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BRAND POSITIONING STATEMENT

For businesses who need visual problems solved, D.Y.STUDIO 
is a design studio that using limitless imagination and unique 

perspectives to provides creativity to diverse concepts. 

Unlike the traditional design style, D.Y.STUDIO pushing ideas 
to their furthest potential through the unique artistic style and 

design trend.
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BRAND BOARD
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VISUAL
GUIDELINES
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VISUAL GUIDELINES

LOGO
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VISUAL GUIDELINES

LOGO COMPONENTS

Mark

The mark logo is a part of the logo that can be pulled 
apart to create a separate option for the brand.
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VISUAL GUIDELINES

CLEAR SPACE REQUIREMENTS & MINIMUM SIZE

CLEAR SPACE REQUIREMENTS
See below, there must be at least the size of the letter 
O space around.

MINIMUM SIZE
This is the minimum size that the logo, and the mark should 
be shown by height.

1 INCH 1 INCH
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VISUAL GUIDELINES

COLORS

PANTONE: 288 XGC
CMYK: 100 0 0 50 
RGB: 8 48109
HEXADECIMAL: #08306D

PANTONE: 396 C
CMYK: 10 0 95 0
RGB: 225 224 0
HEXADECIMAL: #E1E000

COLOR VARIATIONS

STUDIO STUDIO STUDIO
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VISUAL GUIDELINES

UNACCEPTABLE LOGO USAGE

Do not stretch the logo. 
Always make sure it is 
scaled when resizing.

STUDIO
Do not change the 
color palette that

 is provided.

STUDIO
Do not adjust the 

position logo elements.

STUDIO

This logo should not be 
shown any smaller

than 1 inch in height.
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VISUAL GUIDELINES

TYPOGRAPHY

ALTERNATIVE SANS-SERIF
Arial

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890!?,.

SANS-SERIF
Futura Std is an appropriate typeface when it comes to 
using headlines, letterhead, and body text. Use book, bold 
depending on occasions. If not available, use Arial. 

SERIF
Futura Std are preferred, but if not available use Times New 
Roman or Garamond as an approved substitute.

MAIN SANS-SERIF
Futura Std 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.

ALTERNATIVE SERIF
Garamond

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890!?,.

MAIN SERIF
Times New Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?,.
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VISUAL GUIDELINES

VISUAL IDENTITY SYSTEM

LETTERHEAD

0.76 in

7.5 in

9.15 in

1.85 in

0.74 in
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VISUAL GUIDELINES

VISUAL IDENTITY

BUSINESS CARD

FRONT

BACK
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VISUAL GUIDELINES
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VISUAL GUIDELINES

WEBSITE FAVICON

EMAIL SIGN-OFF
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VISUAL GUIDELINES

SOCIAL MEDIA

INSTAGRAM & BEHANCE
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RESUMÉ &
CORRESPONDENCE
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RESUMÉ
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COVER LETTER
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THANK YOU NOTE
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WEBSITE
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WEBSITE

www.dystudio.org

HOME PAGE

WORK PAGE

https://www.dystudio.org/
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WEBSITE

RESUMÉ PAGE
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WEBSITE

ABOUT PAGE
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WEBSITE

CONTACT PAGE
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WEBSITE

WORKS
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WEBSITE

WORKS
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WEBSITE

WORKS
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WEBSITE

WORKS
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WEBSITE

WORKS
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SOCIAL MEDIA
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SOCIAL MEDIA

MISSION STATEMENT

I use social networks to interact with like-minded professionals, 
exchange ideas, build my brand and develop my business. 

Through social media, I will find more customers and constantly 
update the latest trends of existing customers, so as to 

continuously improve my ideas and abilities. Therefore, I showed 
my personal brand, works and my real personality, interests, 

values and cultural background on the Internet.
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SOCIAL MEDIA

SOCIAL MEDIA CALENDAR
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SOCIAL MEDIA

INSTAGRAM

@dystudiooo

Instagram looks distinctive 
and creative than other social 
networking profiles! And it 
provides graphic designers 
with unique and smart ways 
to showcase my work to 
potential clients. It helps me 
foster client engagement 
through posts and gets more 
business opportunities. I use 
the method of continuously 
pasting works on the same 
theme to make the audience 
recall my works that they 
have seen before. This makes 
them more looking forward 
to my next posting and more 
impressed with me.

https://www.instagram.com/dystudiooo/
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SOCIAL MEDIA

LINKEDIN

Dan Yang

LinkedIn is first public edifice of my career likely to be seen by 
would-be employers. It is used heavily by people who spend most 
of their day looking to fill design roles. It makes it easier for them 
to compare me with others designers that might be suitable for the 
role. In this way, I can better understand the needs of the market, so 
as to improve and enhance myself. I posted links to my Instagram 
and Behance on LinkedIn. In this way, when people are attracted to 
view my home page, they also have the opportunity to view more of 
my works.

https://www.linkedin.com/in/dan-yang-9636a220a/
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SOCIAL MEDIA

BEHANCE

Dan Yang

https://www.behance.net/dystudioo
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BUSINESS PLANS
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BUSINESS PLANS

BUSINESS PLAN A

BUSINESS PLAN A | GRFX-4503 PROFESSIONAL PRACTICE | SPRING 2021

______

IDENTITY:

What’s your full name? 
Dan Yang

Would you like to create a brand that refers to you as a person or you as a thing? In 
other words, do you want to have a business that is known by your name or by another 
name? 
Yes, I want to own my own design company. This brand will be loved and known by people with top 
Chinese style design.

