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For urban millennials, Deshawn Studios is the creative

designer that delivers sleek, vivid, edgy, design work because

only Deshawn Studios delivers with such unique perspective.

BRAND POSITIONING STATEMENT

TONE OF VOICE

-bold

-royal

-innovative

DESIGN 
WITH AN
 EDGE

“

“
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INSPIRATION

TYPEFACES

PATTERNS TEXTURES

COLOR PALETTE

BRAND POSITIONING STATEMENT

LOGO MARK

LOGOTYPE

Darian Stewart
Deshawn Studios
Deshawnstudios@gmail.com
870.316.1101
Deshawnstudios.com

@deshawnstudios

@deshawnstudios

@deshawnstudios

For urbanistic millennials, Deshawn Studios is the creative designer that delivers sleek, vivid, edgy, design 

work because only Deshawn Studios delievers with such unique perspective.

Champagne & Limousines
 ABCDEFGHIJKLMNOPQRSTUVWXYZ

          abcdefghijklmnopqrsstuvwxyz

                           1234567890     

Acumin Pro
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890!?,.



For urbanistic millennials, Deshawn Studios is the creative designer, that 
delivers sleek, vivid, edgy, design work because only Deshawn Studios 
delivers with such unique perspective. 

...............................................IDEA BRAND..........................................................

For urban millennials, Deshawn Studios is the creative designer 
that delivers sleek, vivid, edgy, design work because only 
Deshawn Studios delivers with such unique perspective.
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HAND RENDERINGS
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COMBINATION MARK SYMBOL

WORDMARK

..................................................

The combination logo is the most 

important key to Deshawn Studios brand. The

combination logo should be the primary visual 

identifier used to represent the brand overall.

The consistent use of this mark will guide the

 recognition of the brand and be used as the 

folllowing guidelines state.

The symbol may be on its own only in situations

in which the brand is recognized or when the 

word mark is too small to be legible.

The word mark should be used on its own only when 

the use of both the combination mark and symbol are 

completely illegible.

.........................................

.........................................

.................

Symbol

Word Mark

................................................................
Combination Mark
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CLEAR SPACE

Clear space is defined as space that no 

other element or object or page border may 

intrude or approach on in relation to the 

Deshawn Studios Logo. 

s = the height of deshawn studios workmark.

proportionate to size. 

MEASUREMENTS

The Deshawn Studios logo in any form should never be 

smaller than one inch. The mark should never be smaller 

than a 1 inch by 1 inch square. 

1 inch
1 inch

.5 inch

s

s
s s

SYMBOL

WORDMARK
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COLOR  VARIATIONS

When possible it is preferred to use a gold or black version 

of the logo as shown on the previous page. However, bold 

one color versions or greyscale are acceptable.

........................................................................................................

CMYK: 0, 0, 0, 100  

RGB: 0, 0,  0

Pantone:  #141b1d [ 020,027,029

Hex: #00000

Metallic Inks

When printing the logo in metallic ink, 

use gold PANTONE 8365 C.

........................................................................................................

Reversed Color

It is acceptable to apply reversed  Deshawnstudios

logo (white) to black and other bold background colors

to provide vivid contrast. 



........................................................................................................
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IMPROPER USE

............................................VISUAL GUIDELINES...........................................

.................................................................................................................................

• Do not skew, distort or stretch the logo in any way 

shape or form.

• Do not change the spacing, reposition or separate 

elements in any way.

• Do not place the logo in any form on a back-

ground that does not provide enough contrast                           

for clear visibility.

• Do not rotate the logo.

• Do not use any colors other than those specified in 

the  previous guidelines.

• Do not use pix-elated or low resolution files of the  

logo in any of its forms.

• Do not stylize or add effects to the logo in any shape 

form or fashion.

DO READ AND
FOLLOW 
THESE
GUIDELINES.
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PREFERRED SANS SERIF TYPEFACES

The below listed typefaces and weights are preferred. In

a circumstance in which the specified typefaces are  not 

available, please contact Darian Stewart for

alternative options.

There will be no serif fonts used for Deshawnstudios identity. 

      Champagne & Limousines

ABCDEFGHIJKLMNOPQRSTUVWXYZ

    abcdefghijklmnopqrstuvwxyz

               1234567890

  

            

Champagne & Limousines

        

ABCDEFGHIJKLMNOPQRSTUVWXYZ

        

abcdefghijklopqrstuvwxyz

         

1234567890
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............................................VISUAL GUIDELINES...........................................

