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FIELDS OUTDOOR MUSIC 
FESTIVAL BRANDING

Fields is a branding project that I 
did for an outdoor music festival. 
The process involved designing the 
logo, creating the visual identity, and 
designing collateral merchandise 
for the event. The logo draws 
inspiration from the serene beauty 
of a sunset, the melodic charm of 
a guitar, and the lush greenery of 
vast fields. It incorporates these 
elements harmoniously to create a 
visually captivating design.











671 STUDIOS LOGO

This is a logo created for an art 
gallery named 671 studios. Working 
with numbers presented a unique 
challenge – balancing ledgibility 
with creativity and simplicity 
suitable for a logo.





IMPERFECT WRITER LOGO

This logo was crafted for a notebook 
brand named the “Imperfect 
Writer”. Imperfect Writer is a brand 
that embraces flaws, promotes 
authenticity, inclusivity, and creative 
exploration. I designed this logo by 
combining a pen and the concept 
of imprefection using positive and 
negative spaces.





CITY TRAVEL STICKERS

This is a travel sticker series 
representing big cities with a 
crescent moon theme. The moon 
theme was added to give a soothing, 
warm, and welcoming atmosphere 
to the design. The challenge was to 
incorporate iconic monuments and 
landmarks from each city without 
clutter.











TOMOTOR LOGO

This logo was designed using 
circles exclusively. The biggest 
challenge was to balance the 
number of elements that I wanted to 
include while maintaining simplicity  
and sophistication that is suitable 
for a logo.





TOKYO TRAIN MAPPING 

This map was an information design 
project, involving the creation of 
a layered map of the Tokyo train 
system using transparent sheets. 
Each layer displayed different 
sets of information. Despite the 
challenges posed by working 
with these materials, such as the 
inability to print white–I successfully 
navigated the process to achieve 
the desired result.



DNA SNEAKER BRANDING 

This is a branding project I  
completed for a shoe company 
called DNA Sneakers. I began by 
crafting the logo, aiming to avoid 
overt design tropes associated with 
DNA, such as the double helix spiral, 
which can feel overused. Instead, 
I subtly integrated the DNA motif 
into the letter “D” to create a logo 
type. The chosen color scheme 
conveys a sense of tranquility and 
calmness, with a hint of mystery.







ROGUE REALMS 
STREAMING TITLE CARD 

This is a streaming service title card 
for a show titled “Rogue Realms & 
Enchanted Secrets”. The primary 
objective of this project was to grasp 
and implement hierarchy in the 
design. I pushed myself to utilize 
the generative fill tool in Photoshop 
to edit the image to better suit the 
composition and layout.





TRAVEL POSTER SET

This was a project to create an 
informational poster featuring 
three natural wonders of the world: 
the Northern Lights, the Grand 
Canyon, and the Great Barrier 
Reef. We were initially assigned 
one of these wonders for our first 
poster, and later had the option 
to create a poster set featuring all 
three.
This project provided valuable 
lessons in typography, including 
when to use or avoid white text 
on a black background, as well 
as vice versa. It also taught me 
about typesizing requirements for 
different parts of the document.





PROCESS OF 
INFORMATION DESIGN

This poster demonstrates the 
process of information design. 
The objective of this project 
was to illustrate in a clear and 
easily understandable manner. 
It highlights the importance of 
simplicity in effectively presenting 
information within a poster format.

Art by Storyset on Freepik 

Process of 
Information Design

Planning the Information

Planning the Project

Understand

• What do you want to achieve?

• Who will use it?

• How will they use it?

• Where will they use it?

• What information do they use?

Get agreement on:

• style standards

• schedule

• usability

• staffing

• budget

• other issues

Selecting Content / Organizing / 
Designing pages or Screen

• gather feedback

• use feedback to revise

• keep it up-to-date

Continuing the Process6

• copyedit and proofread again

• do whatever is technologically necessary 

    before release

• produce and realeas

Producing the Final Copy5

• write first draft or part of the draft

• select or create art

• work both text and art together

• test draft with users

• revise and complete

• review for accuracy

• edit for consistency and usability

• copyedit and proofread

• test with users again

• repeat until document is finsished and works 

    with users

• gather information

• select content

• organize the material

• prepare an outline or site map

• plan the layout of each type of page of screen

• test the organization and layouts with users

• revise based on usability testing

1

2

3

Drafting and Testing4



PERSONAL DATA 
VISUALIZATION PROJECT

Over the course of a semester, 
I carefully collected data on 
instances where I forgot to do 
something, bring necessary items, 
or misplaced my belongings. 
Using this data, I developed an 
interactive data visualization that 
highlights the patterns and trends 
of my forgetfulness.
By presenting the data in an 
interactive and visually engaging 
format, I aimed to inspire people 
to take a closer look at their own 
behaviors and routines.






