services, products or markets for you to consider):

•
1.
2.
3.

W - Weaknesses (internal/personal aspects that might hinder you or cause problems):

I have a strong eye for design
I am skilled in a variety of design and art mediums
I can work in a wide variety of visual styles which gives me an edge to appeal to more audiences
Taking courses in animation to sharpen my skills
Commissions for illustrations
Designing and selling collateral online

Social anxiety
I procrastinate when I get overwhelmed
I try to solve things on my own without asking for help

• T - Threats (external/public – EX competition, government regulations, money, tech?):
1. COVID
2. The cost of living and housing is increasing
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3. Other designers who are more skilled and are more outgoing than me
______

YOUR MISSION:
What drives you? What keeps you motivated? What are you passionate about?

I create to see my ideas visualized in reality, as well as others’ ideas. You can verbally describe your thoughts, feelings,
and goals but visual manifestation of that is a language that fully brings them to life.

What is important to you in business?
For example, what are your ethics, values and reasons for being in this profession? Do you have creative
work you specifically want to do? Answer this as if money or job availability didn’t matter.
It is the same as what drives me, to bring visions to life. I want to be a part of helping something grow while growing
myself in the process.
______

YOUR FUTURE:
Where do you see yourself in 5 years? Not just location or “successful”, but how will you be living?

I see myself with my own place, having a solidified career working in design either working in-house for a local or
regional business, or working within an agency. I enjoyed the experience of helping hands-on with the growth of a
specific business during my internship, and I would be happy to continue that experience with in-house work.

Where do you see yourself in 10 years?

In 10 years, I see myself having a solidified, seasoned career in design and branding, with hopefully a good reputation
developed among designers and businesses. I may be living in a larger city by that point and would have a home office/
studio to create at home and am able to create traditional art on the side.

How are you going to make this 10-year goal happen?

I will try to improve my confidence and take opportunities to network when they arise, and continuously create and
grow my portfolio. I’ll save money, and research the cost of living in various places to be able to relocate so I can plan
ahead if offered employment in those areas. I’ll also learn how to schedule posting art in order to hopefully build an
online presence (not massive, just clearly active as a designer and not a dead page to skim over) so potential clients
could find my work.
_______

YOUR PRODUCTS AND SERVICES:
Examine yourself and your skills before you start trying to find employment, whether that be through
freelance and/or working for a company. You want to look for avenues and opportunities which play to
your strengths.
Pick from this list and/or add additional items. After each one listed, describe what you offer in relation
to this item. Specifically answer what your qualifications are in these areas and what factors will give you
competitive advantages or disadvantages. You should have at least 3 items.
Advertising, Advocacy, Animation, Logo Design, Design Systems, Collateral, Marketing Strategy,
Print Design, Book Covers, Social Media, Political Causes, Coding, Apps, Web, Drawing/
Illustration, Fashion, Film/Video, Gaming, Motion Graphics, Interiors/Buildings, Performance,
Photography, Painting, Illustration, Sculpture, Murals, Music Composition, Writing, Public
Speaking, Teaching, Event Planning, Sales, Writing, UI/UX,
Social Media Content Creation (Platform?), Analytics, Creative Strategy, Problem-Solving,
Mediation,
Non-Profit (501c3) Experience, Grant-Writing, Entrepreneurship
Strength 1:
Animation

Qualifications & Competitive Advantages:
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I have a good grasp on basic animation and can create frame-by-frame animation as well as seamless loop animation,
and if I am able to take courses on the fundamentals and on animation software, I will be adept in motion graphics as
well as static graphics.

Strength 2:
Logo Design

Qualifications & Competitive Advantages:
Replace this text with your answer.

Strength 3:
Collateral

Qualifications & Competitive Advantages:

I have experience in collateral design and know how to apply/alter designs to suit three-dimensional products and
shapes.

Strength 4:

Drawing/Illustration

Qualifications & Competitive Advantages:

I have been drawing for as long as I can remember, and my design skills are fundamentally rooted in my origins in
traditional art.

Strength 4:
Painting

Qualifications & Competitive Advantages:

I have painted alongside drawing throughout my life, so I can understand and visualize both complex rendering and
simple graphic rendering depending on what is needed.