   8703161101  | deshawnstudios@gmail.com

deshawnstudios

            

Champagne & Limousines

        

ABCDEFGHIJKLMNOPQRSTUVWXYZ

        

abcdefghijklopqrstuvwxyz

         

1234567890

MARTHA BEATRICE THE THIRD
14 MIXTEC CIRCLE
CHEROKEE VILLAGE,  ARKANSAS 72401

701 AIRPORT RD. APT 1
JONESBORO, AR 72401
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SOCIAL 
MEDIA
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Social media is important to the Deshawn Studios

marketing strategy. It is used to maintain

an ongoing brand presence and to have

constant knowledge of its reputation within

certain “communities.” The following platforms

are used to achieve these goals.

SOCIAL MEDIA

Darian Stewart

@deshawnstudios

@deshawnstudios

I use social networks to connect with like-minded

professionals such as graphic designers, artist, and 

fashion designers. to inform, inspire and

connect with our community, as well as  build my

brand and grow my business. Through social media, I

 will find designers/artist who appreciate unique design,

promote myself to others, and join in using social media

to spread creative designs.  To accomplish this, I showcase

my brand online by being authentic and true to my

personality, and what fits my personal style”

SOCIAL MEDIA MISSION STATEMENT 

.......................................................................

.................................................................................................................................

All web applications of the Deshawn Studios

logo should utilize both the icon and the

word mark. Each image should be exported

as a png with a transparent background.

Be sure to be aware of clear space.

SOCIAL MEDIA ICON

100 x 100 100 x 100

https://www.linkedin.com/in/darian-stewart-104859174/
https://www.instagram.com/deshawnstudios/
https://twitter.com/DeshawnStudios


I use social networks to connect with like-minded

professionals such as graphic designers, artist, and 

fashion designers. to inform, inspire and

connect with our community, as well as  build my

brand and grow my business. Through social media, I

 will find designers/artist who appreciate unique design,

promote myself to others, and join in using social media

to spread creative designs.  To accomplish this, I showcase

my brand online by being authentic and true to my

personality, and what fits my personal style”

SOCIAL MEDIA MISSION STATEMENT 

SOCIAL MEDIA ICON

Profile Name: @Deshawnstudios

Profile Image: Logo

Bio:Darian Stewart | Design with sleek style.

Designer | Artist | Fashionist | Painter 

Mission Statement: I will use Instagram for promoting and sharing

high-quality work from both myself and deserving artists in order

to promote and build a community with others. 

Tone/Voice: Personable, Semi-Professional,

Profile Name: @Deshawnstudios
Profile Image: Logo
Location: Arkansas, USA
Darian Stewart | Design with sleek style
Designer | Artist | Fashionist | Painter
Deshawnstudios.com
Mission Statement: I will use Twitter for promoting and sharing
high-quality work and design to connect with  artists and build a 
community with others.
Tone/Voice: Personable, Semi-Professional,

Profile Name: Darian Stewart
Company: Graphic Designer at Arkansas State University
Profile Image: Head shot
Address: Jonesboro, Ar
Current: Graphic Designer at Arkansas State University
Education: BF of Fine Arts| Arkansas State University
BFA Graphic Design | Arkansas State University
Skills: Adobe Creative Suite | HTML & CSS
Mission Statement: I will use LInkd in for promote my brand
for  both myself and others in a professional way  in order
to build a community with others. 
Tone/Voice: Personable, Semi-Professional,

LINKD IN PROFILE

TWITTER PROFILE

INSTAGRAM PROFILE

.................................................................................................................................

............................................SOCIAL MEDIA........................................................
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

11am

Tweet about New work 
with image of work or 
detail shot.

3pm 
Reply to posts
interact 

8pm  
Reply to posts

5pm
Instagram new work 
with image. Seduce 
with quality images.

self promotion. 

8pm
Linkd in helpful links
for graphic designers

 

8am

Tweet about special
offers, promotions, 
and sells.

10am
Reply to posts
interact

5pm
Retweet favorite 
designer/agency

Tips for the designer/
artist

5pm
Post about sales and 
art show. With link to 
art piece on sale.

6pm
Linkd in tips for 
designers in careers

8pm  
Reply to posts
Interact

8am  

Tweet about clue hunt
for discounts. Get
answer to question 
right get 20% off 
purchase. 

