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CLIENT: Conceptual work
OBJECTIVE: The objective of this design was to create a theme and design to brand an art 
show for students in southern states that was to be held online by Arkansas State AIGA.
ROLE: My role in this project was to help design merchandise to send out to applicants as a 
thank you.
RESULTS: With this design me and my teammates won a Gold Addy and Best of Show at the 
local level for the Arkansas Ad Fed.
CREDIT: Chloe Tyner and Linh Phan

SUDS  CAMPAIGN
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CLIENT: Project
OBJECTIVE: The objective of this design was to create a matchbook that would serve a 
purpose to be functional and beautiful at the same time. 
ROLE: My role in this project was to design a matchbook that would be eye catching
RESULTS: The colors chosen for each different design reflects the intended use for each 
matchbook, whether or not that is its intended use.

MATCHBOOK
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CLIENT: Project
OBJECTIVE: The objective of this design was to create skateboards that would be ridden on a 
pier in warm weather.
ROLE: My role in this project was to design the skateboards that would capture the idea of 
riding said skateboard on a warm sunny day.
RESULTS: The colors used were to give a warm feeling when looking at it to help capture the 
feeling one gets from riding a skateboard.

SKATEBOARD
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CLIENT: United Way of Northeast Arkansas
OBJECTIVE: The objective of these materials was to have a consistant design on all materials 
to fall across all platforms, whether that be digital or print marketing.
ROLE: My role at United Way of Northeast Arkansas was Graphic Designer and Photographer
RESULTS: There were many flyers posted, newspaper ads printed, social media squares 
posted, graphics e-mailed out, and business cards printed in which have been interacted 
with many clients and donors. Engagement on social media and donations increased.

UNITED WAY MATERIALS
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CLIENT: Project
OBJECTIVE: The objective of this project was to combine a famous style (Memphis Style) with 
a famous dish (Paella) and create a food truck with it.
ROLE: My role was to design all the elements including merchandise.
RESULTS: The food truck embodies what is Memphis style while having elements of the 
spanish dish, Paella, with merchandise that mach the food truck.

FOOD TRUCK
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CLIENT: A-State AIGA
OBJECTIVE: The objective was to create graphics and flyers to promote workshops and events 
that were being held by A-State AIGA.
ROLE: My role was Graphic Designer and Photographer
RESULTS: There were many flyers and graphics used that help bring in more people to 
workshops. We had an increase in engagement on social media, as well.

AIGA GRAPHICS
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CLIENT: Project
OBJECTIVE: The objective was to create a snapchat filter that would be used by customers at 
different Shadrach’s locations.
ROLE: My role was Graphic Designer
RESULTS: I was proud of these filters because the illustrations that were created were some of 
my favorite ones so far and these filters are trendy allowing them to possibly be used more.

SNAPCHAT FILTERS
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CLIENT: Concept Work
OBJECTIVE: The objective was to create a brand that was eye catching to a yonger generation 
for a sparkling water.
ROLE: My role was Graphic Designer
RESULTS: I enjoyed figuring out the colors associated with each flavor of sparkling water and 
adding the organic elements. I used bright colors to help capture customers eyes to buy the 
product off of the shelf.

JUCE
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CLIENT: Project
OBJECTIVE: The objective was to recreate an ad found in a magazine and place the ad in a 
magazine that has a different target audience.
ROLE: My role was Graphic Designer
RESULTS: The ad campaign has a minimal look to it, but also ads some humor in using puns 
as the headlines.

AD CAMPAIGN
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CLIENT: Stone Ward
OBJECTIVE: The objective was to create an ad campaign, as a team, to help Arkansans get a 
fishing liscense and be excited about it.
ROLE: My role was Graphic Designer, Photographer and Videographer.
RESULTS: Each piece was individually fun to create and learn the mechanics behind. Working 
as a team to create a campaign was a new experience and I learned about what goes into 
making a campaign.

AGFC  CAMPAIGN
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CLIENT: Project
OBJECTIVE: The objective was to create an app that helps solve a problem that people would 
come across on a day to day basis.
ROLE: My role was Graphic Designer.
RESULTS: The app smoothly moves from one page to the next and is cohesive throughout the 
entirety of itself in the elements.

APP
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https://xd.adobe.com/view/1e052f7e-d948-40a2-8878-440654d876ad-4b56/

https://xd.adobe.com/view/1e052f7e-d948-40a2-8878-440654d876ad-4b56/
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