What is the location of your business? If you do not know yet, state your ideal location. 
Or you could explain something like  “A large city in the U.S.” or “A medium-sized city 
in the northeast region of the U.S.” 
My company will be near Times Square in New York. Because there’s a lot of traffic and billboards and 
resources for me.

Where would you rather work (when the pandemic clears and you have a choice)? 
Virtual from home or at a physical office?
If it’s working for others, I prefer to be at home. If I work for myself, I like working in the company.

_______

S.W.O.T.

A S.W.O.T can help you assess the strengths and opportunities you currently have so you can map the 
shortest path to your goals. It will also help you understand any obstacles in your path, whether they are 
outside of you, or internal. Creating a S.W.O.T analysis of your creative business can be extremely useful 
as a way of identifying potential difficulties and opportunities for your business and for yourself.
• Strengths and Weaknesses are internal aspects of you and your business.
• Opportunities and Threats are external aspects of you and your business.
Use each section to identify problems and solutions in other sections. You can use your strengths to spot 
related weaknesses (EX “I am well-organized” is a strength, “I am too rigid” is a related weakness), then 
use that weakness to identify an opportunity, and so on. Think laterally when you are doing your SWOT 
analysis. Don’t get caught up in analysis the whys of these, just jot them down as you think of them. 
Brainstorm!
For an example, CLICK HERE.

• S - Strengths (internal/personal aspects that give you an advantage):
1. I have different cultural backgrounds.
2. I do things very seriously.
3. I always continue to improve my work until I feel satisfied.

• O - Opportunities (external/public – new services, products or markets for you to 
consider):

https://imtips.co/swot-analysis-freelancer.html
https://imtips.co/swot-analysis-freelancer.html
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BUSINESS PLANS

BUSINESS PLAN A
1. The design and art products with Chinese style are attracting more and more attention.
2. The international Chinese style market is vacant.
3. Fashionable and beautiful products are of great appeal to young consumers.

• W - Weaknesses (internal/personal aspects that might hinder you or cause problems):
1. The international impression of Chinese style remains one hundred years ago.
2. I usually get everything fixed before I start working. It limits my thinking.
3. I always feel that there is something else I can change in my work.

• T - Threats (external/public – EX competition, government regulations, money, tech?):
1. People’s inherent impression of the old style.
2. People’s resistance and disapproval of new things.
3. People’s aesthetics cannot adapt to the international style.

______

YOUR MISSION:

What drives you? What keeps you motivated? What are you passionate about?
Let the traditional Chinese culture carry forward. I hope to spread some beautiful elements to the whole 
world, make people better, make society more harmonious and make the world peaceful.

What is important to you in business? 
For example, what are your ethics, values and reasons for being in this profession? Do you have creative 
work you specifically want to do? Answer this as if money or job availability didn’t matter.
I will keep the people-oriented concept and go on the road of design and art. I want to try to achieve my 
goal from clothing, brand, software, and other aspects.

______

YOUR FUTURE:

Where do you see yourself in 5 years? Not just location or “successful”, but how will you be living?
I think I’m doing what I want to do and I’m proud and happy about it.

Where do you see yourself in 10 years?
I will have my own company, brand, and be known and loved by the public.
How are you going to make this 10-year goal happen?
What I will become in five years depends on what I am doing now. It’s impossible for me to suddenly 
become what I expected on the day of the fifth year. Similarly, to achieve the goal in 10 years, I have to 
work hard for it from now on.
_______

YOUR PRODUCTS AND SERVICES:

Examine yourself and your skills before you start trying to find employment, whether 
that be through freelance and/or working for a company. You want to look for avenues 
and opportunities which play to your strengths. 
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BUSINESS PLAN A
Pick from this list and/or add additional items. After each one listed, describe what you 
offer in relation to this item. Specifically answer what your qualifications are in these 
areas and what factors will give you competitive advantages or disadvantages. You 
should have at least 3 items. 

Advertising, Advocacy, Animation, Logo Design, Design Systems, Collateral, Marketing Strategy, 
Print Design, Book Covers, Social Media, Political Causes, Coding, Apps, Web, Drawing/
Illustration, Fashion, Film/Video, Gaming, Motion Graphics, Interiors/Buildings, Performance, 
Photography, Painting, Illustration, Sculpture, Murals, Music Composition, Writing, Public 
Speaking, Teaching, Event Planning, Sales, Writing, UI/UX,  
Social Media Content Creation (Platform?), Analytics, Creative Strategy, Problem-Solving, 
Mediation,  
Non-Profit (501c3) Experience, Grant-Writing, Entrepreneurship  

Strength 1:
Apps
Qualifications & Competitive Advantages:
I have participated in and made many apps. Their types, users, and styles are different.