Comment on 
news regarding 
design/advertising/
artwork
with link to 
inspiring artwork

10am
Reply to posts

5pm  
Tweet Instagram link 
with kudos to designer
shoutout to other artist

6pm  
Reply to posts
Check Groups

 

1pm
Instagram of 
other designer’s work 
(credit!)

promote sales of 
artwork
(links to other social
media) 

6pm  
Linkd for helpful 
website

8am

Tweet detail shot of
new different artwork

10am
Reply to posts

 

1pm 
Instagram of 
My work with a gif.
Interactive visual post

5pm  
Reply to posts
Check Groups
Interaction with other
artist

6pm  
Linkd for helpful
resume tips and other
designing tips

 

8am

Tweet featured work

(images of artwork)
(link to website)

10am
Reply to posts
Check Groups

12pm
Tweet featured art
recently sold in home
or “mockup” or art
in fancy house

 

1pm 
Instagram progression
image of artwork.
(process picture)
Instagram about sales

5pm  
Reply to posts
Check Groups
Interaction with other
artist
Follow 10 artist 

6pm  
Linkd in tips for 
designers in careers

8pm  
Reply to posts
Interact 

8am

Tweet daily facts 
about art/ design

Tweet about inspiring
artist with link to their
page and website.

10am
Reply to posts
Check Groups
 

1pm 
Instagram other artist
featured post

Instagram about sales

Instagram about detail
shots of artwork

5pm  
Reply to posts
Check Groups
Interaction with other
artist
Follow 10 artist

6pm  
Linkd in tips for 
designers in careers

8pm  
Reply to posts
Interact 

11am

Tweet about New work 
with image of work or 
detail shot.

3pm 
Reply to posts
interact 

8pm  
Reply to posts

5pm 
Instagram new work 
with image. Seduce 
with quality images.

self promotion. 

8pm 
Linkd in helpful links
for graphic designer

.................................................................................................................................

............................................SOCIAL MEDIA........................................................

With the purpose of unifying my social media

strategy, the following content table shows topics

and ideas for posts that go alone  with the Deshawn Studios 

social media mission statement. To further organize and align, 

the following social media calendar should be used to ensure

 that the content reaches the Deshawn Studios  audience 

in a consistent and timely manner.

SOCIAL MEDIA PLANNING



.................................................................................................................................

............................................SOCIAL MEDIA........................................................

PLAN



.................................................................................................................................

............................................SOCIAL MEDIA........................................................

To ensure consistency, promote brand awareness

and ensure ease of contact. This email signature will

be used for all electronic mail communications.

EMAIL SIGNATURE



WEBSITE



  

.................................................................................................................................

........................................................WEBSITE.........................................................

The Deshawn Studios website can be reached at

deshawnstudios.com. It features a portfolio

gallery, about and contact sections. The site is built

to be both engaging and simple to navigate.

DESHAWN STUDIOS WEBSITE

http://www.deshawnstudios.com


.................................................................................................................................

........................................................WEBSITE.........................................................

HOME
Company tagline or quote.

GALLERY
When clicked these link opens to either Design or Studio options.

ABOUT
Small introduction of Deshawn Studios and

his specialties.

RESUMÉ
Full resume and downloadable pdf.

CONTACT
Contact form that sends notifications to

deshawnstudios.com

This link directs clients to work that I being sold from my website.



.................................................................................................................................

........................................................WEBSITE.........................................................

Within this design is a guidance of my personal website. Including a breakdown
of each page and navigation.

WEBSITE WIREFRAME
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........................................................WEBSITE.........................................................
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........................................................WEBSITE.........................................................

.................................................................................................................................

........................................................WEBSITE.........................................................
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........................................................WEBSITE.........................................................
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........................................................WEBSITE.........................................................
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RESUME
Here is an example of my resumé, also printed

on the before defined letterhead.



........................................................RESUME................................................
          870)-316-1101  | deshawnstudios@gmail.com

EDUCATION

Bachelor of Fine Arts
Graphic Design
Arkansas State University

Bachelor of Fine Arts
Fine Arts emphasis in Painting
Arkansas State University

RELEVANT COURSES
Identity Design | Digital Illustration | Ad Design
Photography | Advance Painting | Mural Design
Watercolor | Motion Graphics | Fashion Design 
Exhibition Preparation 

SKILLS AND SOFTWARE

Digital Illustration | Typography | Adobe Creative Suite 
Oil Paint | Watercolor | Sculpture | Fashion Design 

EXHIBITIONS AND AWARDS

Solo Art Exhibitions, Jonesboro, AR
Pop-up Print Show | Black Arrow, Oct. 2018 
Downtown Slam | The Recovery Room, Oct. 2018
Slayful Saturday DragArt | Creegans, July 2018
DeshawnStudios Pop-up | 501 Steakhouse, May 2018
Senior Show | Bradbury Art Museum, April 2018
DeshawnStudios Pop-up | Creegans, Oct. 2017

Juried Exhibitions, Jonesboro, AR
Jon Jon in the Jungle | A-State Dept. of Art + Design
April 2018
GaGa | A-State Dept. of Art + Design
 April 2017 

PROFESSIONAL ACTIVITIES

StudioDBC Internship; Manhattan, NY
June - July 2018 | Creative Designer
Design for in-house re-branding and outside clients.
 