Strength 5:

Photography

Qualifications & Competitive Advantages:

I have always had an interest in photography and had an eye for composition, and with the proper equipment I am able
to create high-quality photographs.
_______

YOUR COMPETITION:
Explain what you think your direct competition might be in relation to the following. Describe the
qualities of an imagined person/group who would be competition. In other words, who would be hired
instead of you?
Creativity/Ideation:

Visually, I may be capable in a wide variety of graphic styles, which gives me an edge over those who specify in one
or two. However, I’m aware of the phrase “jack of all trades, master of none” - designers who are very skilled and
masterful of a select few styles can be more skilled than me who is comparatively mediocre in the same style.
When it comes to ideation, I tend to limit myself if it feels stupid or not useful - even when I know it’s
counterproductive. Designers who embrace the risk and jump at them will have a higher chance of success than
someone who doesn’t take chances.

Training:

Someone with a more advanced degree in design than mine, and someone who has minors in things like marketing and
business - they have a well-rounded visual of the business half of design.

Experience:

Someone who has done several internships and/or has already had prior experience being employed as a designer.
Someone who is more seasoned already has the reputation of being a dependable employee compared to a green new
designer, who does not have a reputation yet and would be a risk the company would choose to take.

Specialty:

People who are advanced animation/motion graphics, skilled in video editing and production, and are skilled
copywriters.
_______

YOUR CLIENTS ( VIA FREELANCE AND/OR FOR COMPANY AT WHICH YOU WORK):
Who is your ideal client(s)?
For example, is it a small local business owner with a new shop or do you want to do contract work for
huge corporations with a ton of existing brand equity? Would you rather work an in-house shop instead
of having multiple clients? OR do you want to do work for a non-profit or do some other form of advocacy
all the time?
I mentioned before that I really loved my experience during my internship, so I would be very happy to work in-house
for a local business to help it grow and work one-on-one with the business owners. I would be happy with multiple
clients if I worked for an agency, and would definitely want to work for a non-profit or advocacy group on the side if
given the chance.

Will the ideal client give you little or full control over the project scope?
Do you like a lot of direction or a little? If it’s in the middle, be specific in your answer.

I like having guidelines of the client’s vision and given the freedom to create various options for them. It would be a
mutual process where we would build on each other’s ideas to solidify the client’s ideal vision and goals.
_______
Much of the information on this sheet has been paraphrased or pulled directly from the following sources:

•
•
•
•
•
•

http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-sample
https://millo.co/17-tips-for-effective-freelance-business-planning
https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_Plan_for_Creatives.pdf
https://www.policygenius.com/blog/freelancers-taxes-quarterly-annually/
https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-Business-Plan.pdf
https://www.sba.gov/business-guide/plan-your-business/write-your-business-plan

What’s your full name?
Brittany A. Smith
______
YOUR FINANCIAL PLAN:
A traditional financial plan for business consists of the following at a minimum:
12-month profit and loss projection; cash-flow projection; projected balance sheet; and break-even
calculation.
This project will not be so demanding, nor specific.
First, do a cost-of-living analysis. Also research what is being charged in relation to where you will live
and your experience level. See Research Guide in project sheet.
______
COST-OF-LIVING ANALYSIS:
What are your minimum EXPENSES in relation to your business per month?
If the costs you acquire are per quarter or year, do the math for the monthly cost.
Cost of basic Health Insurance:
$620
Cost of Equipment (Software and Hardware):
$49.99 - Adobe CC
$100 - Misc. computer repairs or hardware (if needed)
Cost of Website:
$27
Cost of Continued Education
$26 - LinkedIn Learning
Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 times a year):
$975.68
Other:
$0-200 Utilities (could be included in rent)
$150 - Groceries
$1100 - Housing/Rent
$50 - Internet
$100 - Incidentals (clothing, home goods/personal care, will fluxuate per month)
$50 - Renters Insurance
$250 - Car Payment
$101 - Car Insurance
$147 - Gas **Based on $3.92 /gal in St. Louis with 20 gallon gas tank, 40 mpg, at 1500 mi/month

______

TOTAL ESTIMATED COST PER MONTH:
$3746.67

What are your minimum projected PROFITS in relation to your business and its expenses per month?
Replace month with year or quarter to match expenses if necessary.
How much will you charge?
$28.14
How many days of the week will you work?
5
How many hours per week do you expect to be billable?
40
TOTAL ESTIMATED PROFIT PER MONTH:
$1131.75

FINANCIAL
FORMS

The following is an estimate from Brittany Smith for work.
This is neither an invoice, nor a quote. See plans from meeting

ESTIMATE

notes to provide the expected total of hours.

