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MOM LIKE MINE - ILLUSTRATION BOOK

This project is a deeply personal one.  It was created with gratitude to 
my favorite person, my mother.  I illustrated this book in the early stages 
of my Mom discovering she had ovarian cancer.  The news was hard to 
accept and depressing.  I wanted to surprise her with this work showing 
our special relationship by using Meghan Trainor’s song called Mom.
This song emphasizes our mother-daughter relationship, highlighting 
some of the important aspects of my life.  

Check out the process here.
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MY DEAR LADY - PLAYING CARDS
My Dear Lady is a personal project. I created a deck of 52 cards on a topic 
of my choice. My chosen topic was my dog’s breed, King Charles Cavalier 
Spanish. I have chosen my dog’s breed because I was inspired by the name 
King and to show off each facial expression about my dog. I wanted to have 
a limited color palette to make it cohesive throughout the deck.  By looking 
at my dog’s reference photos and then researching the breed even more,
I finalized the details within the cards. Thus, I created a cohesive and unique 
deck about My Dear Lady.





THE POLISH AGENCY INTERNSHIP WORK
At The Polish Agency, I was an intern working on many projects for various 
clients. The Polish Agency is a local social media advertising agency in 
downtown Jonesboro. I designed many campaign and marketing materials, 
brand identity, print collateral, digital media, and signage. I also participated 
in the ongoing advertising campaign meetings and pitched a few ideas to 
help increase sales for specific clients, such as Southern Pharmacy
and Gearhead.
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PURINA’S CAT CHOW “FURRY NEIGHBORS” CAMPAIGN
This campaign was a project created to explore art direction and headline 
writing.  I created a campaign designed to appeal to Millennial women ages 
25-34 who own a cat.  The campaign contains 3 print ads, digital ads, and 
social media graphics.  All of the ads ensure the target market will choose 
Purina’s Cat Chow as a excellent and affordable brand when picking out the 
right food at the right price for their cats.

Read more about my process here.
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https://express.adobe.com/page/SUnzfoHW47Q7l/
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T- SHIRT DESIGN, PINK INK SCREEN PRINTING

This piece is a culmination of work I have completed for clients at Pink 
Ink Screen Printing, a local screen-printing t-shirt shop in Jonesboro, 
Arkansas.  Pink Ink Screen Printing creates custom apparel and 
embroidery services.  All of these t-shirt designs involved talking with the 
client about their objectives and revising the art as needed.  I was one of 
two graphic designers in the art department.  The end result was making 
each client happy for having active listening skills and making the same 
customers keep coming back for more designs.
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LITTLE CREATIVE HEROES CAMPAIGN
This was a group project to create a strategic campaign for Bradbury Art 
Museum, the art museum in Jonesboro, Arkansas. My group and I worked on 
creating a playful campaign. After research, we decided to emphasize BAM 
as a regional destination and keep the kids coming back for more.
I worked with the team as a Copywriter, Social Media Manager, and 
Marketing Coordinator. 

We successfully pitched a campaign with 3 print ads, social media strategy, 
coloring pages, direct mail, and promotional merchandise to the client. This 
campaign won two Chapter Student ADDY Awards in 2023. My teammates 
were Crystal Pate and Woodbine Fraine.

Leave Behind PDF
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https://www.dropbox.com/s/aum1xs664bvnhe5/LittleCreativeHeroes.pdf?dl=0
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#LittleCreativeHeroes

#childrenimagination #childrenart #childrencreativity
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5 TIPS TO IMPROVE YOUR BOWLING AVG. ZINE
I want to create a meaningful piece that is dedicated to both of my 
passions, bowling and graphic design, into one beautiful piece of art.
The project pushed my skills and further developed my typographic skillset.
The bowling zine explicitly emphasized creating something visually 
compelling by the movement with the headlines and imagery.  It all started 
with brainstorming divergent layout designs to a finished masterpiece 
that won a Gold Student Chapter AAAward back in 2022.  The credits of 
photography are at the end of the zine.

Read more about my process here.
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https://www.dropbox.com/s/5lf8n3hfujq6738/Bowling%20Zine%20-%20Process%20Book.pdf?dl=0
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OREO DESSERTS FOOD PHOTOGRAPHY POSTER SERIES
This food recipe collection intends to prove my efficiency in photography, 
typography, and editorial design.  I took a detailed recipe and executed 
the hierarchy into a visual narrative.  It was required only to do one, yet I 
expanded into a series by expressing the visualized sweetness of desserts.
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JONESBORO CHRISTIAN CHURCH LOGO & 
BRAND GUIDELINES
I worked on a rebranding project for Jonesboro Christian 
Church in 2022, located in Arkansas.  The client, Vance McIntosh, 
requested a logo to help them advertise the church better.  The 
logo aims to help the church grow members with a new and 
improved brand identity in a digital world.  

Taking this request, I designed a new logo, brand identity 
guidelines, and print collateral for the church.  I recently checked 
in with the client in 2023, Vance told me the rebranding was 
successful.  The growth went from 0% to 30% at the end of 2022, 
and also attracted different age groups, from Gen Z, to Millennials, 
to Gen X.

View the live verison of Brand Visual Guidelines here.

https://issuu.com/thecreativextra/docs/jcc_brandbook
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THE CREATIVEXTRA STICKER COLLECTION
These hand-rendered sticker designs contain fun and inspiring quotes 
that fall into four categories: “positive,” “motivational,” “creative,” and my 
personal favorite, “extra.”  These stickers were hand-rendered lettering and 
have bright colors corresponding to each sticker’s category.  These stickers 
helped to establish my brand and who I am as a designer, which is all about 
making the world more colorful.
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