Sumo Steakhouse; Jonesboro, AR
Sept. 2017 | Freelance Designer + Photography 
Photography of drink and food product for marketing use
on social and print advertisements.

Bailey’s Wholesale Farm Inputs LLC; Jonesboro, AR
Sept. - Oct. 2017  | Designer
Collaborate with team to brand startup business, including
logo, website, business cards, brochures, and stickers.

Lolly Lagoon; Jonesboro, AR
Oct. - Nov. 2017  | Designer
Collaborate with team to brand startup business, Including
logo, website, and illustrations.

Godsey’s Grill; Jonesboro, AR
May - Aug. 2017 | Freelance Designer + Photographer
Design and update menus,  including dining, bar, and
to-go menus. Photography of product for menu design.

Godsey’s Grill Hilltop; Jonesboro, AR
May - Aug. 2017 | Freelance Designer + Photographer
Design and update menus, including dining, bar, and 
to-go menus. Photography of product for menu design.

Downtown Jonesboro Association; Jonesboro, AR
June 2016 | Artist
Collaborate with several student artists to create mural.

Haye’s Clothing Store Mural; Jonesboro, AR
Aug. 2016 | Artist
Production of two murals for store. 

Window Art for Iberia Bank, FNBC Bank, 
Subway, & Pizza Hut; Hardy, AR
Sept. 2014 | Artist
Production of window art for local bank.

DARIAN STEWART

deshawnstudios



CORRESPONDENCE

.................................................................................................................................

.......................................CORRESPONDENSE................................................

Here is an example of a cover letter written to

Dreamwild Network. Every cover letter should be

printed on the before shown letterhead and

should be customized for every job.



.................................................................................................................................

.......................................CORRESPONDENCE................................................

11 | 14 | 18

1872 Parthenia St.

Los Angeles, CA 91502

(818)-695-3900

Dear Miss Miller,

My name is Darian Stewart and I am currently relocating to Los Angeles California. Through 

researching the creative scene of the city, I explored  Dreamwild Network. I believe the success of the 

company is inspiring and would love to come and visit the offices. 

Dreamwild Network breaks the boundaries of edgy. The characters and illustrations created fit stylistically 

into the company’s identity and complement the innovative brand. Being an illustrator and designer, my work 

is also experimental and dynamic while still reflecting and reinforcing a brand’s guidelines. In the past four 

years, I have studied graphic design and fine arts receiving two Bachelor of Fine Arts degrees in the subjects 

at Arkansas State University. Over this time, I have also worked with many clients I learned not only how to 

design with a vivid eye, but also branding, set design, time management, organization, graphic design, 

painting, and several other key skills that would be put to good use at Dreamwild Network.

Thank you so much for taking the time to read over this. Please see a portfolio of my work and links to social 

media at DeshawnStudios. My resume is also enclosed here and available on my website. I will follow up 

with you next week with a call. If you have any questions, feel free to contact me through email or by phone. I 

will be look forward to hear from you!

Sincerely,

Darian Stewart

          870)-316-1101  | deshawnstudios@gmail.com

deshawnstudios



BUDGET
Here is a breakdown of the cost and 
supplies for DeshawnStudios Brand.



Darian Stewart | Budget 1

Cost Breakdown

Business Cards | standard size | Matte black card with Spot UV black finish

100 count: $29.99
250 count: $60.71
500 count: $125.38
Source: Morningprints.com

Letterhead |Pure White
24lbs

50 sheets: $6.00
100 sheets: $13.00
250 sheets: $30.00
Source: Officemax

Envelopes | Metallic Antique Gold
81lb

50 count: $11.18
125 count: $27.95
250 count: $52.80
Source:lcipaper.com

Website: Deshawnstudios.com
Domain Renewal
60.72 yearly
Source:Wix.com

.................................................................................................................................

.......................................................BUDGET........................................................