Thank you for this opportunity!

Date: Date

Client Name: Company (or Person’s) Name Here

Job Number: Job or Invoice #

Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

PROJECT DESCRIPTIONS
Name of Project
Notes:
List any notes from meetings or other information provided by client.
Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.
Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here and increase rate.
Rate: $24/hr
Hours:
Revisions:
Total: $

•

Explain here what you will receive and what is expected.

•

More here. Include everything, including the time to pre-press (or similar) files.

•

Revisions beyond those listed will incur hourly charges.

Name of Project
Notes:
List any notes from meetings or other information provided by client.
Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.
Timeline:
No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here and increase rate.
Rate: $24/hr
Hours:
Revisions:
Total: $

•

Explain here what you will receive and what is expected.

•

More here. Include everything, including the time to pre-press (or similar) files.

•

Revisions beyond those listed will incur hourly charges.

1234 Address St. | Jonesboro, AR 72404
870-919-5025 call/txt | basdesign.britt@gmail.com
c @BASdesign.britt | i Brittany A. Smith

www.brittbasdesign.com

THANK YOU
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Thank you for the opportunity to work with you!

INVOICE

All payments can be made to Brittany Smith and mailed to the
address below. Please contact me with questions about this or
any future work.

Date: Date

Client Name: Company (or Person’s) Name Here

Job Number: Job or Invoice #

Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

PROJECT DESCRIPTIONS
Name of Project
Rate: $24/hr

•

Hours: X

Explain briefly what was done. Be sure it matches to the estimate and quote at
a minimum.

Total: $24(X)

•

If the project is not yet finished, state this.

Total Due: $24(X)
1234 Address St. | Jonesboro, AR 72404
870-919-5025 call/txt | basdesign.britt@gmail.com
c @BASdesign.britt | i Brittany A. Smith

www.brittbasdesign.com

THANK YOU
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The following is a quote from Nikki Smith for work.
This is not a legally binding contract, nor an invoice. See

QUOTE

meeting notes to provide the expected total of hours.

Thank you for this opportunity!

Date: Date

Client Name: Company (or Person’s) Name Here

Job Number: Job or Invoice #

Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

PROJECT DESCRIPTIONS
Name of Project
Notes:
List any notes from meetings or other information provided by client.
Materials Requested:
IF client has requested specific materials, list here. Otherwise remove.
Timeline:
Be clear on the time this project is due (or any due dates within the project). Also state that if job is expected before this time,
it will incur a rush charge. Be clear on what this increased rate or singular charge would be.

Total: $XX
Revisions: 2

•

Explain here what you will receive and what is expected.

•

More here. Include everything, including the time to pre-press (or similar) files.

•

Revisions beyond those listed will incur hourly charges of $24/hr.

1234 Address St. | Jonesboro, AR 72404
870-919-5025 call/txt | basdesign.britt@gmail.com
c @BASdesign.britt | i Brittany A. Smith

www.brittbasdesign.com

THANK YOU
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Thank you for the opportunity to work with you!

INVOICE

All payments can be made to Brittany Smith and mailed to the
address below. Please contact me with questions about this or
any future work.

Date: Date

Client Name: Company (or Person’s) Name Here

Job Number: Job or Invoice #

Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

PROJECT DESCRIPTIONS
Name of Project
Project Rate: $XXX

•

> Revisions:
Rate: $24/hr

Explain briefly what was done. Be sure it matches to the estimate and quote
at a minimum.

•

Hours: X

Be clear on the time allotted to revisions beyond the number allowed on the
estimate/quote.If none were necessary, remove this.

Total: $XXX

Total Due: $XXX
1234 Address St. | Jonesboro, AR 72404
870-919-5025 call/txt | basdesign.britt@gmail.com
c @BASdesign.britt | i Brittany A. Smith

www.brittbasdesign.com

THANK YOU
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MERCHANDISE
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THANK YOU
FOR READING!
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