Strength 2:
 Drawing/Illustration
Qualifications & Competitive Advantages:
I have mastered many styles of illustration skills, and can design with different needs.

Strength 3:
Logo Design
Qualifications & Competitive Advantages:
I am proficient in logo design from visual and text aspects.

_______

YOUR COMPETITION:

Explain what you think your direct competition might be in relation to the following. 
Describe the qualities of an imagined person/group who would be competition. In other 
words, who would be hired instead of you?

Creativity/Ideation:
For companies that prefer a typical design style, they may be more receptive to designers without a variety 
of cultural styles.

Training:
Designers who have participated in many activities.

Experience:
Designers who have participated in internships or competitions in different companies.

Specialty:
Designers with more skills than I do. For example, designers who are good at shooting videos.

_______



39

BUSINESS PLANS

BUSINESS PLAN A

YOUR CLIENTS (VIA FREELANCE AND/OR FOR COMPANY AT WHICH YOU WORK):

Who is your ideal client(s)? 
For example, is it a small local business owner with a new shop or do you want to do contract work for 
huge corporations with a ton of existing brand equity? Would you rather work an in-house shop instead of 
having multiple clients? OR do you want to do work for a non-profit or do some other form of advocacy all 
the time?
I want to work for huge corporations with a ton of existing brand equity. They have more and better 
resources.

Will the ideal client give you little or full control over the project scope?  
Do you like a lot of direction or a little? If it’s in the middle, be specific in your answer. 
I hope I can have free play space instead of being limited by customers because many times those 
customers don’t know anything. I’m the professional designer.

_______

Much of the information on this sheet has been paraphrased or pulled directly from the following sources:

• http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-
sample

• https://millo.co/17-tips-for-effective-freelance-business-planning
• https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_

Plan_for_Creatives.pdf
• https://www.policygenius.com/blog/freelancers-taxes-quarterly-annually/
• https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-

Business-Plan.pdf
• https://www.sba.gov/business-guide/plan-your-business/write-your-business-plan

http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-sample 
http://brentgalloway.me/want-to-freelance-successfully-write-a-business-plan-sample 
https://millo.co/17-tips-for-effective-freelance-business-planning 
https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_Plan_for_Creatives.pdf
https://creativeplusbusiness.com/wp-content/uploads/2014/02/TEMPLATE_Business_Plan_for_Creatives.pdf
https://www.policygenius.com/blog/freelancers-taxes-quarterly-annually/ 
https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-Business-Plan.pdf 
https://carriedils.com/wp-content/uploads/2016/05/Roadmap-to-Your-Freelance-Business-Plan.pdf 
https://www.sba.gov/business-guide/plan-your-business/write-your-business-plan 
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BUSINESS PLAN B

BUSINESS PLAN B | GRFX-4503 PROFESSIONAL PRACTICE | SPRING 2021

WHAT’S YOUR FULL NAME? 
Dan Yang
______

YOUR FINANCIAL PLAN:

A traditional financial plan for business consists of the following: 12-month profit and loss projection; cash-
flow projection; projected balance sheet; and break-even calculation. These are a minimum. We will be 
much less specific. First do a cost-of-living analysis. Also research what is being charged in relation to where 
you will live and your experience level.
______

COST-OF-LIVING ANALYSIS:

What are your minimum EXPENSES in relation to your business per month? 
$300

Cost of basic Health Insurance: 
$473

Cost of Equipment (Software and Hardware): 
$63

Cost of Website: 
$30

Cost of Continued Education 
$100

Cost of Estimated Quarterly Taxes Set Aside Per Month (1/3 rule set aside 4 times 
a year): 
$1053.9

Other: 
living expenses：$1500

TOTAL ESTIMATED COST PER MONTH:
$3519.9
______

What are your minimum projected PROFITS in relation to your business and its expenses 
per month?
Relation: $980.1 
Expenses: $ 3520

How much will you charge? 
$45
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BUSINESS PLANS

BUSINESS PLAN B
How many days of the week will you work? 
5

How many hours per week do you expect to be billable?
20
TOTAL ESTIMATED PROFIT PER MONTH:
$4500
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FINANCIAL FORMS
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FINANCIAL FORMS

HOURLY ESTIMATE
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FINANCIAL FORMS

HOURLY INVOICE
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FINANCIAL FORMS

PROJECT QUOTE
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FINANCIAL FORMS

PROJECT INVOICE
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PROMOTIONAL 
MERCHANDISE
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PROMOTIONAL MERCHANDISE
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PROMOTIONAL MERCHANDISE
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PROMOTIONAL MERCHANDISE
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PROMOTIONAL MERCHANDISE
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THANK YOU

Thank you for reading my brand book. I will be committed to 
understand your needs, and give the best professional and feasible 

design solutions.


